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Train Your Brain to Show a Gain 


ness, for if you are not big your business 

is not going to be big, and if you are a big 
man you are not going to remain long in a small 
business. You are going to get out or build that 
business. You have got to train your brain to 
show a gain. 

These truths are hammered home in the first 
paragraph to illustrate what a Style Number 
means to the retail shoe merchant. The Style 
Number is simply the seed that precedes the 
plant. It is an invitation for you to do a quantity 
of thinking. 

You will find in the pages of this book that 
fashion lives in a perpetual round of innovation 
and restless creation. Into the bright light of 
popularity has come a number of styles that are 
different from the ordinary. The value of the 
new style developments should be fully appre- 
ciated by even the keenest shoe merchant. You 
will find this issue serves as a sort of interpre- 
tation of shoe styles in the big motifs back of the 
trend of garment fashion. 

The development of novelty footwear has come 
with remarkable speed. You will remember back 
in our issue of July 16 that we said: 
that “sandals flashed on the New York market in 
June, and the majority of stores say that after a 
siz-weeks run their style life is done. Yet a mer- 
chant from Ohio sampled on these samples with 
the intention of keeping them in mind for 1922. 
New York may think that it developed this sandal 
flurry, but readers of the RECORDER will remem- 
ber that eight. months ago, Burns of Los Angeles 
originated this plan. Thus it is that styles swing 


Y OU can’t be any bigger than your busi- 


around eccentric circles. When and how will the . 


sandals reappear again?” 


You will note that in this issue of September 3 
the sandal reappears. This is a great wide 
country with lots of communities that act and re- 
act on one another through the influence of style. 
In New York, itself, the “Sally” sandal has re- 
appeared, and all over the country merchants 
have been nibbling on the style. We reiterate 
that the “Sally” sandal, having identically the 
same slashes in appearance as the beach sandal 
of childhood, will not only be immediately popu- 
lar, but will actually carry over until Spring. It 
has a youthfulness that gives it style life. 

And now comes the moccasin types. We have 
passed by the thought that such innovations in 
styles are but flurries in numbers of pairs. The 
truth of the matter is that the moccasin has a 
cuteness and newness to it that may carry it 
through one or more seasons. At a time when 
style sells the shoes, the new things get a greater 
proportion of the interest. Just at present it is 
the type of shoe that is in the current of style 
opinion. Its development depends upon good 
shoemaking and good merchandising. By the 
visitations to our files by style designers who go 
back to the shoe pictures of years ago don’t be sur- 
prised at some “return styles” once famous in 
the days long ago. 

In this issue we give you something to think 
about on the subject of length of skirts. Some 
years ago we pointed out that shorter skirts made 
shoes visible and brought money into the indus- 
trial till. There may be indifferences to skirt 
lengths just at present, but if some designers had 
their way footwear and hosiery would disappear 
from view. If there is one thing that is an 
asset to the industry it is the visibility of foot- 
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wear. Why hide the beauty of the turn of the 
ankle, the curve of the instep and the trimness 
of heel, when the picture is made more youthful, 
and shall we say selfishly, more profitable? A 
modest skirt length is the best insurance of visible 
feet in the future. 

This is a thinking age. To build better busi- 
nesses, merchants have got to think better and 
to plan more. In the past 30 years methods of 
producing commodities have shot ahead of 
methods of distributing them. We have learned 
how to speed up the manufacturing ability of our 
shops in every product. 

The methods of retail distribution for years did 
not keep pace in the race of betterment with the 
methods of production, but the last two years 
have shown a development in distribution of foot 
wear brought about largely by the grading up of 
styles and prices. It is going to take a lot more 
thinking and planning to precede buying and sell- 
ing action to keep the pace. 

The style game isn’t a question of wishbone, 
but backbone. This issue gives opportunity to 
think before you nut your plans into action. The 
success of the real shoe store today is only in pro- 
portion to the quality of thinking that is done. 
It takes much more thinking to handle a speedy 
piece of merchandise with a lot of style risk than 
it does to sit down and buy sizes and widths on 
a “year-in and year-out number.” NOW cer- 
tainly is the time to train your brain to show a 
gain. 


““More Shoes’? Can’t Be Forced 


Fashion is so much a part of the life’of the 
American people today that the suggestion of a 
separate pair of shoes for each costume is now 
not only accepted, but is made a principle of good 
taste. 

In women’s footwear the numbers of pairs per 
customer are so many more than the sales in 
men’s shoes that the first and obvious suggestion 
is that there is an opportunity for development 
of more sales in men’s footwear. 

Make a little comparison out of your own ob- 
servation. Ask any three men as to their owner- 
ship of shoes and do the same questioning to 
three ladies. If dress is a mirror of progress, 
the female of the species has it all over the man. 

There is no question but what the last five years 
have shown a tremendous progress in the develop- 
ment of dress with women. The reverse might 
be said of men. As a whole, they were better 
dressed five years ago than they are today. 


‘Especially is this true of footwear. 


termed “forced style.” 
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Careless- 
ness is the instrument of the decline. 

The first big step in the direction of emphasiz- 
ing the national shortage of pairs of shoes for 
men and the first suggestion of a remedy thereby 
through “more style” was one of the features of 
the RECORDER back in the March 26 issue, when 
we made a national survey under the title “Style 
the Stimulus.” 

In no sense are new patterns for men to be 
Any style which is based 
on the wrong premise of forcing the customer to 
accept it suffers the fate of public disapproval. 
The current of style opinion, commonly called 
trend, can be speeded up by a general adoption on 
the part of merchants of an idea. The idea that 
footwear is a real and related part of the cos- 
tume has already been tested out in women’s 
wear. Is it not time for it to come in men’s 
wear? 

They have a common saying in the popular 
music field “that song pluggers make or break a 
song.” You have seen how they work, in the 
movies and even in big shows, “plugging away” 
at one song to attune the public’s ear to the 
melody. The repetition of the theme, they say, 
makes certain songs popular, but the people who 
know better insist that no song without a real 
melody and pleasing rhythm can be plugged into 
the minds of the public. 

The same is true of footwear. Just the theme 
of “more shoes for men” will not stand the gaff, 
even though it is nationally “plugged.” There 
has got to be something in the shoes to make 
the appeal. The RECORDER thinks that the in- 
dustry is working in the right direction. You 
will find in this issue much to convince you of 
great progress in men’s shoe manufacture. 

We would say that the progress in six months 
on men’s styles has been greater than any other 
effort in the past six years. In the next issue of 
the RECORDER we hope to give you an analysis of 
a last that is the most signal contribution to the 
development of style in recent years. In fact, as 
lasts go, it is the only big selling feature since 
the high toe. 


Don’t Buy Conflicting Styles 
“The fast stockkeeper is the man who sells his 
stock so fast that he has very little left to keep.” 


He means by this—quick turning stock. It is 
up to the buyer or manager more than the stock- 


keeper to get the proper turnover. Perhaps one 
good rule toward proper turnovers is not to buy 
conflicting styles or too many of the extreme 
styles. 
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Keep Your Eye 
on Congress for 
Legislation 
Affecting 
Merchandising 
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Tax Revision Upward Now Seems Probable 


Generally Conceded in Washington That the House Bill 
Will Not Yield Sufficient Revenue—No Vote 
Likely Before Middle of October 


Washington, Sept. 1—Retail merchants who have 
anxiously awaited a guide in estimating the tax item 
in their overhead expenses, will do well to wait until 
the Senate rewrites the tax measure as passed by the 
House. It is generally conceded in political circles 
that the House bill will not yield sufficient revenue 
and it remains for the Senate to revise it upward. 

Senator Penrose, Chairman of the Senate Finance 
Committee, and other Senate leaders, have stated that 
it will be impossible to submit a complete program 
of tax revision to the Senate until early in October. 
It will require at least a week or ten days for debate 
and another week or two in the conference with the 
House as to changes made by the Senate. 


No Vote Before October 15 


It is doubtful whether the tax bill will be enacted 
before October 15. Although legislators are not con- 
cerned over the delay, the merchants will have only 
a few weeks to take taxes into consideration in plan- 
ning the business affairs for the next calendar year, 
as many of the items in the new bill will become 
effective January 1. 

The House revenue bill as it passed, gives unmis- 
takable evidence that the majority of the Administra- 
tion intend to keep their campaign pledges. It is 
difficult to believe that the House bill will stand with- 
out marked change. 

Pleasing, indeed, is the prospect of reduced taxes 
amounting to $818,000,000 as contemplated by the 
House measure. It is beyond the fondest dreams of 
the business man. Yet this rosy picture has no ap- 
peal to a practical mind, and when taxes are to be 
paid, the average man is reasonably practical. 
Months of thorough study convinced Treasury experts 
that a reduction of $250,000,000 under every con- 
ceivable form of thrift would approach the miracul- 
ous stage. Secretary of the Treasury Mellon, prac- 
tical financier, agreed with them. 





Mr. Mellon lacked the prime requisite of a politi- 
cian when he submitted his estimate to the Congress. 
His statements were predicated on the real financial 
conditions while the House bill is, as Chairman 
Fordney says, “predicated on promises by various 
departmental heads to reduce expenditures.” For 
years it has been the same old story, but history of 
departments shows that deficits invariably outnum- 
bered surplus items. 

Mr. Fordney apparently believes that inasmuch as 
“these pledges were made, some of them in the pres- 
ence of the President,” they will carry more weight. 
The Treasury reports for July and the early part of 
August indicate that the program of economy has 
been confined to discussion. Everybody would like 
to believe that the economies of the House bill were 
possible. It would be folly, however, to estimate tax 
returns and figure overhead expense on the basis of 
the House bill. It will require six or seven weeks’ 
patient and painstaking revision by the Senate and 
then the conferees to whip a practical bill into shape. 


More Hearings Scheduled 


The Senate Finance Committee will hold addi- 
tional public hearings on the measure during Septem- 
ber. While retail merchants spoke in advocacy of the 
sales tax at hearings last spring, there were numer- 
ous instances where they outlined their view on 
general taxation problems. It is’ likely, however, 
that Senator Penrose will allow representatives of 
the retail organizations to testify at these hearings, 
but the Finance Committee will rule out the con- 
sideration of the sales tax on the ground that it is 
not germane to the bill under revision. 

Congressman O. E. Keller of Minnesota, a Re- 
publican, described the Fordney bill as “purely 
illusory and a reduction accomplished only on paper 
by the palpable juggling of figures.” 
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HERE does not seem to be any limit to the 
development of style in women’s footwear. The 






season of straps generally predicted to be on the 






wane is instead greater than ever before with 






more straps, more cut-outs and more buckles. Pity 
the poor pattern maker who has to make the straps and 
fitting and who falls down by a half an inch over the 








instep. 







The test of fitting makes a living model necessary in 
every store, factory and sample room. 






If this development of style was confined to stores 
in each city, there would be only a spasm or two of 







St serey nevel [reck brain trouble, but with the entire nation gone wild on 
ious " lack Vel ran yo * women’s styles, there is need for everyone to keep 
mn P Janel ‘ alert on the changes of footwear fashions. 






‘black and while brecade. The stock market as a place to “venture” is playing 
“second-fiddle” to the shoe store, leading off with 
fresh fashions daily. 







{ = The ultimate of the fashion game is every pair 





> especially made, of fabrics, trimmings and jewels in 
ard St sie Leleved mn a variety of colors. 
a | pat shitow, and afain Fair woman was never better served nor more fickle 





IN vogue 17 the leere ope : 

sleeve wilh eceraled cuff in her footwear. 
Fashion has conquered weather and time. There is 

no such thing as season any more. 
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Ty Tee Maxine 










HE new last is part. stage, opera and French 
and the fitting values include the best of each 
for the semi-round and neither long nor short 
forepart sweeps into style prominence and 

looks good for several seasons. 

Tongue sandals with Grecian fronts and quarter cut- 
outs lead. 

The youthful Sally sandal holds its popularity—and 
will swing into next season. 

The moccasin, despite its difficult lasting, warrants 
your best style attention. 















The true characteristic of good style is that ex- 






treme novelties are never seen in the highest type CBleg and. so i of camer 
footwear—in medium priced footwear is found on ny fot Bi Ae 
novelty to the utmost. sut of duvétine. 






Black leather leads with patent dominating it. 
Scotch grains in bluchers for smart walking ox- 
fords designed on the mannish Haig type of last. 
Suedes are returning in black and the “toast” or 
soft brown colors. Panels of suede also in patent 
shoes. 
A satin slipper is a staple or necessary t in 
every stock. uf . yee Ty Wit ee Sash 
Diversity of material has nothing on diversity of Rien aah 4 alice 
pattern. We called for more styles—we obtained appearance f iG: wearer 
a multitude. 
The great advantage of this is that THE 
STYLES YOU BUY are the fashion in your com- 
munity if you believe it and convince others that 
you know what you are talking about. 
On walking’ shoes in welts vamps from 3 to 3% 
inches with heels flat or military. 
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Shoe Styles Keep Step With Music 


Long Meter Dresses and Long Meter Harmony Con- 
stitute the Starting Point of This Interesting 
Footwear Fashion Theory 


style changes are questions often discussed 
but never settled. 

As a matter of fact, style is dictated and controlled 
by the activities of the people while at work and at 
play. 

Garment fashions have a direct bearing on foot- 
wear fashions, but garment 
fashions are also influenced 
by the prevailing activities 
of people. 


| h ) HO creates styles and who is responsible for 


Let’s Eliminate Discords 


Some day we will proba- 
bly awaken to the fact that 
there are certain well-de- 
fined natural laws govern- 
ing what we call Fashion, 
and that this law, like all 
natural laws, when adhered 
to, brings just and proper 
reward and when disre- 
garded brings disappoint- 
ment and even disaster. 

Nature loves harmony 
and symmetry. There are 
no discordant notes in the 
song of the canary. Blos- 
soms and flowers present 
only colors that harmonize 
with each other. Left to it- 
self, a tree or a bush always 
grows in symmetrical form. 


Symmetry Must Prevail. 


Footwear to be really 
stylish must be symmetrical. 
The heel must bear the cor- 
rect relationship to the toe; 
the weight of sole and ex- 
tension of edge must con- 
form to the draft of the last and the pattern of the 
upper. 

Color, pattern and general contour must harmon- 
ize with the gown or suit and the gown or suit must 
be appropriate to the occasion for which it is worn. 

Gradually we are learning the natural law of 
fashion. Especially is this true in the women’s 
footwear. 

Women are wearing more sturdy footwear for 
sports, street and business wear. They are more 
than ever confining the wearing of the lighter and 
more airy creations to afternoon and evening dress 
occasions. 


Long Meter Music and Long Meter Skirts 


In American social life, dancing is and always has 
been one of the chief enjoyments. In Colonial days 
the minuet was the popular dance. The music of 
that period was slow but precise and accurate. 


SEE THAT CENTER STRAPS MEET 


When buying the new and popular center straps see that 

enough leather is left in the straps. This is a case of 

strap and buckle failing to agree—you can see the feet 
have a normal ankle. 


Women’s gowns were long, wide and sweeping. Foot- 
wear was artistic, but of secondary consideration in 
dress apparel. 

The minuet was a beautiful dance—it endured a 
long time and the music and dress fashion endured 
with it. 

Later came the square dances and with them dress 

styles and shoe styles har- 
monized and kept step. 


And Then Came the Waltz 


With the advent of the 
waltz and two-step, music 
became faster, the dance 
step became swifter and 
shorter and by the natural 
law of fashion, dress styles 
and shoe styles had to 
change also. 

Long meter music and 
long meter dresses natur- 
ally passed out, and foot- 
wear, both shoes and 
hosiery, became articles of 
adornment. 

The one-step and fox-trot 
necessitated still more 
peppy music, and _ shoe 
styles and dress styles fol- 
lowed the trend. 


Style in the Making 


A shoe with a 4%-in. 
vamp could not long remain 
in popular favor when the 
orchestra was playing 
swift, giddy, jazz music. 
The extremely long-drawn- 
out shoe was out of har- 
mony with the music and 
out of harmony with dress 
styles. The natural law of fashion had been disre- 
garded and the industry suffered tremendously for 
its disobedience. The rapid shift to the extremely 
short 214-in. vamp was too radical a change—it was 
ahead of the music and again out of tune. Three-in. 
to 34%4-in. vamps, however, fit in and have proven 
popular and acceptable. 

If, however, the “Toddle” becomes nationally pop- 
ular and the “young roosters” and “chickens” dance 
all evening on a space no larger than an ordinary 
checkerboard, shorter vamps may be expected. 


Why Patterns Change Rapidly 


Orchestras in cafés, roof gardens and even in 
private dance halls and private homes are not play- 
ing the same music they played last year or last 
season. They are playing new music and: dress 
fashions and shoe fashions must necessarily keep 
step with the music and keep in harmony. 
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Decoration is the greatest art of the st: lish—buckles will 
be more and more popular. 


Whenever society adopts. some particular stand- 
ard of music and sticks to it, then will dress styles 
and shoe styles become stabilized, but until that time 
arrives and there is no present indications of such 
a procedure, any attempt to stabilize patterns and 
styles is idle talk. 

The creation of new patterns will undoubtedly 
continue to absorb the minds of shoe manufacturers 
for some time to come. Many of the new patterns 
are beautiful, artistic and pleasing to the eye, while 
others are apparently designed just to have some- 
thing different and extreme with little thought as 
to whether or not they are in tune with garment 
style and good taste. 


Symmetry of Toes and Heels 


With the shortening of vamps has come a change 
in the shape and contour of Louis heels. Shorter 
vamps and fuller toes lend themselves to lower heels 
and heels that are broader and more bulky. A new 
heel is being developed that is a sort of combination 
of a Louis and a Cuban—a type somewhat resembling 
the old school heel, but more refined and symmet- 
rical. 

It is pretty well established that black will be the 
most popular color in women’s gowns for fall and 
winter, but black will not be the only color worn, by 
any means. Navy and other shades of blue will be 
used extensively, as will also shades that the textile 
people designate as “Toast Shades’—soft brown 
shades running all the way from light nut brown to 
almost black. 


The Vogue of Black 


In the lighter types of footwear models carrying 
Louis and Junior Louis heels, black will constitute 
80 per cent to 90 per cent of the sales. Black kid, 
satin, patent leather and ooze will all be good both 
solid and in combination. 

As a decorative effect on black footwear, fancy 
stitching in colors will be popular. Beading will 
also be used extensively on both satins and kid 
leather. 

For strictly evening wear metal cloths in both 
silver and gold will be popular because they har- 
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monize so perfectly with many of the shades that 
will prevail in gowns for dress occasions. 


Footwear for Street Use 

The growing tendency toward black and dark blue 
in women’s tailored suits is having the natural effect 
of popularizing black footwear for street wear. Calf- 
skins, both plain and boarded, will be good, with 


_ heels ranging from 8/8 to 14/8. 


Russia calf in both medium and dark shades will 
also continue in popular favor. Kid leathers in both 
black and brown will, of course, be favorites with 
women who prefer softer and lifter foot coverings. 


DEATH OF A. H. HOWE 
Veteran Shoe Merchant Dies After 51 Years’ Service 


Boston—The veteran shoe merchant, dean of the 
Boston retail trade, Alfred H. Howe, died on August 
25, at his home in Concord, Mass. A year ago he 
suffered a paralytic shock which brought about an 
illness terminated by death. 

Alfred H. Howe completed his fifty-first year as 
a retail shoe man recently. His first work in the shoe 
trade was with Litchfield Bros., which then became 
Litchfield & Howe and then A. H. Howe & Sons. The 
three stores in Boston testify as to his business abil- 
ity. He developed a remarkable friendship with 
George E. Keith, extending back to the days prior 
to the name “WajJk-Over,” in fact by a strange co- 
incidence, the birthdays of the two venerable shoe- 
men were the same, February 8, and both were born 
in the same year, 1850. 

Mr. Howe was a modest, retiring gentleman and 
the only time he was at all prominent in trade circles 
was when he was one of the founders of the first 
National Shoe Retailers’ Association many years 
ago. 

The funeral was held at Forest Hills, Saturday, 
August 27. It was Mr. Howe’s desire that the 
funeral be quiet and his wishes were respected. 
He is survived by two sons, Irving B. Howe and 
E. Warner Howe, and one daughter, Florence H. 
Howe. 
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The new leather effect—the broadtail fur shoe in a new 
pattern. 
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Shiny Shoes Wear Better Than Ever 


Patent Leathers Not Yet Perfect, Says Tanner, But 
Great Progress Has Been Made in Strengthening 


A RECORDER representative asked a tanner about 
patent leather and got from him some surprising 
statements—surprising because they are different 
from the regular run of sales arguments. Said the 


tanner :— 
“In the first place, let it be distinctly understood 


The jewelled or beaded tassel, pendant and throat line are 
making slippers more attractive. 


that I do not want to see a boom. A steady de- 
mand for patent leather shoes, of quality, is the best. 


Patent Has Improved 


“Our tests show that patent leather shoes wear 
better than ever. The leather is better made. Our 
tanners, and japanners, profiting by years of experi- 
ence, have strengthened the weak places in patent 
leather, just the same as the automobile builders 
have strengthened the weak place in their machines. 

“But I am not boasting that we have perfect patent 
leather. Tips will still crack occasionally, as the 
shoes are lasted, and the finish may peel, if a person 
thrusts a hot foot into a cold patent leather shoe. 


Stout Soles on Patent Shoes 


“But, as I said before, our tests show that patent 
leather shoes are wearing better than ever. Our 
salesmen, who all wear patent leather shoes, have 
their new fall shoes made with No. 10 iron soles. 
This disproves the theory, more or less common, that 
a patent leather shoe will not carry a stout, durable 
sole.” 

“It seemed surprising that the tanner, while prais- 
ing improvements in patent leather, was not eager 
for a boom on patent leather shoes. So he was asked 
to explain. 


A Proper Use for Patent 


“To explain is easy,” said he. “Patent leather 
shoes have their limitations. Every first-class shoe 
merchant knows them. When these limitations are 
exceeded, trouble comes. Merchants have a lot of 


trouble with complaints about patent-leather shoes 
that did not wear well. Everybody knows the story 
of the man who put on patent leather shoes and went 
owt and plowed his fields. 

“We have got to keep the confidence of merchants, 
and the public generally, if we expect to keep on 





Points of Previous Weakness 





selling our patent leather, and the only way to do 
that is to hold patent leather to its proper place, 
that is in shoes for dress wear, either formal dress 
or business dress.” 


SOME FAMOUS BUCKLES 


They Saw Both History and Fashion in Their Day 

Lynn, Aug. 24.—Buckles that fought at Bunker Hilk 
and buckles that danced with Washington. These and 
a host of other buckles, which have seen history made 
and fashion move on, now repose quietly in their cases 
in the Essex Institute in Salem. 

In olden days fine buckles were prized as part of the 
family jewels, and were handed down from one gener- 
ation to another. Both men and women wore them. 
When Jefferson, as President, put on long trousers 
and lace boots, the fashion of buckles for men’s shoes 
began to wane. 






J. H. Willett Leaves Boston 
Now at U. S. Rubber Co. Headquarters in New York 
City 

Boston, Mass.—J. H. Willett, salesmanager of the 
Regent Keds department of the United States Rubber 
Company, is moving his office from 130 Essex Street, 
Boston,, to the United States Rubber Company build- 
ing, 1790 Broadway, New York City. Mr. Willett’s 
departure from Boston has elicited expressions of 
sincere regret from his many friends. 





Have a range of straps, but keep all types r. The 
styles you show are your town’s jechmeat Fechtone. 
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Moccasin Vogue Is Unprecedented 


Pattern Adapted From Indian Footwear Being Made In Turns, 
Welts and McKays—New Style Presents Exceptional 


Can it be that the trade needs a new style so badly 
that, with each new offering, there is an almost uni- 
versal rust to mount the style band wagon? The 
moccasin type has set the designers a pace which 
will either make or break the fashion. Perhaps, like 





A novelty moccasin 


the Sally slipper, it will hold over until spring and 
then prove a national favorite. 

The vogue of moccasins is unprecedented. But 
for imitations produced by the standard shoemak- 
ing processes it is doubtful if the demand could be 
filled. By the ordinary methods of lasting some 
effects can be produced which would be practically 
impossible for the orthodox moccasin maker. 


Lasting Made Easier 


The strap moccasin with cut-out effect here illus- 
trated comes in this class. It is a combination of 
patent leather vamp insert and heel foxing with 
buck vamp and band and chrome sole. The moc- 
casin pattern (credit for the origination of which 
is claimed by William Henne & Co., Inc., of Brook- 
lyn, N. Y.) helps ordinary lasting, as the vamp is 
cut of such shape that its union with the insert gives 
a partially shaped forepart before lasting. The moc- 
casin pattern produces a very practical soft toe 
by whatever method the vamp is sewed to the insert. 

Credit is due American Shoemaking, the shoe man- 
ufacturers’ technical journal, for the following: 
One mechanical obstacle in the way of a larger 


Opportunity for Varied Ornamentation 


production of moccasin style shoes is the lack of a 
machine to sew the toe. This toe has a crimped 
seam, and there has not yet been perfected a ma- 
chire that will sew a crimped seam on the toe of 
a shoe, especially if the shoe is made of heavy -elk 
leather, as are many moccasins. 

It may be that inventors can build such a ma- 
chine, or it may be that designers can find a way 
to get a moccasin toe that can be sewn by machines 
now in use. Until one or the other of these two 
things is done, moccasin toes will have to be sewn 
by hand, and as the work is slow, production is kept 
down. 

Suggestions for Ornamentation 


But all moccasins did not have toes that were 
sewn with a crimped seam. Many were much like 
a sock for the foot. Others had an upper and a 
sole, stitched together, and the seam came at about 
the same place that the seam comes in a machine- 
made shoe. Moccasins for house wear, such as are 
seen in novelty shops these days, have this sort of 
seam. 

Indians trimmed their moccasins in some ways 
that offer suggestions today. They beaded shoes 
in a way that designers of today have not begun 
to duplicate. Their thongs were the predecessors 





The moccasin designs are many—maybe colored 
beading will soon appear 


of the straps. Their tongues, set into the vamps, 
are another idea that designers have not yet du- 
plicated, except in some reproductions of Indian 
moccasins. 








FINDERS MEET IN OCTOBER 


Southeastern Association Plans Two-Day Conventien 
at Atlanta 


Atlanta, Aug. 23.—Thursday and Friday, Oct. 20 
and 21, are the next meeting dates of the South- 
eastern Leather & Shoe Finders’ Association. This 
meeting will take place at the Hotel Ansley, this 
city. 

One and a half days are to be devoted to the strict 








business of the association insofar as it applies to 
members visiting jobbers and manufacturers in at- 
tendance. a 

HARRY CROOKER ON LONG TRIP 


Boston, Sept. 1—Harry W. Crooker, formerly of 
the Thompson-Crooker Shoe Company of Boston, who 
recently retired from active business left last week, 
accompanied by Mrs. Crooker and their two 
daughters, for a trip around the world. 
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HE ambitious efforts of the entire industry are being 


directed to put over a big idea. 


It is hoped that men 


will consider dress and footwear as expressions of the 


personality of the wearer. 


In this development of 


smartness in footwear for all occasions the entire men’s shoe 
industry shows a new zeal and a great awakening. 


At one ie morning, 

cal wilh plain n edger cut 

hith af the waist 17 an 

Liat we ore 
wals 


Jeckwear 2 3 


fallipes -whelker it be 
Jk rT fall threw over scarf 


x pally od  wwil 


rpaty be mulch make a 
very snappy appearance 


Men are becoming conscious of their limitations in 
attire. There is a difference in price but no distinction 
achieved between the attire of the man with plenty 
of money and he who has none. The boundaries of 
style expression have also been too closely drawn to 
one type of last, one leather and one pair of shoes 
per man. 


' Distinction in footwear as well as dress is the one 
big idea that we wish to put in the minds of merchants 
everywhere. 


Ingenuity is expressed in the making of men’s shoes 
this season to the credit of the last maker, pattern 
designer, shoe manufacturer and the workman at the 
bench. It does not take the same variation in a man’s 
shoe to make a style that it does in women’s, so every 
new feature, be it but a rolled edge, visible eyelet or 
paneled quarter, is appreciated. 


The seed of style has been planted and it is up to 
you to find the harvest. 


Lender comes a black enamelled 


h laced. beet, andalse a 
paris with “putlored faupe cler fop. 
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TYLE begins with the last. The development of the 
Haig type of last is the significant feature of more men’s 
lines this season than any other characteristic last 
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since the high-toe. 
Standard measurements have been superseded by combina- 
tions to give heavy bottoms, full throats and trim uppers. 
The brogue is broader style language than ever before. 













Bluchers are coming in the oxfords—whether the 
lasts are flat or swing, because they are more com- 
fortable. 

Stitchings have increased, perforations too and 
panels are in their style glory. Colors of thread for 






variety. ree A rack _ 
Leathers are many—the grains in Scotch (hic-less ) = (lg oak a Whe 
and Norwegian and every sort of pebble have the te ata pert s hee 
odds—win show and place. . a distinct a pe earance of 
co 





Bottoming is going to consume much sole leather 
this season—shoes are to justify the fashion pictures 
of the firmly fixed hero on the level line. Saving an 


eighth of an inch has given way to extensions, as you 
please, even to stitched heels. 


The flang heel has appeared on the shovel last with 


its chisel tip and “dog” is written all over the lot. this seave will predemnale 


The sharp square French trim of the toe is being te ge a snd the Pe 


ce 
modified so that the corners are slightly rounded. cf Wal ae s Srey Jy at wal val 
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rapa Ras mad¢ a 
hy ua en men since 

war- here ira scotch oD i y blulcher 
brefve jr lewre °r coun ry weer. 














60 : BOOT AND SHOE RECORDER é September 3, 1921 






The Length of Skirts 


With the fashionable line ten inches from the ground, 
pretty shoes continue 









The new low shoes coming on the market in 















Saag Ne ; 2 ety ©) om ens stores catering for the advance trade are broadly 

NS —~ eae - classed as “cut outs,” that is to say, three-quarters 

WH eee yess Y oS t [ of the vamps are cut out to show the color of the 
be sah) by ey hosiery worn. 

f MX £ oe NY Naturally, the same “cut out” effects aré intensi- 

task fied in the form of trimmings, generally of patent leather on white, taupe 













or brown vamps. 
. Of more interest to the shoe trade, however, is the discussion among 


dressmakers with regard to the length that will prevail in skirts during the 
coming fall and winter seasons. A leading light in dressmaking circles ad- 
vocates longer lengths in skirts and dresses than are now generally ac- 
cepted. 

The practical answer to the high style dressmakers is that the short skirt 
is an evolution covering the period of twenty years or so and will not be dis- 
carded either by the advanced trade or by thousands of business women 
employed in stores, offices, manufacturing plants and other avenues of 



























































Date human endeavor. : 
\ Wot a The point the REcoRDER emphasizes and re-emphasizes is that a proper 
; > standard of dress—modesty instead of vulgarity would give a skirt length 











midway between knee and heel, or thereabouts. 









Sport an Influence on Length 


Many persons overlooked the steadily expanding field of sport and the 

attending demand for sport clothes, hats and shoes. Sport and outing' go 

‘ : hand in hand in the world of dress. Nearly every business woman and girl 

will have her week end outing and appropriate clothes not infrequently 
fashioned after the sport clothes worn by society women at country clubs. 









Ten Inches from Ground O.K. 


— se Thus we arrive at the conclusion that the average dress length will not be 







Xe : if A t many degrees removed from ten inches from the floor except in rare in- | 
EG stances where women of fashion discard pretty nearly everything they wear 
4 . \ as soon as it is taken up in a large way. 
hy eN Makers of custom shoes for rich women who readily pay $50 to $75 for 






each pair of footwear, state that their customers are bringing’ home low 
shoes bought in Paris and asking adaptations made for them on lasts they 
can wear with comfort—something that is almost impossible with the ex- 
traordinary high heels and short vamps that are accepted by French women 
Cae ig of fashion. 

Rae Low Effects in Extra Styles 

Comparatively speaking, the vogue of low shoes is only of short duration ; 
women now ride in automobiles wrapped up in furs and therefore do not 
















Zs =e fs require the ankle protection demanded by their grandmothers. In addition 

’ ‘aie thereto women who set styles in shoe fashions do not arise before eleven 

4 aa Tg — Serge at 7 | o’clock and have no time to waste in lacing high shoes when they can slip 
a aie tae _— on a pair of ties in a few minutes. 
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Standaror f-Drey 


More Styles for Men 









By GEORGE N. GEUTING 
Chairman N.S. R. A. Men’s Styles Committee 


It is timely to put on paper the impressions, , 
criticisms, hopes and beliefs of men who are vitally ens 
interested in the development of shoes for men’s 


= Styley § a 













As chairman of the N. S. R. A. Men’s Style Com- ds ? 
mittee, I feel very keenly the responsibility of arous- aes Say 
ing a greater interest in the development of the men’s business. To me the pee Ga 
men’s business has a great charm and interest, and is to my mind the most ND 






interesting part of shoe retailing, provided it is thoroughly understood and 
properly merchandised. I say this in spite of the criticism to the contrary 
that the men’s business is the weak brother of the industry. 








Styles to Become Less Prosaic 






Many excellent articles regarding style, lasts and patterns of men’s shoes 
have appeared recently in the various shoe journals, and it is a pleasure to <a " : 
me to note the trend of the general advice and counsel of these articles. j < 
Practically all voiced a warning against allowing the men’s business to slide YP 
back again into a prosaic and strictly staple game. + ae ( 

One of these articles stated that the men’s -business had apparently run 
the entire gamut of styles developed from time to time in the past twenty 
years, and while this may be true, those of us who have been interested in 
men’s shoes must admit that sales volume has been helped tremendously by 
this evolution of styles. 
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Create a Demand by Variation ag 

We must keep alive new ideas, whet the appetities of the public by show- 
ing them something they do not already possess, and make them feel that a 
they must have it. This is the most effective way of getting the wanted \ 
results. 

Solomon said that there is nothing new under the sun. Nevertheless, ; 5 
there are illimitable possibilities for changing the mental impression of shoes AANA x 
through combinations of color, leathers, lasts, patterns, etc., and these ike: : yy 
changes must be resorted to if we want to impress the average man with the : ye 2 
necessity of keeping up-to-date in his footwear as well as in his haberdashery 
and clothing. 












Must Learn How to Purchase 





I feel very deeply on this subject and realize that we must go consider- 

ably farther than this. The men’s business throughout the country is suffer- 
ing in. volume because, comparatively speaking, the public is not properly 
educated in its purchases. That puts it flatly up to the retailer. a 
If we would increase our men’s business and establish it on that depend- es 
able basis for which all good merchants are striving, then we must re-educate ‘ $1 
the men of the country to square with this new thought. N Ze 
\ 










Buy Shoes with Care 
What the man’s tailor is showing. 


To merely buy sizes and duplications without any particular purpose but Hocctons, $13 Deoedwoey Hee York 
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to sell shoes in the ordinary sense of retailing will not 
keep our businesses up, and the live merchants in the 
United States—in whatever commercial activity they 
may be engaged—are not conducting their businesses 
on such slip-shod methods. 

We must start an educational campaign to ‘teach 
men to buy shoes with the same care as is exercised in 
the purchase of their suits, their haberdashery, and 
every other article of wearing apparel. Men who give 
thought to their personal appearance would not think 
of wearing shirts and ties of hues which clash with 
their suits. Yet, it often happens that these same men 
pay no heed to the ridiculous shoes they have on albeit 
they are very sensitive concerning the color scheme and 
cut of their raiment, or the contour of their headgear. 


Tailored to Suit Man 


The best tailors pride themselves on their art of 
cutting cloth to suit the man, 
making the slender appear 
robust, and the stout appear 


Novelty in Men’s Footwear 
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Standpoint of Comfort and Fit 

The analysis of this argument is that the retailer 
must pay more attention to the kind of shoes he sells 
from the standpoint of comfort so that if he sells a 
customer a series of shoes they can all be worn with 
equal comfort. 

I have seen men’s shoes in some stores that ought 
not be sold, and the manufacturer should be severely 
criticized for producing a shoe fitting as badly as 
those I have in mind. 


Better Fitting Must Come 


There are factories making both men’s and women’s 
shoes who admit to me that they would not even dare 
to show, or attempt to sell, women’s shoes that do not 
fit; yet these same factories, in many instances, have 
been selling men’s shoes for years that fit only 
passably. 

So again I say, do more 
than merely buy and sell your 
shoes. There is no reason 





slim. These tailors say that 
they never worry about their 
customers not using good 
taste in the color combina- 
tions of their dress, or in the 
selection of haberdashery; 
but, strange to say, with very 
few exceptions, these same 
gentlemen spoil their entire 
appearance—the “ensemble,” 
as the French would say— 
with their awkward foot- 
wear. Not only will they 
have plain, uninteresting 
shoes, but very often they 
are ill-kept, run over and 
worn down at the heels, and 
when reference is made to 
this condition, they simply 
smile and say that the shoes 
are comfortable. 


Proper Shoes for Occasions 

The suceessful man _ in 
every walk of life approaches 
individuals and audiences, or 
meets in conference, with z. 





a : ee why smart, stylish shoes 


should not be comfortable. 
We must make untrue the ex- 
pression often heard from 
our customers, “I would 
rather take a beating than 
buy a new pair of shoes.” 

I know of no censure more 
severe to the men who are 
devoting their time and en- 
ergy to the up-building of 
the men’s shoe business. 

A man left our store the 
other day who has had his 
shoes repaired six times—the 
last time at a great deal of 
expense which the shoes were 
hardly worth—and all be- 
cause he was afraid to buy 
another pair, and feared that 
he could not secure “just 
what he had in mind.” 


Shoes That Will Please 
More Men 


These illustrations ought 
to impress you with the fact 








much more confidence in 
himself when he is conscious 
of the fact that he is not only 
well-dressed, but properly dressed for that particular 
occasion. 

Again, we all know that a face wash and change of 
collars, or a clean shave and change of clothing, is most 
refreshing when we are tired and fatigued. Yet a 
man frequently wears the same shoes day after day, 
and how absurd this is when you consider that other 
articles of raiment are changed almost daily. The 
truth is he does not realize that there is one pair of 
stockings he never changes—the lining of his shoes. 

Ask your average customer how many suits he owns 
and he will usually tell you he has four or five suits 
which he wears regularly. Then ask him how many 
pairs of shoes he owns and he will probably answer 
that he has two, or maybe three pairs, but one pair is 
being worn continuously, due to the peculiar comfort it 
gives him. 


The rounded effect on sole and heel is a real novelty in 
advance footwear styles for men 


that the small volume of 
men’s shoe sales in compari- 
son to the ladies’ sales is due 
entirely to the neglect and inexperience of the shoe 
retailer and his lack of proper appreciation of the 
possibilities that lie before him in the men’s field. 
The live merchant will not tolerate such a condition 
longer. No manufacturer should make an ill-fitting 
shoe and no retailer should handle an ill-fitting shoe. 
Every retailer should be so well posted and so organ- 
ized on the style program, that he can correctly define 
the necessities of foot-dress so that his customer will 
be proud of his feet, enjoy. wearing a variety of shoes, 
and above all, be shod with the proper foot-covering. 


Make Men’s Department More Attractive 


The average general shoe store is usually directed 
by one man who leans to the department doing the 
greatest volume of business. This is almost always 
the ladies’ department, and this manager concentrates 
his energies chiefly on the up-building and improve- 














September 3, 1921 


ment of the ladies’ depart- 
ment. Whenever his organi- 
zation develops an individual 
with initiative, personality, 
and merchandising ability, 
that person is quickly an- 
nexed to the ladies’ depart- 
ment. 

The dull clerks—the “also- 
rans’”—are allowed to hiber- 
nate in the men’s depart- 
ment, and this is not an over statement of facts. We 
all know that the live employees, without inspiration 
from their superiors, invariably seek to get into the 
larger volume game. Hence, the men’s business has 
been allowed to drift, and the only boost it has re- 
ceived in recent years has been through enterprising 
young men opening small exclusive men’s shops. 
Naturally many of these exclusive men’s shops are 
very successful while the average general store finds 
that the space devoted to their men’s business is quite 
uninteresting, and is never crowded with customers. 


Correct Shoes for Every Occasion 


A business man is no longer considered a fop be- 
cause he is correctly dressed, and wears the latest 
haberdashery in proper color scheme with finely tail- 
ored clothes. In fact, we are rather attracted to the 
man with brains who is also dressed up-to-the-minute. 

How ridiculous it is for a man to attempt to play 
golf in old street shoes which have been repaired sev- 
eral times. Or for a man to stroll around on a pleasure 
yacht, scratching up the deck with plain, ordinary 
every-day shoes. There is a proper shoe for golfing 
or yachting, just as there is a proper shoe for busi- 
ness wear, dress, formal and social functions, and the 
intelligent man will take pains to wear that kind of 
shoe which is in order. 

This is not a question of vanity. It is a question of 
sensible dress, even economy and health. It is what 
you would expect from an educated, straight-thinking 
man. It is nothing more or less than being well- 
groomed and well-trained. 


No Excuse for Poor Business 


Therefore, does it not impress you that it is time 
to do some of our best thinking on men’s shoes—to 
give some of the best brains of our organizations 
to the up-building of the men’s business? Study 
those points which contribute to the good-fitting 
qualities of shoes, and design your shoes to produce 
an atmosphere of style and comfort for the gentle- 
men. Do not neglect this phase of our art. Prac- 
tice it to the same extent that it has been practiced 
in the women’s lines and you will get wonderful re- 
sults. There is no excuse for a 75 per cent women’s 
business as against a 25 per cent men’s, in spite of 
the fact that the recent National census has shown 
us that there are 
two million more 
males than females 
in the United j . 
States. ll Il 

Give your men’s ox 
department proper 
space in your store. 
Create a splendid 
men’s atmosphere 
about it. Impress 


| A 
l 





The apron on smart oxfords gives opportunity for clever 
patterns as well as contrasting leathers 
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a man with the proper color 
scheme, a right shoe for ev- 
ery occasion, and above all, 
seek your volume not by a 
cut in your profits, but by 
developing greater charm 
and better service. 

Men pay too little for their 
footwear to-day. They are 
ready to pay more provided 
you can visualize for them a 
greater attraction combined with.comfert. -Pvrefits-are 
necessary. No man ever was charmed by a business 
that did not pay, and no business was ever developed 
that did not have the charm of profit. 


FOREIGN TRADE NEEDED 


Otherwise Domestic Market May Be Badly Glutted 
With U. S. Products 


Washington, Sept. 1—With an enormous increase 
in the value of manufactured products and continued 
development of productive enterprises, the question 
of glutting retail domestic markets is becoming a 
source of concern to the Administration in their 
handling of the foreign trade situation. The Federal 
Reserve Board has found that there has been not 
only an increase of output in standard lines as ex- 
pressed in values, but also a substantial advance in 
the number of units produced and hence a need for 
the retention of foreign markets. Allowance should, 
of course, be made for population increase. The re- 
lation of the 1919 output to that of thé pre-war pe- 
riod (allowing for the normal increase in consump- 
tive capacity due to a population increase of nearly 
15 per cent in the ten-year period) is illustrated by 
computations published by the Harvard Bureau of 
Economic Research, presenting indexes of the physi- 
cal volume of production for ten groups of manu- 
facturing industries. This composite index is 10 
per cent below what might have been expected on 
the basis of normal production in 1919, although the 
returns were 4 per cent and 1 per cent, respectively, 
above normal in 1917 and in 1918 and 9 per cent 
above in 1916. 


R. B. BALDWIN IN BOSTON 


Boston, Mass.—R. B. Baldwin, for several years 
manager of the St. Louis office of the A. C. Law- 
rence Leather Co., has moved his headquarters to 
Boston. He will have direction over sales in all 
branch store territories and through him will be 
handled all matters pertaining to branch stores and 
branch store sales. 


Three unusual patterns 

in men’s shoes — the 

jazz is coming in shoes 
for young men 
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Magasins du: Louvre, Paris 
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Where the “‘Demi-Rond’’ Toe Originated 


One of the most active and up-to-date shoe depart- 
ments in Paris is that of the Magasins du Louvre. 

In an interview with the manager of the department, 
the Representative of the Boot AND SHOE RECORDER was 
told that the business of the department has increased 
tremendously within the last five years, the sales averag- 
ing over 300,000 paris .of shoes per year. During the 


month of March of this year all records were broken by ~ 


the department with a turn-over of 2,600,000 frs. sales. 


Creators of Style 


The buyer for the shoe department pays the 
greatest attention in placing his orders to secure 
an irreproachable quality in the shoes of all 
grades, so that whether in the high grades or 
cheaper grades, it is such as to reflect only credit 
on the shop. 

The majority of the novelty shoes shown at 
the Louvre are created in the work rooms of the 
shop itself, an average of two or three new models 
a day being produced. These novelties are placed 
in the show rooms, and in due course of time 





become popularized. Once popularized, they are then re- 

copied by the Louvre and put on sale in cheaper grades. 
Since July, 1921, a decrease of 25 per cent is registered 

in the price of shoes, and a greater decrease is expected. 


Straps Most Popular 


With regard to the best selling models, the great vogue 
at present is the shoes in strap effect, which is extensively 
sold in all grades. An increasing demand for plain slip- 
pers with high Louis heels is noted. Two models in this 
line are being brought out in grey kid piped with mauve, 
and in tan with blue. 

The style of the pointed toe was brought out 
by the Louvre in November of 1919, and since that 
date has been in great demand. At the present 
moment it is interesting to note in fact that 
the sales of the round toe are confined chiefiy to 
the American clientéle in Paris, the French now 
insisting upon the pointed toe, or what is known 
as the “demi-rond,” or half round. There is, 
however, no indication that the exaggerated point 
and long vamp will ever take in France. 


























MAGINATION is the greatest asset of any shoe 
store today. The very latest styles reveal a highly 
developed artistry based on imagination and the re- 





utility of style ideas of the past. 


From the Indian moccasin we see a style develop- 
ment in a pattern on fine feminine footwear—the little 
bathing sandal of years ago becomes the youthful type 





for women of all ages but of one style opinion—“a pretty 


shoe is the greatest compliment to a trim ankle.” 


We have carefully selected a range of characteristic 
advance styles—some already known in sales value, 
others which fit into the trend of styles—all being tested 
by the Recorder as illustrating types to stimulate busi- 
ness—give your imagination an opportunity to see if 
they fit into the footwear wants of your community. 


ae 
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AA Aldvance ws tule Saroey 


The latest pattern is unquestionably 

the moccasin design. The folded 

edges and the tongue piece are as close 

to the original pattern as is possible 
for a modern feminine shoe. 


The 3-strap with buckle in center on 
very short Frenchy forepart illus- 
trates the ultra trend in style. Sample 
selected from I. Miller & Sons, 
Brooklyn, N. Y. 
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Indian Moccasin and the Beach Sandal Influence 
Patterns 


The sandal of childhood has been re- 

adapted into fashionable footwear for 

women. Here we have the front line 

cross-straps and cut-outs to reveal 
more of the _ hose. 


A collar effect with 3 straps extremely 

narrow, fastened by buckles, is the 

very newest in strap models. The two 

designs on this page were created 
from French influences. 
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A pastel tone of suede approximat- 
ing the camel shade with bindings of 
brown French braid and rhinestone 
buttons and we have a novelty which 
may continue into spring 1922. 


Reddish brown suede having open 

throat. The possibilities of variety in 

straps continue to interest the de- 
signer of shoes. 
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One, Two and Three Straps in Constant Demand 


The single strap over instep is a con- 

stant style factor. In this sample the 

heel and vamp is of pattern leather 

with collar effect lightly perforated. 

Strap and side-plug is in black suede. 

Sample by George W. Baker Shoe 
Co., Brooklyn, N. Y 





Taking the diamond flap and giving 
more decoration to the one-strap, this 
chevron pump gives the idea of serv- 
ice stripes on the side of the shoe. 
The white throat effect has star per- 
forations. Created by Designer Clem 
of the Dunbar Pattern Co., Boston. 
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Two-strap patent leather, junior 

Louis heel slipper, vamp stitched in 

white. Sample of Vinsonhaler Shoe 
Co., St. Louis, Missouri. 


Beige suede slipper, covered wooden 
heel, binding and strap of brown 
calf, buckles oxidized to match. 
Sample of Laird, Schober & Co., 
Philadelphia, Pa. 


BOOT & SHOE RECORDER, SEPTEMBER 3, 1921 





WY, 





Seige suede oxford with chocolate 

binding, lace stay and collar of calf. 

The smart oxford for next spring 

will be in colored leathers. Sample 

of Thomson-Crooker Shoe _ Co., 
Boston, Mass. 





Champagne suede oxford, with fancy 
tip. Quarter and vamp are overlaid 
on the collar and U throat, with light 
brown calf. Sample of Johansen 
Bros. Shoe Co., St. Louis, Mo. 
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Gray suede quarter over patent 
leather forepart, fancy stitching and 
design in both. The 4 buckles are 
centered on the instep. Sample by 
Watson Shoe Co., Lynn, Mass. 


Light tan calf walking oxford with 
imitation ball strap, with apron over 
lace stay giving blucher effect with 
seven eyelets. Style selected from 
Rich Shoe Co., Milwaukee, Wis. 
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Black is Making the Great Hit Now 


Enameled patent oxford, having very 

smart lines and perforations. Se- 

lected from line of Knox Shoe Co., 
Milford, Mass. 


A grain oxford with the mannish 

lines so necessary in smart women’s 

shoes. A creation of the J. E. Tilt 
Shoe Co., Chicago, II. 


BOOT & SHOE RECORDER, SEPTEMBER 3, 1921 








AW) 





Black patent slipper with Colonial 
effect. This intricate throat design 
extends from shank up and over the 
waist of the foot. It is piped in con- 
trast, the gray design having pate: 
piping and patent piped in gray 
From Bally Co., Inc., New York City, 
me. 


Patent leather white and green nov- 
elty, collar strap and heel finely 
stitched in green to give braid effect 
over kid white. Eyelet cut-outs on 
patent vamp with green stitching 
between. Selected from line of Chas. 
K. Fox, Inc., Haverhill, Mass. 
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A lot of new features in men’s shoes 
for the advance season. Here is a 
round edge, brass eyelet, buckle, 
perforated and pinked oxford. De- 
signed by the Regal Shoe Co., Boston. 


The blucher is returning in style 
favor especially in the new and heavy 
brogue effects. Without the bal line 
at the throat, this ball strap will not 
pinch. Heavy grain leather. From 
James A. Banister Co., Newark, N. J. 
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The Greatest Era of Smart Shoes 


A Scotch grain soft toe in tan with 

wide swing to the foxing. The last 

has the full ball and fittings of the 

brogue. Sample from Heywood Boot 
& Shoe Co., Worcester, Mass. 


A little more swing to the forepart 
of a smart college-type of oxford, 
having a rubber heel. The swank 
is there plus the comfort. Sample 
selected from Churchill & Alden Co., 
Brockton, Mass. 
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A black calf oxford with a plain toe. 
The elaboration is in the grained 
cordovan apron. The heel extension 
is rounded for the new effect, dif- 
ferent from stitched heels. Selected 
from line of Commonwealth Shoe & 
Leather Co., Whitman, Mass. 


A black shoe to illustrate the trend 
developed in the West toward. the 
“shovel last” with its drop toe and 
side walls. The square tip is given 
rounded corners. From the line of 
the Florsheim Shoe Co., Chicago, III. 
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Black calf circular seam bal with 
extra stitchings or foxings and lace 
stay. The eyelets are invisible. From 
sample by Ogden Shoe Co., Milwau- 
kee, Wis. 





The courage to push really light tans 

is to be commended. Here we have 

a type of last for the correct dresser 

—the leather is the real Russia of by- 

gone days. Made by A. E. Nettleton 
Co., Syracuse, N. Y 
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A red-tan bal with an unusual pat- 
tern—the foxing has the design with- 
in the leather with the foxing over- 
laid. The fittings are in orange- 
colored thread. From line of F. M. 
Hoyt Shoe Co., Manchester, N. H. 













A Norwegian bal in a whole quarter 
boot. The high pointed vamp pat- 
tern is a new wrinkle. Style from 
the Marion Shoe Co., Marion, Ind. 
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Patent leather oxford in the coi: 
skins, so famous prior to the war. 
This oxford illustrated both diversity 
of leathers and the trend towards 
broader English type lasts with the 
new tip patterns. From line of 
Racine Shoe Mfg. Company, Racine, 


Vis. 


The Raglan blucher in a smart model 
with panel stitchings and _ harness 
stitching between. Sole and heel are 
stitched in yellow. Sample by A. J. 
3ates Co., Webster, Mass. 
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Statistical Summary of the Year 


Twelve Months Ending June 30 Give a Remarkable Set 
of Figures Showing the Trend of Events in 
the Hide and Leather Industry 


Prepared from official government figures by 
the Merchants’ National Bank of Boston. 


market has experienced a marked improve- 
Prices of cattle hides have advanced 
three to five cents from the low levels touched at the 
bottom of the decline in April and during the past 
month have been fully maintained. Prices of calf 
and kip skins are five to seven cents higher than last 


Dm the past few months the hide and skin 


ment. 


April. These higher prices, however, are due, in 
part at least, to the superior qyality of the hides and 
skins taken off during this period. The demand for 
raw stock has been very uneven, some varieties be- 
ing taken freely while others have been neglected. 

The leather market has been fairly active in re- 
cent weeks, with the result that prices of both sole 
and upper leather have become relatively stabilized. 
Although values are not quotably higher, the increase 
in the amount of business coming forward to tan- 
ners make it possible for them to know approximate- 
ly what any given lot of leather is worth, which was 
decidedly not the case two or three months ago. Re- 
ports from the shoe trade indicate that in the aggre- 
gate production is increasing, but some lines have 
improved more than others. The improvement has 
taken place particularly on women’s shoes. 

Imports of hides into this country have increased 
substantially in recent months. Latest government 
statistics show that 21,496,053 pounds of cattle hides 
were brought into this country in June, compared 
with only 11,678,800 in April; 5,521,728 pounds of 
sheepskins in June, compared with 3,909,140 in 
April;. 9,240,660 pounds of goatskins in June, com- 


pared with 2,714,386 in April; 44,050,067 pownds of. 


all hides and skins in June, compared with.,22,464,- 


180 in April. Imports of hides and -sking'during » 


June were just about equal to the average monthly 
importations during 1913. 

Exports of leather and of boots and shoes, on the 
other hand, have tended to decline during recent 
months, and are running very much less than in pre- 
war days. Exports during June of this year, com- 
pared with the average monthly exportations in 1913, 
were as follows: Sole leather 765,231 pounds against 
2,400,000 pourds; calf and kip upper leather 531,872 
square feet against 800,000 square feet; goat and kid 
skins 2,199,037 square feet against 8,000,000. Ex- 
ports of boots and shoes in June totaled only 470,830 
pairs, compared with average monthly exportations 
in 1913 of 840,000 pairs. Exports of leather and of 
boots and shoes are running at only 10 per cent to 20 
per cent of the rate at which foreign shipments were 
made at the peak of the big export movement in 1919. 

Stocks in this country of the leading kinds of 
hides and skins, with the exception of goat, kid and 
cabretta skins, were materially larger on June 30 
of this year than on corresponding dates of last year 
or two years ago, according to the United States 
Bureau of the Census. Stocks on June 30 this year, 
compared with those on the same date last year and 
the same date two years ago, were respectively as 
follows: cattle hides 7,077,950 pieces affainst 6,212,- 
946 against 4,696,322; calf and kip skins 4,925,603 
pieces against 4,022,892 against 2,843,048; sheep and 
lamb skins 13,755,042 pieces against30;993,228 against 
8,118,702; goat, kid and cabrettq skins 10,898,686 
pieces against 16,694,183 against 21,209,965. Anal- 
ysis of these stocks shows that in the case of cattle 
hides the increase this year, compared with last 


~ year, is. in the hands of the tanners and the manu- 














82 BOOT AND SHOE RECORDER September 3, 1921 


facturers of boots, shoes, etc., but in the case of calf Government statistics of stocks, production and 
and kip skins and of sheep and lamb skins the in- consumption of leather appear to indicate that pro- 
crease is in the hands of dealers, packers and im- duction and consumption of most of the important 
porters. In the case of goat, kid and cabretta skins, varieties of leather, both sole and upper, have in- 


creased materially during the last three months and 


stocks in all hands are about 33 1/3 per cent less 
stocks have ceased to accumulate. 


than a year ago. 
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Prices of Hides and Skins 


The solid line in the above chart shows the price from month to month of heavy native steers (packer hides). 
The broken line shows the price of No. 1 calfskins weighing 8 to 15 pounds. Prices are per pound 
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Prices of Sole and Upper Leather 


The solid line im the above chart shows the price from month to month of scoured oak backs, medium weight 
(sole leather). The_broken line shows a fo ge chrome eh wee ieee leather). Prices of scoured oak 
backs are per p 8 of chrome leather are per square foot 
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Imports of Hides and Skins into the United States 


(United States Department of Commerce) 
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° VALUE 
Month of June Twelve Months Ending June 30th 
1920 1921 1914 1918 1919 1920 1921 
BTID, 6 Sink ovccdcddicccadcccsencncdasccececcss $440,013 $37,675 $3,073,717 $2,808,995 $2,175,007 $3,502,159 $1,397,847 
Cabretta Skins ee ee rr een, Sr preer e under Listed under 949 99,550 9,305 
All Other All Other 
Prior to 1919 Prior to 1919 
Calfskins. . 2,461,843 1,480, 381, 5,276,601 10,141,965 38,065,554 10,547,818 
Cattle Hides 7,471,852 2,426,360 52,181,942 67,750,124 60,324,662 151,218,395 39,866,631 
Goatskins 8,048,713 3,011,081 22,191,263 31,731,425 51,226,389 121,513,482 30,031,215 
Horse, Colt, and Ass Tea IES ty 644, 23,262 2,134,011 1,568,639 1,082,642 9,876,501- 1,008,170 
Kangaroo and Weltaley GRIGG... . 2.00. ccccvcccresiooess 153,912 37,092 898,087 709,263 986,137 1,326,959 853,802 
SROOMMMIMS... oo cass cecccccccccccsccesccecessccccces 4,374,601 964,321 12,593,217 19,105,988 21,480,591 47,070,126 20,327,441 
lace otek daa acokcs <nensicnentinngns ad 329,979 163,488 3,835,591 2,677,317 1;870,202 4,219,736 1,947,738 
Tatal Widen ened TAGS. «. oon css. pes de segs eccves $23,925,184 $8,143,527 $120,289,781 $131,628,352 $149,288,544 $376,892,462 $105,989,967 
Exports of Leather and Tanned Skins from the United States 
(United States Department of Commerce) 
, VALUE 
Month of June Twelve Months Ending June 30th 
1920 1921 1914 1918 1919 1920 1921 
TI 5.3 dc indd csc bedsdidas nine A $3,656 $879,604 $2,544,257 $3,230,510 ome $97,178 
Carriage, Automobile, and Upholstery Leather. . 28,780 13,836 73,683 130,891 302, 8,985 423,325 
Glove Leather 290,377 61,571 359,486 2,542,282 2,083,537 2, $08. 205 1,114,156 
Patent Leather 2,197,005 682,476 1,675,667 4,690,320 8,337,039 25. 492,282 ,077,5' 
Sole Leather............. 615,753 299,287 7 475,843 12,245,967 36,825,505 35,406,507 6,232,548 
Upper Leather: 
Calf and Kip. . 1,292,094 217,333 2,175,262 7,554,560 17,121,682 28,160,688 4,416,293 
Goat and ~— 1,559,421 674,042 16,810,984 14,382,698 27,082,023 59,668,251 15,066,354 
I aoc. 5dd0 ccb.00 dani a cndds sans sce disc eeenemine uaa esabaanone ces Included in 1,380,697 6,550,337 TD Biscsivcwensevsis 
All Other Upper . 
Grain and Finished Splits....................+- 543,101 EE CE Gc cmnaeends cc taba} a vic dsbee seniurs dasa pWeeaesulesandetthinssees 2,470,619 
ee Is 8.6.6 66.0004 cconseessecscee 105,63: RES es SAP eee RVR rte 551, 
PN TE ion ccncdesecestidacecasscconcecss 981,535 136,219 3,904,142 9,214,169 15,695,969 22,244,676 3,974,235 
a dcbndcns das cacdcccdcescaccscgens 560,564 111,787 3,314,198 4,751,549 296, 1 10,646,619 3,875,408 
I, ob ccicdcdnccbenesseneneiaaeden esa $8,179,897 $2,342,712 $36,668,869 $59,437,390 $126,525,495 $199,752,657 $45,298,890 
“Statistics for the months of June, 1920, and June, 1921, and for the twelve months ending July 30, 1921, are r4: for “belting leather.” Statistics for the twelve months en ng See. 
1914, 1918, 1919 and 1920 are for “belting leather” and*“‘leather belting” combined. This is due to the fact that the Government did not compile statistics for “leather belting” “belting 
leather” separately prior to January 1, 1920. The separate statistics for “leather belting” since January 1, 1920, are found in the table on “Exyorts of Manufactures of Leather.” 
Exports of Manufactures of Leather from the United States 
(United States Department of Commerce) 
VALUE 
Month of June Twelve Months Ending June 30th 
1920 1921 1914 1918 1919 1920 1921 
reer rere ee 587,565 $1,203,490 $17,867,234 $36,550,063 $50,506,986 $78,064,947 $44,430,065 
Children’s. . . 712,465 154,137 1,637,217 4. 521,808 5,217,062 6,699, 103 5,349,168 
Men’s.. . 4,188,582 647,069 10,117,965 22,623, 31,698, 48,755,684 28,984,264 
Women’s 2,686,518 402,284 112,052 9,404,747 13,590,971 22.610; 160 10,096,633 
Gloves........ 103,660 1,730 1 oy 147,487 288,140 723,302 275,098 
A i cnencl consnensveptectansheihed 34,310 10,390 262,480 347,627 435,987 589,630 269,871 
Harness and Saddles. ............2+.seeeeeeeeeeeeeees = 703 by 786,455 751,544 842,443 un 1a _— 
BIS 6g 6 BS baSb Sn gbn os pdbpide coum cus bts 123 y Included in Included in in J 015, 
All Other All Other All Other 
MB oa hin bid dec kdi i nebTdscdcaceddadecsnca widens 481,615 120,419 1,881,223 3,646,732 4,364, 7,797,429 3,106,615 
eee ee rere Peer Cee $8,856,735 $1,508,880 $20,797,392 $41,443,453 $56,438,022 $92,047,934 $52,909,404 
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Future Buying Estimates 


ITHIN the next week or two shoe fac- 
tory representatives will start their 
tours over the country with new sam- 
ple lines. 

“How much to buy?” and “What 

—=——' to buy?” are the big questions that 

will loom up before the merchant or buyer and to 
these questions he must find answers. 





Answering these questions is largely a matter. 


of judging the future by thg past, but in order to 
answer them intelligently the merchant must 
know the past as it applies to his own individual 
business. 

If a civil engineer were going to build a road 
over a difficult course he would first make a sur- 
vey of the ground and then reduce his measure- 
ments to a scale and chart them on paper. Sit- 
ting at his desk he would do the figuring and here 
estimate the cuts and fills, bridges and other con- 
struction which would enter into the road. 

A charted record of the course is just as essen- 
tial in laying out the roadway which the store 
is to build during the next six months. “Making 
an estimate of future purchases is only a matter 
of addition and subtraction,” says one of the 
largest shoe buyers in the Middle West. “Sup- 
posing, for instance, a store is doing $100,000 a 
year. The first thing to do is to divide the year 
into two halves; the first half running say from 
February 1 to July 31; the second half running 
from August 1 to January 31. Assuming that 
the total sales from February 1 to July 31 were 
$50,000-the merchandise at cost for this period 
would probably be $34,000. The records should 
show exactly what the amount was. But, assum- 
ing that it was $34,000, and the merchant now 
has on hand $4,000 to apply against that he would 
have a purchasing power of $30,000 left. He can 
safely figure known styles or necessary merchan- 
dise covering at least one-third of his sales from 
February to August. Consequently he is in posi- 
tion to buy $10,000 worth of merchandise early. 
Sixty days later he will have got the drift both 
as to style and volume of business which he may 
expect and he can buy another $10,000 worth of 
merchandise. This still leaves him a leeway of 
$10,000 with which to buy the seasonal stuff that 
is constantly changing and in which he has to be 
more careful in his selections. 


4 


.. with the factories. 


“This buying method may not be just in accord 
with the factory plans of two seasons a year, but 
I have never yet found a time when I could not 
buy merchandise if I had the money to pay for it, 
and usually a factory that has confidence in a 
merchant can usually find a way of taking care of 
that merchant’s need. True it is that deliveries 
have often been late and the fault is not always 
If merchants wait until the 
last minute to place all their business disappoint- 
ment in deliveries is sure to follow, but if the 
merchant confines his buying to a few lines and 
is a valuable customer to the factory space in the 
factory can be held open for his requirements as 
he decides upon the styles he wishes to buy.” 

This method of estimating future requirements 
and the buying plan in connection therewith is 
based upon the fact that a merchant has adequate 
records of his past business. 

It assumes that his store is departmentized 
and that he knows exactly how many pairs and 
how many dollars are credited to each depart- 
ment. It is essential for a merchant to know the 
volume of business in women’s low shoes, women’s 
high shoes, men’s low shoes, men’s high shoes, 
etc., clear through the store. 

The amount of money to be expended must be 
apportioned to the various departments accord- 
ing to their past achievements, bearing in mind, 
of course, that style tendencies and local condi- 
tions as well as general business conditions must 
have a bearing upon the situation. It would not 
be safe to buy 100 per cent for any one depart- 
ment unless there were strong indications that 
that particular department was making rapid 
strides and tremendous increases in its volume. 
On the other hand, if one particular department 
was gaining rapidly it would be folly to hold 
that department back and restrict its buying 
power because some other department was lag- 
ging behind. And so the matter of future buying 
resolves itself to the plan of the engineer in mak- 
ing his estimates of so many cubic yards of dirt 
to be cut off of one point and a certain number of 
cubic yards to be filled in another part and a 
bridge here and there to span a chasm. But, like 
the engineer, the whole plan must be worked out 
on paper and based upon actual figures. This, un- 

(Continued on page 87) 
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Selling Service Plus Shoes 


Thomas J. Jackson, President Michigan Shoe Retailers’ 
Association, “‘Arrives’’ 























Women’s shop on East Adams Strect 


“Courtesy means everything in building up a re- 
tail business. Customers respond to the personal 
touch and it is possible to make them feel that they 
are stockholders in your business. 

“The employees are largely responsible for the 
success or failure of any retail store. They come in 
direct contact with customers and prospective cus- 
tomers and can make or break any business. Gain 
and hold their confidence, keep nothing from them 
and work closely with them. If they are not sold 
on you and the merchandise in the store they cannot 
intelligently sell it to the public. 

“Do not overlook the fact that you were once an 
employee and you made mistakes. Probably you 
were a bum salesman and succeeded only through 
the encouragement of your employer.” 

These are some of the foundation stones upon 
which Thomas J. Jackson, president of the Michigan 
Retail Shoe Dealers’ Association, has built one of 
the most prosperous businesses in the State of 
Michigan. 

Mr. Jackson was reared on a farm. in the hill 
country of Kentucky. From early boyhood life was 
one endless round of hard work. He stuck to the 
farm until he was of age and then harkened unto 
the call of the wide world. He decided he would be 


happier in some other work and started out to find 
his place in the world of commerce. 

Through a newspaper that drifted to his country 
home he learned that there were opportunities for 
work in Dayton, Ohio, and as work was what he was 
looking for he went to Dayton. Here he secured a 
position with the Dayton Last Works. This was his 
first introduction to the shoe industry, and although 
he has once or twice strayed away he has each time 
returned to his first love. 

From Dayton he went to Detroit, where he se- 
cured a position with one of the large automobile 
factories, but lost it because he wanted to attend 
Y. M. C. A. night school. He gave up the automo- 
bile job and stuck to the night school, again return- 
ing to the shoe industry and working as stock man 
for the Lindke Shoe Company. He became more 
than ever interested in shoes and wanted to sell them, 
but wanted to sell them right. Consequently, in 
addition to his regular night school work he took 
up a course in salesmanship and customer contact. 

His hard-earned education stood him well in hand 
when two years after his connection with the Lindke 
firm he took over the management of a high-grade 
shoe department in Detroit. 

Five years of progressive, hard work in this posi- 
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tion opened the way for a better opportunity as man- 
ager of the Roger Shoe Company. At the end of one 
year he was made a member of the firm and vice- 
president of the organization. 

Four years later the Roger Shoe Company sold 


out and Mr. Jack- 
son opened his own 
shop at 41 East 
Adams Street un- 
der the name of 
“Thomas J. Jack- 
son, Inc.” 

The store as 
opened was devoted 
to both men’s and 
women’s high grade 
footwear. The rap- 
id growth’in the 
women’s depart- 
ment necessitated 
more room. The 
men’s shoes were 
closed out and a 
new store devoted 
exclusively to men’s 
footwear was 
opened up on Wash- 
ington Boulevard, 
one of the choice 
locations of the 
city, and this store 
also has seen rapid 
development. 

Both of the Jack- 








Interior of women’s shop 


———— 
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Men’s footwear shop, 1404 Washington Boulevard at Grand River 
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son stores are characterized by their elegant simplic- 
ity. There is nothing loud or bizarre in either fixtures 
or decorations, but a color scheme that harmonizes 
throughout and gives the customer an impression of 
atristic refinement. The carpeting on the floor is 


of a gray taupe 
tinge, the shelving 
is of soft ivory en- 
amel, while the 
walls above’ the 
shelving are of a 
shell pink tint with 
light blue panels. 
The window fix- 
tures are light, at- 
tractive in design 
and harmonize with 
the interior color 
scheme of the win- 
dows. Very few 
shoes are shown at 
any one time in the 
windows. Back- 
grounds and draper- 
ies are used pro- 
fusely to make each 
shoe stand out as 
an attraction by it- 
self. 
“A Lot of Service 
With Every Pair” 
A particular shoe 
for specific -pur- 
poses and that shoe 
(Cont'd on page 87) 
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(Continued from page 84). __ 
doubtedly, is arriving at an intelligent answer to 
the question “How much to buy?” 

“What to buy?” must necessarily be greatly. de- 
pendent upon style trend and price. The mer- 
chant just quoted keeps away from the term 
“staple’ merchandise and talks about known 
styles and necessary merchandise. As a matter 
of fact there are known styles even for next 
spring and summer. Every merchant who is 
closely in touch with his own business knows 
what these are and can buy them. with intelligence, 
so far as a quantity selection to start his season 
is concerned. His past record of sales is a suffi- 
cient guide in sizes and width to serve as a cri- 
terion in future purchases. 

The merchant who has pursued ‘the policy out- 
lined by this merchant is in position now to spend 
his reserve for his late fall and winter styles and 
to spend the first allotment for merchandise to 
be delivered in the early part of 1922. If he does 
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this the traveling man is not going to be disap- 
pointed and the factory will have a sufficient vol- 
ume of orders ahead to allay any fears as to fu- 
ture operation. , 

As to the trend of prices there is nothing to 
indicate any great change in either direction. 
There may be price revisions. Undoubtedly in 
individual and specific cases such changes will 
occur. Some shoes have been sold too cheap and 
there will undoubtedly be slight advances where 
this has occurred. 

On the other hand prices on some shoes from 
some factories have apparently been priced higher 
than the cost of material and labor would seem to 
make necessary and if these shoes are to be mar- 
keted a revision of prices downward will prob- 
ably be necessary but, taken all in all, any price 
changes are likely to be.slight and having the mer- 
chandise that people want when they want it will 
be a larger factor in producing net profit than 
the price revisions which will be made. 








(Continued from page 86) 
correctly fitted is another of the principles that have 
made the Jackson store popular in Detroit. It is the 
policy of the house to either satisfy the customer or 
else not make a sale, believing that a sale improper- 
ly made will reflect to the discfedit of the store 
later on. 

The employees of the store have constantly in- 
stilled into them the thought that cleanliness, proper 
dress and a winning smile are absolute necessities 
in successful salesmanship. The employees are given 
opportunities to smile and reason to smile. “If I 


have a man or woman employee who does not smile 
and do it naturally when approaching or waiting 
upon a customer I give them a leave of absence of 
six minths twice a year, the credit department, book- 
keepers and cashiers included,” said Mr. Jackson. 
Another Jackson principle is that the Golden Rule 
has its place in business and must be employed in 
all relationship with employees, with customers and 
with creditors. If the Golden Rule is adhered to 
sales are sure to increase up to or beyond the ex- 
pectations of the management of the business. 








SLIGHT IMPROVEMENT IN RE- 
TAIL BUSINESS 


Retailers are experiencing a slight 
increase in their sales over the past 
few weeks. The increase has not been 
of sufficient volume to make retailers 
become over-enthusiastic with the re- 
sults, but the activity is looked upon 
as a shadow of coming events for Fall. 

Calls for the new Fall footwear are 
responsible for the additional busi- 
ness gained. The brisk, cool days 
which have been prevalent during the 
last week are the prime reason for 
the upward tendency in sales. So 
cool has the weather been that sum- 
mer apparel not only looked chilly, 
but one could find little comfort in 
hot weather clothes. 

It was this break in weather more 
than any other element that focused 
the buyer’s attention on fall footwear 
needs. The principal demand in the 
women’s line has been more or iess 
for fancy novelties. Sandals seem to 
be about the only style for which there 
has been a definite call. Eliminate 
this type and the style trend continues 
mixed. 

Something “new” expresses better 
than any one word what women de- 





St. Louis 


sire. In matter of choice the taste 
runs from beaded satins to the bizarre 
“checkerboard combination” in slip- 
pers. For the conservative woman 
who buys with judgment oxfords seem 
to be the choice, but the younger class 
are playing the novelties heavily. 

Those retailers who were fortunate 
enough to have the sandals disposed 
of their stocks hurriedly. Such shoes, 
however, are handled in small quanti- 
ties by the merchants and reorders 
are infrequent. One of the prominent 
retail stores here who had more than 
some fifty pairs of sandals of a cer- 
tain number disposed of this stock in 
less than two days. 

Successful merchandising in this 
type of footwear, according to those 
who are in the game, consists chiefly 
of getting shoes in quickly while the 
pattern is the vogue, making an in- 
tensive sales effort, then get out just 
as rapidly. This seems to be the 
method adopted by the experienced 
merchants. They also predict the 
death of the sandal within a short 
space of time, consequently have not 
reordered. 

The demand for beaded satin is be- 
ing supplanted to a certain degree by 
the plain satin slippers, and satin 


with the contrasted stitching. This 
last pattern is fast growing in popu- 
larity and stores are showing them in 
a wide variety of colored stitchings 
and bindings around the collar. 

There have been some few calls 
lately for a one-strap glazed kid ox- 
ford. It was predicted by one of the 
respected authorities in the retail shoe 
trade here, that it was possible the 
demand would grow sufficiently large 
enough for this style as to cause a 
shortage in the factories on this type 
of footwear. 

One of the largest department 
stores here, conducting an annual ad- 
vance sale of fall footwear, announced 
that this particular sale had had 
greater response than any conducted 
during the last six months. The very 
finest as well as the newest types of 
footwear were offered at a slight re- 
duction. The sale is conducted for 
one week only after which time the 
entire stock is marked up to the orig- 
inal price. 

The RECORDER correspondent felt 
this would be an excellent opportun- 
ity to get an accurate idea of what 
would be worn and asked for by the 
women. When the manager of the 

(Continued on page 176) 
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A Rich Mahogany Shade—Ahead As Usual 
See Shoes Made From It 


C. D. KEPNER LEATHER CO. 


139 South St., Boston, Mass. ; 212 W. Lake St., Chicago, Ill. 
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he Test Shoe Jor The Least Money | 






MASTERS of STYLE 


UYERS seeking a sure-fire, rapid seller 
can do nothing better than select the 
“Maoli” model. Styled for Fall wear. A 
shoe much in demand because of its suit- 
ability to any occasion. 


Chrome Patent 
Leather, Plain Toe, 
Lace Oxford, Soft 
Rox, Blind Eyelets, 
9/8 Leather Heel. 





































Three to four weeks’ delivery. 





Wholesale and mail-order trade only 





MITCHELL-CAUNT CO. 


FACTORIES BOSTON OFFICE 
Lynn, Mass. 72 Lincoln St. 
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Here is another style 
that will appeal to 






your red-blooded men 
customers. 














IMPORTED BLACK OR 
TAN SCOTCH GRAIN 
_ SADDLE STRAP 
OXFORD—HEAVY 


































aa ‘ 
Nes aan SINGLE SOLE—SOFT 
“A _ a \2 N a  : TOE—EXTENDED 
\\ \ : | \. : VAMP 
ih AN a 3 BRASS EYELETS 
ee | : HAIG-AN LAST 
Fe el Zw ae $7.50 
| x \K == & Style No. 20915 






We only sell to recognized retailers. 


F.C. PINGREE& Sons Co. 


Makers of Men’s Fine Shoes 
Detroit Michigan 


WILLIS L. GOODWILLIE 


Room 408, Severance Bldg. 
6th & Main Sts., Los Angeles 
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LA-F PAN CES 





The Perfected Curative Shoes For Women 


La France “REST CURE” shoes are an established success with most 


E have been making 

‘Y them in _ steadily 
greater volume for over a 
dozen years. In fact, we 
have never been able to 


make enough. 


Now in our great new fac- 
tory we can make more of 


them. 
La France Flexible Welts 


are too well known to re- 
quire extended description 
here. In REST CURE 
Shoes we combine with our 
very flexible soles a particu- 
larly snug fitting arch and a 
movable stiff shank, which 
latter can be adjusted to the 


of our many agencies. 








Carried in Stock 
Boots and Oxfords 


Finest 
Black or Brown Kid 
AA to D Widths 


Choice of Two Lasts 
as illustrated below 


Further Information on Request 


4 








position most comfortable 
to the wearer. 

No shoe we know of com- 
bines all these’ important 
features. 

In selling REST CURE 
Shoes you have behind you 
the nationally known LA 
FRANCE name and all it 
means to the public in 
terms of years of quality 
production. 

Meet the steadily increasing 
demand for curative com- 
fort shoes on styleful lasts 
by selling a shoe of proved 
success and_ authority. 
Write us today for samples 
and further information. 


Williams, Clark & Company 


Lynn 


Women’s Welt Shoes Exclusively 
183 Essex St., Boston 





CURE Shoes are 
made in boots or ox- 
fords, as illustrated 
herewith. Choice of 
either toe. Finest 








_ Brown or Black Kid. 


oo 7 Sete - - — 
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Made in Milwaukee 


4 


\ 


BOOT AND SHOE RECORDER 


91 








er 7 "s | 
LEATHERS ) 


Sold all aver the World 


Intreducing a New Leather 
COLORED PEVEE KID 


A new leather with the same de- 
pendability that is so characteristic 


of all P.& V Leathers. 


The exceptional uniformity of the 
raw material used in tanning 
COLORED PEVEE KID results 


in a most uniform product. 


Produced in a beautiful brown 
shade with a full rich color. It has 
been given a finish which will go 
thru the shoe factory without neces- 
sitating extra precaution towards 
cleanliness. 


The smooth tight grain and its extra 
good feel makes this a very desir- 
able leather to use for your fine 
men’s and women’s quality shoes. 
Let us send you a specimen cutting. 


PFISTER & VOGEL LEATHER CO 


Milwaukee Wis. Established 1847 
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The Customer Is Satisfied 


The public demand is for all leather shoes. 
War time substitutes no longer attract. 
Secure the confidence of your trade by 
the character of your goods. 


When you say that the shoes you sell con- 
’ tain soles made of “U. S. LEATHER” 


you at once establish the high quality of 
your merchandise. 

We are the world’s largest producers of 
sole leather. 

Our tannages have been famous: for 
generations. 


The United States Leather Company 





The United States Leather Company of Massachusetts 





NEW YORK PHILADELPHIA CINCINNATI CHICAGO 
SAN FRANCISCO LIVERPOOL 


ST. LOUIS 


W i yt I) 
Ye’. 
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WANNALANCIT. MOCCASINS 


Manufactured and sold by 


J.S. TURNER MFG. CO., 133 Middle St., Lowell, Mass. 
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FISHER: 
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LADIES’ PLAIN TOE BAL 


Our Ladies’ Plain Toe Bal is distinctly a com- 
fort shoe. It is made on broad common sense 
lines with either leather or rubber heels and is 
certain to appeal to the woman who must have 
comfort and service. 


| 059 


The Bread and Butter 
of Your Business 


When ordering the shoes 
which constitute your busi- 
ness, which determine 
your profits, and which 
build good-will, it is wise 
to stock a sufficiency of 
staples. For, after all, 
staples make up the bread 
and butter of any business. 
Fisher's twenty-five years 
of comfort shoe manufac- 
ture stand emblematic of 
quality-maintenance and 
steady salability in the field 
of staple footwear. 


Send for illustrated booklet. 


2 Fi sen H8) ON 


LYNN, MASSACH ierentina 








063 
LADIES’ TIP POLISH . 
While the last over which this shoe is made 
is fashioned on easy lines, our Ladies’ Tip 


Polish is not barren of style, This model can 
be furnished with a plain toe if you prefer. 
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CREATIONS 





ARE ON TOP 


Their leadership was proved at the Boston Style 
Show, where the “Dalco’” Beaded Tassel came 
greatly into favor. This latest novelty is a com- 
‘bination of shoe button and bead tassel and is easily 
attached, the same as any button, to the shoe. It 
is made in various combinations of buttons and 


beads. 


Leading manufacturers have this latest novelty in 
their line. Be sure you call for and get the genuine 


“Dalco”’ Beaded Tassel. 


THE DALRYMPLE-PULSIFER CO. 


HAVERHILL, MASS. 
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NOVELTIES 


IN STOCK SEPTEMBER 10 IN STOCK READY NOW 


THE BEST BET FOR 
A QUICK TURNOVER 






















No. 133—Black Patent —s oy Pum ew —— 
AA, 4-8; 3-8; 214-8 


come mee. Black Satin ©. S. One Strap, 18/8 Louis Heel, No. 70 


Sis, ieee. tend iin ak nt Brice $6.25 GAM cn cak Aonnbee Preeeryrrererrrrery Price $5.25 
Same sizes as above... ...scscccedeecseced Price $7.25 . 
IN STOCK READY NOW IN STOCK READY NOW 





EVERY SHOE 
A BUSINESS BUILDER 











No. 129—Black Kid C. S. One Strap, Perforated Strap 
and 7S" Junior Louis Heel, No. 90 Last. AA, 4-8; 
A, 3-8; B, 3-8; C, 2-8, 


206— Black .. One Strap, Fully Perforated, Junior 


Kechiemaccine oad i r . 2 
Immediate ented ae oe pet ae eS Pereyra errr ry Price $5.75 


IN STOCK SEPTEMBER 10 


These styles are the most in demand. Each one 
will be found a producer*of profitable trade for 
you. To omit any one of these models from 
your stock would be a mistake. We suggest 
an -assorted order today. The very best mate- 
rials and workmanship are clearly revealed in 
these values. Buy what the other fellow doesn’t 


have. Order early—now. 
No. 131—Black Patent Leather Three Strap with Black 





non wavs pa. HoPKINS and ELLis 


Vamp. AA, 4-8; A, 3-8; B, 2%-8; C, 2-8..Price $6.00 e 

No. 132—Black Suede Three Strap with Black Patent H h I] M h tts 
Leather Saddle, Diamond Perforation on Vamp, Junior aver I 9 assac use 
Louis Heel, Sizes as above..........+++- Price $7.00 
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Stamped with Approval 


Four million workers, representing a tre- 
mendous buying power, are afhliated with 
the American Federation of Labor. They 
are pledged to give preference, when buying, 
to merchandise bearing the Union Label. 


Shoes are bought only after close inspection, 
and the label of the Boot and Shoe Workers’ 
Union in a conspicuous place on a shoe, in- 
fluences many a man and woman to buy that 


shoe. 


Gain the reputation of selling footwear with 
the label which represents these four million 
buyers and your balance sheet figures will 
not worry you. 

















Boot and Shoe 


Workers’ Union 


Affiliated with American Federation 











of Labor 
246 Summer St. Boston, Mass. 
COLLIS LOVELY General President 


CHAS. L. BAINE Gen’'l Sec’y-Treas. 





a. 
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CINCINNATI 


























THE HOME 


OF 
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F you had a thousand pairs of ears, 

had them in each of a thousand dif- 
ferent places, you would be amazed to 
hear the number of complaints from wo- 
men about tired feet. 


Every woman suffers from tired feet at 
one time or another. So every woman 
needs “the tonic for tired feet”—is a pros- 
pective customer for the Arch-Tone Shoe. 


Story of Great Sales-Making 
Interest 


The story of the Arch-Tone Shoe is a 
story of great sales-making interest. It 
appeals to every woman—not just to wo- 
men who require corrective shoes. An 
unrestricted market is opened up for you. 
It gives your salespeople something to 
say that “closes” sales—keeps shoppers 
from looking elsewhere. It binds your 
customers to your store. 


S\ fo 
r ‘oan \e 
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“The Tonic for 


A Big Idea Presented in a 
Big Way 


The Billboards are used to present “the 
tonic for tired feet” idea in the way it 
should be presented—to give it the sig- 
nificance and emphasis it deserves. 


Woman’s feet tire and ache when she is 
outdoors, walking and shopping. That is 
where and when she is in a receptive 
frame of mind for “the tonic for tired 
feet” message. 


The Billboards present the promise of re- 
lief, the name of the product and your 
name and address in the largest, high- 
class manner possible. 


She gets it every day, going and coming. 
Handsome reproductions of the Posters, 
suitable in size for your windows give 
your store a direct tie-up with the cam- - 
paign—then show cards, newspaper ad- 
vertising and a direct appeal by mail—all 
combine to make up the most effective 
business-building idea ever put behind a 
shoe of this kind. 





SMART STYLE, 





She Jonic fot Jired Feet ! 


ARCH -TONE 
SHOE 


PERFECT COMFORT 





One of a series of Immense, Beautiful Posters for Billboard display for 


ou, in your 


city. Occupy space 11 x 25 feet over all. Lithographed in full colors 
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lined Geet ! 


Copyright 1921. The Krohn-Fechheimer Co., Cincinnati, Ohio 


PTA, 


Trade Mark 





Making a good shoe better is the principle employed in Arch- 
Tone Shoe construction. 

In this line you have a selection of shoes to cover all your 
requirements for smart models as well as staple styles. 

The Arch-Tone feature can be embodied in the construction 
of any shoe from 16/8 heel down. 






Three. special points of-:: 
Arch-Tone Construction 





1. An invisible built-in arch of steel 
keeps the arch of the foot from 
sagging and hurting; preserves 
the graceful lines of the shoe. 


2. Exceptionally strong counters 
hold the foot always correctly in 
the shoe; keeps the foot from 
bulging over the heel and sole. 


3. Made in both standard and com- 
bination lasts for women who 
require extra room across the ball. 








The whole Arch-Tone Shoe story is yours for the asking. Just say you are 
interested and we shall arrange to have one of our representatives call on 
you. 


Why not write now? 


THE KROHN-FECHHEIMER CO. 
957 Dandridge St., Cincinnati, O. 
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“ART IN SHOES” 
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Our salesmen will depart for their 


territories the first week in September. 


Che P. Sullivan Company 


Make 


“PRETTY SHOES FOR WOMEN” 


CINCINNATI, OHIO 
U. S.A. 
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VAN RUBA 


Josephine One Strap Buckle 
77 Last Welt 


There is only one Val Duttenhofer Sons 
Company, and we are the makers of one 
of the finest and most flexible welt lines 
of women’s shoes in America. 


Our product is endorsed by the most 
prominent retailers of the trade. 


We are also prepared to meet your de- 
mands for turns and McKays. 


The Val Duttenhofer Sons Company 
CINCINNATI, O. 
ESTABLISHED 1888 
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IMPLICITY and ornate decoration 
vie with each other for attention in 
this display of Cincinnati-made foot- 
wear. Compare, for instance, two of 
the patent leather models—that of the 
Holters company, its simplicity re- 
lieved only by the use of green stitching, 
and that of Robert Wise with its elabo- 
rately worked out perforations inlaid 
with sharply contrasting white. 


Then compare the Duttenhofer-Stev- 
ens model with that of Julian & Kokenge 
—the former with its patent forepart 
contrasting with the black and gold 
brocade of the quarter; the latter, with 
the exception of the buckles, a distinct- 
ly mannish type with low, flat tread, 
recede toe, wing tip and stitching in 
dark green. Another of these mannish 
types is the shoe shown from the line of 
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the Travers company of black kid. with 
Grecian strap and two-buckled instep 
straps. 


The same comparison holds true be- 
tween the shoes shown from the lines of 
Charles Meis and Val Duttenhofer at 
the top of this two-page design. While 
the Meis shoe depends for its effective- 
ness on the contrast between black suede 
and silver and jet beading, the Val Dut- 
tenhofer shoe achieves contrast by an 
equally effective juxtaposition of suede 
and patent leather on the new short 
vamp last. 


The Homan-Hughes shoe is somewhat 
similar to that displayed by Meis. Made 
attractive in the first place by its circu- 
lar vamp pattern, artistic decoration 
has been added to the strap and fore- 
part. 
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You CAN EASILY SEE 
THE DIFFERENCE. 


So can your customers 








“COBBIES” THE “COBBIE” Dealers 
for Spring and Summer HOLD getting the business now. 
: $H APE Will increase your sales 
will be SH TH next Spring and 
a real sensation. “The Shoe that is Tailored” Summer. 








Sweeping the country—bringing big increases 
in sales and profits—Don’t wait until too late. 
Many merchants missed this big opportunity 
last season because our output was sold up so 





early—Don’t miss again. 











Make your buying appoint- 
ments early. 


Write for Salesman 
































CShe Robert ‘Wise Co. 


Cincinnati 
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No. 244—Black Satin One 
Strap, Imitation Turn, 2% 
inch Wood Louis Heel. 
Price 
AA—5 to 8 A—4 

B, C and D—3 to 8 


No, 232—Brown Kid Oxford, 

Imitation Turn, Tip, 1% inch 

Military Heel. 

Price 

AA—4% to 7% A—4 to 7% 
B, C and D—3 to 8 


No. 233—Same as 232 
but Black Regent Kid 
Oxford, Imitation Turn, 
Tip, 1% inch Military 
Heel. 
Price .........84.60 
7% 
7% 


pa 


No. 246—Brown Side Ox- 
ford, English Welt, Tip, 
1% inch heel. 

Price 


No. 247—Same as 246 but 
Gun Metal Calf Oxford, Eng- 
lish Welt, Tip, 14% inch heel. 
Price $4.60 
AA—5 to 7% A—4% to 8 
B—3% to 8 Cand D—3to 8 
Add 25c, for 8% and 9 





HOLTERSHOES FOR SELLING NOW 


TERMS ON ALL NET 30 DAYS 


No. 241—Brown Calf Oxford, 

Welt, Tip, 1% inch Military 

inch Wood Baby Louis Heel. 

Price 

AA—5 to 8 A—4 to 8 
B, C and D—3 to 8 


No, 241—Brown Calf Oxford, 
Welt, Tip, 1% inch Military 
Heel, 
Price 
AA—5 to 8 
B—4 to9 

Add 25c. for 8% and 9 


No 242—Same as 241 
but Gun Metal Calf 
Oxford, Welt, Tip, 1% 
inch Military Heel. 

Price $5.35 


A—4% to 8 
B—4 to 9 
C and D—38 to 9 
Add 25c. for 8% and 9 


No. 248—Same as 
241 but Black Re- 
gent Kid, Welt, 
ford, straight tip, 
inch Military Heel, 9 
last. Sizes and widths 
same as 241, 

Price .........85.00 


No. 243—Brown Side Ox- 
ford, English Welt, Tip, 1% 
inch Military Heel. 


Add 25c. for 8% und 9 


THE HOLTERS COMPANY 


MAKERS OF WOMEN’S SHOES 
CINCINNATI 
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‘‘A Good Reputation 
Footwear Works Backward”’ 


Sixty-one years ago the reputation 
of the Cincinnati Shoe Market began, 
for in 1860 she got her first shoe fac- 
tory. . . . 

From: this initial organization have 
sprung many of the prominent units 
which to-day comprise the Cincinnati 
Market. 


Throughout its steady growth the 
shoe industry of the Queen City has 
been characterized by long lines of 
family ties. Fathers and sons have 
been bench-mates and co-adminis- 
trators. This more or less direct re- 
lationship of those who head the fac- 
tories to-day, to those who founded 
them yesterday, has lent stability to 
the individual o6rganizations, and thus 
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has formed the background for the 
reputation which this center holds as Footwear 
a market for high-grade, dependable 
footwear. 

Year after year the manufacturers 
of Cincinnati continue to maintain this 
reputation, for once a market is 
labeled as a center for dependable 
shoes, the manufacturers therein are 
duty bound to keep on making them 
dependable. Like a well-known trade, 
it works backward, and holds ‘the 
manufacturer responsible for main- 
taining the standards of quality it 
represents. 

Fall and winter styles offered by the 
manufacturers here give evidence 
that noisy patterns will lose some of 
their momentum, that fancy designs 
and colors will be replaced by more 
sensible footwear. <a 
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.that were offered to us late. 


To Old Friends and New Qnes 


At the beginning of the new season we find the same problems 
confronting us that have existed for several years. 





Running to Capacity and Practically sold Up in Advance. 


Letters and telegrams from the trade indicate that this will be 
our shortest selling season. 


Last season we were compelled to pass up a great many orders 


We want to Equalize and Expedite Orders. 


We want to take good care of our regular trade and if possible 
take on some new accounts. It is certain that two months from 
today will find us sold up again. 


Please split your order so we will have two shipping dates. 
Our salesmen positively will call but once. 


From the merchant’s viewpoint the most profitable shoes in 
the United States are made in Cincinnati. 


The J & K line is recognized as the Class of Cincinnati. 


The SULIAN & KOKENGE ©. 


(Manufacturers of \@Y Women's Fine Shoes 
CINCINNATI, O. 
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The Most Amazing Event is the 
Annals of Shoe Merchandising! ! ! 


Our first season! The factory sold up to capacity! Isn't 
this proof that we offer you unusual shoes? 
The coming season will be bigger than ever. Write or wire 
! for appointment to see our salesmen now. 


The LAPE & ADLER G 


, f HI-STYLE 22722 LO-PRICE 
COLUMBUS OHIO. 
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What Some L& A 
Customers Say 


About Their Shoes 





A Californian— 


“we take this oppor- 
tunity to compliment you 
on the shoes shipped to 
-us. Better than we ex- 
pected—that covers it.” 


Name supplied if re- 
quested. 


o®@ 


An Indianian— 


“just in receipt of our 
first lot, and first impres- 
sion is that they are ex- 
ceptional. We _  compli- 
ment you on this mer- 
chandise.”’ 


Name supplied if  re- 
quested. 


@®@ 


An Illinoisan— 


*‘_-have not had time to 
look at the lot—the pair 
inspected is very nice. 


Hope they all run as fine” 


as this.” 


Name supplied if  re- 
quested. 


We Want to See All 
Of You This Season 


Last season we could not show all the buyers the 
““Hi-Style—Lo-Price Line.” 


We hope to cover the territories more rapidly 
the coming season. The organization of the new 
factory is complete. We are making 1500 pairs 
daily right now. 


Salesmen will be on 
the road on or about 
October Ist. 


We want to see all of you this season. Your 
co-operation will help us to help you. 


Buy quickly to insure 
prompt deliveries. 

Make appointments with 
salesmen now. 
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“A BOON TO WOMEN” 


‘ ae 


MAkEs FEET aEALTY 





“A LIFE’S STUDY” 








Val Duttenhoter, President 
Thirty-two years’ experience 
in the manufacture of ladies’ 
shoes, and a _ reputation for 
giving the best values for your 
money. 














“Master Shoemakers” 














RDINARILY a shoe is a shoe; here is a 
shoe with an idea behind it. Its indi- 
vidualized talking point is 


STYLE PLUS FOOT CORSET 


This shoe, Master “Futkorset”’ is designed 
for women who need general support of the 
arch, yet insist on stylish footwear. 


The Master “Futkorset” line is made on 
special lasts. It contains all the style of any 
novelty line plus the heavy steel shank to 
support the arch which makes the instep of 
the shoe fit firm up against the foot. Master 
“Futkorset”’ fits the arch as snugly as a corset 
fits the waist. 


Individualize your store. Make it the 
home of the Style-Plus-Master ‘Futkorset.”’ 


IN STOCK 
Black glazed kid welts............... $5.85 
Chippendale brown kid welt.......... $6.50 


Widths AA to C. Sizes 3 to 9. 
Large sizes, 844 and 9, 25c extra. 


4%-10, 2%-20, net 30. f. o. b. Cincinnati. 


Terms: 


























THe DUTTENHOFER - STEVENS Go. 


MAKERS OF 


WOMEN’S HIGH GRADE FOOTWEAR 


CINCINNATI 
“Master Shoemakers” 
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Critical Style Seekers 
Approve the New 


| ‘Jogue FRENCH SPATS 


Something absolutely new for Fall wear. 
They have all the features that will endear 
them to the feminine heart: 


—originality in designing 
—modish fitting “SS 
—strikingly beautiful color combinations, trimmed 


with Suede, Kid and Patent Leather 


The Vogue line of French Spats 

will add prestige to your store— 

Pogue fovels (3 Fall will be a record spat season 
—anticipate your demands by 


Tlorvfictarere STloque s\t hiyle <Neretties having our salesman call ,or 


samples sent. 


Cincinnati, Ohio. SEND US A POSTAL. 
Commercial Tribune Bldg. 


Pete Levy E. M. Valentine 









































Sell Fast Because They’re Priced So Low! 


—and the quality is there to keep them sold 


Now, with the Fall and Winter season ahead, dealers 
who made such phenomenal success with Wobst Comfort 
Slippers during the summer months are out to surpass 
all past records with these Comfort Shoes. And why 
shouldn’t they, with these low prices on shoes of such 
high quality! 
































Not “faddish”—yet stylish, neat, durable and with all 
the comfort that the finest selected leather and careful 
McKay sewing can give—these day-in-and-day-out 
sellers quickly move off the shelves. 


Send for Sample Dozen Today 


WOBST SHOE CO. 


Vliet and 4th Streets, 
Milwaukee, Wis. 


IN STOCK ALWAYS 
READY TO SHIP 


No. 603—Genuine Glazed SS 
Kid Comfort Bal with 
Leather Insoles and Rub 
a ¢ One Width. Sizes, 
GO B cecccvcesesccccosseceses 
No. 66. same as above, box sides...... 2.65 
No. 608—Same as 606, except with tip ont 
Gouble Bole ..ccccnsascccccccccsece $2. 


No. 604—Genuine Glazed 
Kid Comfort 8” Bal Lea- 
ther Insoles and Cuban Heels. 
D to E Width. Sizes 2% to 8.$3.25 


= a ee last ‘sit’ Mec cce sabe nts o* —_ - 
o. —Same as excep ox side 
$2.65 








——=——— 











| 


HDD | Dt IO CE ICS 


COC HEIK ts 


14 =. 





St PR SF SHH EO He Se I 


~ 
_ 


ait—1(DaS>> 


a 





ft HDD > +- 


>. HD DD 22 2 8 | Ce HC 











BOOT AND SHOE RECORDER September 3, 1921 








Whichever way the color demand turns, we are 
ready to meet it with the right LAWRENCE 
LEATHER. 


Now that Black is once more in volume demand, 
we have ready our famous standby of many years 


BLACK GUN METAL CALF. 


In wearing quality, in feel, in finish, in fact in all 
those particulars that make for quality in a shoe, 


BLACK GUN METAL CALF cannot be sur- : 


passed. 


“Lawrence Leathers 


Are Reliable Leathers” 


A.C. Lawrence LeatherCompany — 


161 South Street ,Boston .Mass. 


NEW YORK - CHICAGO - ROCHESTER 
PHILADELPHIA , 
CINCINNATI 
ST.LOUIS - MILWAUKEE 
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SI. LOUIS 











TheWorlds Shoe Market 
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Styles 


of the 


St. Louis 
Market 









































ATENT leather is placed in the first division of popular materials for 
fall and winter by St. Louis manufacturers of women’s footwear. Any 
doubt as to the popularity of shiny shoes that may have existed a few 

: weeks ago has entirely disappeared and patent leather is being played to 
; win. Black kid, black patent and black suede shoes are being shown lib- 
erally in the lighter types for dress and semi-dress wear. A very few 
colored leathers are shown with Louis and Junior Louis heels, but they are 
| not being backed to witi—merely to place. : 


The prevalence of black dress materials necessarily means more black 
footwear and this is especially true with the lighter types of turn soles 
and Louis and Junior Louis heels. In the heavier types, carrying welt 

soles and walking heels, Russia calf, both plain and boarded, are popular in 

all lines. Even in this type of footwear black is gaining and shiny leathers 
i are coming stronger and stronger. In the heavier welt types patterns are 
showing considerable modification both in oxford and strap effects. In the 
oxfords, ball straps have practically disappeared and while some imitation 
ball straps are still being shown there is a tendency even to discard these. 
Fancy punchings and perforations are considered good and the majority 
of oxfords and straps carry such decorations. However, some of the new- 
est models are made with parallel rows of stitching as a decorative feature 
and such decorations are devoid of perforations of any sort. 


In the strap effects, the center buckle three-strap patterns seem to be the 
most accepted style. Some of the factories are moving the buckles just 
enough to the outside to prevent the possibility of hurting the foot. 


On the turn sole, Louis heel type, cut-out patterns are prominent. Some 


| 
WN 
i 
| 
| 























. om 








oe ll 


| 








September 3, 1921 BOOT AND SHOE RECORDER 








le 








IIS MARKET 











of them carry out the Sally sandal idea of cut-outs on the vamp, while 
others are cut down rather low on both sides and have cut-outs besides the 
extended strap effect well down into the shank of the shoe. In some of 
these patterns the leather is not actually cut out, but stitching is used as a 
decoration. Stitching of contrasting colors is used to some extent, but is 
less prominent than was the case a few months ago. 


The new lasts which have lately been introduced generally carry shorter 
vamps and toes are a little fuller. This is particularly true of lasts carry- 
ing Louis and Junior Louis heels. The heels are being made to harmonize 
with this type of last and consequently are of the Spanish Cuban type, 
— is heavier and less curved than the Louis, although full breasted in 

ront. 


Another new heel development is an exceedingly flat eight-eighths heel, 
concave and full breasted. This type must necessarily be a covered heel. 


A new development which bids fair to become exceedingly popular is a 
patent oxford exactly like a man’s full dress oxford and bearing exactly the 
same lines, the only difference being that it is narrowed down in the heel 
to make it exceedingly close fitting. This carries a seven-eighths or eight- 
— heel of the same broad, flat type that is used on the men’s dress 
oxford. 


Another new shoe on this same last is made with one strap, which is very 
narrow and.directly over the instep. 


In boots, nothing particularly new or unusual is shown in patterns. All 
boots carry welt soles and military heels. The heels range from eight- 
eighths to twelve-eighths in height. The leathers are about equally divided 
among black kid, brown kid and medium shades of Russia calf. Boot sales 
are much heavier in low and medium grades than in high grades. 


In men’s footwear about the only new development is the elimination 
of ball straps and the substitution therefor of fancy punchings and pink- 
ing. The majority of the new models have tips with fancy punching in the 
center of the toe. More oxfords are being sold than in previous seasons in 
heavier grain and boarded leathers, but the majority of sales for delivery 
to January 1 are for boots. 
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Product 


Price "32 


Black Suede Calf 
Patent Trimmed Saddle Strap 
Ball Strap and Foxing 
Imitation Turn Flexible McKay 













Combination can be reversed, or 
made’ in other combinations of 
materials as desired. 


Deliveries 3 to 4 Weeks 





A style that is a sales booster. 


It is only one of a number of styles in our line of 
popular price Flexible McKays. Smooth leather 
sack linings. Turn Sole Flexibility and Squeak- 


less. 


Tweedie Footwear Corporation 


Makers of Shoes for Women 


General Offices Salesroom roe 
Jefferson City, Mo. 15th and Olive Sts., St. Louis, Mo. 


oS EEE 














September 3, 1921 





Wonderful Shoes 


for 


Wonderful Girls 


This Is Our New Militaire Oxford 
Developed in Patent Leather 


Johnson, Stephens & 
Shinkle Shoe Company 


Manufacturers 
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G. T. DYER 
McElroy, Sloan Shoe Co. ‘ 
mea 


Their One Best Bet 


On the pages are shown prominent St. 

Louis manufacturers and style experts hold- 
ing what they believe to be their “one best 
bet” for the coming fall and winter. Neither 
these men nor the wholesalers find themselves 
at all dissatisfied with the condition of the 
market as the fall retailing season ap- 
proaches. While they feel that retail mer- 
chants have not adequately covered their re- 
quirements for the new season they are quite 
generally of the opinion that the market will 
be able to meet almost any demand that may 
be made on the plants for additional deliver- 
ies later in the fall. 
a ne The general line houses, in particular, are 
operating their factories with a view to put- 
ting their in-stock departments in shape for 
late fall pressure, while the specialty houses 
which are sold up to factory capacity until 
Sept. 15 or Oct. 1, are pushing their sales 
forces into the field to take new orders which 
will — the plants running steadily through 
the fall. 






WYLIE CREEL 
Lund-Mauldin Co. 
















J. T. PEDIGO 


Pedigo-Weber Shoe Co. j 
G 
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CHARLES S. STRAYER mens 1; 


Johansen Bros. Shoe Co. 
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Johnson, Stephens & Shinkle Shoe Co. 
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FOWCKE te 
Boyd, Fivelon Shoe — Brown Shoe Company 
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The market buying season which is nearing 
its close, has brought to the manufacturing 
and wholesale houses the assurance that 
comes with a wider spread of buying on the 
part of the retail merchant even though the 
aggregate of individual orders is somewhat 
lower than the manufacturers would have 
liked to see. The wider spread of buying in- 
dicates a disposition on the part of the retail 
merchant to carry a wider variety of styles 
than has been the case for some time in the 
past. 

The retail merchants who have been in the 
market have also been more optimistic than 
at any time since the depression in business 
began and this is true even of those mer- 
chants who have come from far cotton dis- 
tricts which have been the worst hit. All ee eee 
have stated that a better tone exists generai- James Clark Leather Co. 
ly and that the liquidation of the new crops 
as well as of the carry-over products will re- 
lease cash and also lead to a better -buying 
tendency among the consumer trade through- 
out the territory which looks to St. Louis 
for the bulk of its footwear. 
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RR RAR Roberts, Johnson 4 Rand Shoe Co. —— NNN 6 oe 
MANET ALRITE 
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SOLID COPPER 

STORE FRONTS 

EMODELING Old Buildings into Modern 

Sales. Emporiums is quite easily accom- 


plished by Installing Kawneer Solid Copper Store 
Fronts. The above shows but one of thousands of 


*~ cases in which a Kawneer Front has worked a won- 
“ey derful transformation. More than 150,000 mer- 
*e chants are now doing business behind. Successful 
*e Kawneer Fronts. 
*e, If You Plan to Build or Remodel Your Store You 
The *s, Should Have a Copy of Our New Book of Store 
Kawneer ~ Front Designs. Pin the Coupon to Your Letterhead 
Company. _ and Mail It Today Before You Forget. 
., 
NILES, MICHIGAN “%y THE 


* 
Please send me Book of Store %, awnee 
Front Designs and Fu!] Particu’ars % : 


about Kawneer Store Fronts. % COMP ANY 


Sa dR MRGHAD CERES 000 8448 ‘ 2413 Front Street, 
oer. WORM VEN ore TTT NILES, MICH. 
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4-121 — Women's Kid 


Winners! Up-to-the-minute in 
style and design—highest qual- 
ity—combine durability and 





‘+. comfort, and sell “like hot cakes.” 


calf skin and black glazed kid. We're passing it on to you. 


We can fill your orders immediately with these four wonderful $4.25, genuine Good- 
year Welts. You'can put honest-to-goodness economy appeal, coupled ee offer 
of the very latest styles into: your advertising oa] these shoes. 


aren today. Later the demand is apt to cause aelny: in: shipment. 


_ Sows Vues G: Sanya. 


St, Louis, U. s. A. 





ae One of our ‘biggest factories is now running on said rin numbers ¥ 
= only—hence the ‘wonderful values offered. | 


; Besides, we have made unusually happy purchases of best grade 
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OOLGEVILLE 











Greater Profits 


Are you cashing in on the year 
round profits of Dolgeville E-Z Felt 


Footwear? 


This well known line can be fea- 
tured each day in every season. 
Its genuine service and superior 
quality will satisfy the most partic- 
ular trade. Its all year appeal will 
build up a steady source of plus 
business. Are you getting your 
share of these profits? 


Dolgeville Felt Shoe Company 
Dolgeville, New York 
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STYLES OF 
CHARACTER 








No. 501—Skinner Black Satin; 
Beaded Throat and_ Strap; 
Leather Shank and Counter; 
Full Louis Wood Heel; Hand 
Turned 


No. 504—Same as 


above in 


No. 503—Patent Leather; Two 
Strap; White Stitching; Leather 
Shank and Counter; Full Louis 
Wood Turned Heel; Hand 
Turned 


No. 680—Brown Kid; Field 
Mouse Collar and Strap; White 
Crescent Insert; Leather Shank 
and Counter; Full Louis Wood 
Heel; Hand Turned 


No. 681—Same as 
Junior Louis Heel 


above in 








RELIABLE 
for 
STYLE 








‘CULLEY-STORZ SHOE 
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STYLES OF 
ORIGINALITY 











IN STOCK 


Widths AA-A-B-C 








No. 502—Skinner Black Satin; 
Black Ooze Calf; Collar, Strap 
and Saddle; Rhinestone Button; 
Leather Shank and Counter; 
Full Louis Wood Heel; Hand 
Turned 


No. 505—Black Ooze Calf; 
Black Calf Collar; Throat and 
Saddle; Leather Shank and 
Counter; Junior Louis Wood 
Heel; Hand Turned 


No. 679—Russia Calf; Mahog- 
any Stay around Quarter; Strap 
and Tip; Leather Shank and 
Counter; Full Louis Heel; Hand 


1208 FARNAM STREET 


No. 639—Brown Kid Oxford; 
Sole Leather Counters; Box 
Toes and Heel; 14/8 Cuban 
Heel; Goodyear Welt 


No. 605—Black Calf Oxford; 
14/8 Cuban Heel; Rubber Top 
Lift; Goodyear Welt 


No. 607—Same as 
Black Kid 
No. 608—Same 


Recive 10s No. 604—Russia Calf Oxford; 


14/8 Cuban Heel, Rubber Top 
Lift Goodyear Welt 


No. 609—Russia Calf Oxford; 

10/8 Heel; Rubber Top Lift; 

Goodyear Welt No. 601—Black Calf Oxford; 
Imitation Ball Strap; Sole 

a cg peo te Rng "1 Leather Counters; Box Toes 

— ae ee ee and Heel; 7/8 Heel; Goodyear 


No. 602—Same as above in 
Nut Brown Calf 


No. 610—Same as above; Imi- 
tation Wing and Mahogany 


The above shoes are made 
by the Juvenile Shoe Corp. oi 
America. 








No. 603—Nut Brown Calf Ox- 
ford; Sole Leather Counters; 
Box Toes and Heel; 7/8 Heel; 
Goodyear Welt 


The above Shoe is made by 
the Juvenile Shoe Corp. of 
America. 


DEPENDABLE 
for 


WEAR 


CO. 


OMAHA, NEBRASKA 
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A GOOD REPUTATION is the 
best sort of evidence that a house 
treats its customers in a way that 
makes them come back for more. 


QUALITY is the first requirement 
for A GOOD REPUTATION. 


QUALITY predominates in ‘““Arm- 


strong’ Shoes for Women. 


D. Armstrong & Co. Ine. 


Roche ster NY. 
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Keith’s Konqueror “Tulletin — 


Suwice—we wank Co emphasize the word for we are pre= 

paring bo give service in heaping meaoure thio gall 
and Winker. Seven obyles of women’s choee and 
five for men will be carried on Che (loor (or at=once 
ohijoment. Catalogue now in preparation, Send 

| & your name and addreod be asoure cofoy. Features 
oxfordo and high cute. Cll censible otyles at foriceo 
the trade ie booking kor. 


[he “Preston “Be Keith Shoe Co. 


A. An, 299 “Broadway, “Room 415 
“Boston, 207 Essex Street 























the Boston Line 


For 35 years Boston dressings, 
polishes and finishes have been used 
by shoe manufacturers. What 
dation can you 





greater r 
think of? 

Feature Boston White Kid Dressing, 
Nubuck Powder (in bags), White 
Canvas Cream and Canvas Dress- 
ing, White Heel and Edge Stain, 
Kid and Cloth Cleaner, Uniformer 
and Polish, Kid Dressing, Black 
Dye, Ooze Dressing, and Boston 
Dye and Polish. 


Ask your jobber. If 
he cannot supply you, 


Boston White Kid Dressing, White write us. 


Canvas Dressing, Canvas Cream and 
White Heel and Edge Stain come 4 C] 
$2.00 a dozen, $22.32 a gross. Nu- KING CO ; 
buck Powder $1.50 @ dozen, $15.00 
sane : East Cambrid U 
ast ridge Mass,,U.5.A. 


2 ee eee = 
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President 
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Patent Leather Moccasin 


HARNEY, TRACY, CREHAN CO. 


Factory, Lynn, Mass. 
Telephone: Lynn 5422 





OW HERE in Lynn is 

the new Moccasin ef- 

fect better interpreted or 

more. originally set forth 

than in the Harney, Tracy, 
Crehan factory. 


The mature perception of a 
long and favorably known 
manufacturer, plus the en- 
ergy of a young firm, lends 
itself readily to a quality 
production. 


Boston Office, 10 High St. 
Telephone: Fort Hill 725 
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MINT 


CT 
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“AUTOMNE” 


2 or 3 Buckles 


Without 
Tongue 


CORNELL SHOE CO. 
BROC ORLY N 


REPCO—the enamel your patrons demand 


Repco is a popular, easy-selling brand It keeps their shoes looking trim 

of heel and edge enamel. and new and stylish. 

Your customers like it because Repco is made in all the fashionable 
shades: white, ivory, light gray, dark 


It is easily applied—a brush with = gray, champagne and Havana brown. 
every bottle. For sale by shoe findings jobbers. 


It clings evenly to the surface—it Make sure of a prompt delivery: or- 
does not rub off. der some Repco today. 


United Shoe Machinery Corporation, Boston 


J. K. Krieg Company, New York 
United Shoe Repairing Machine Company, Boston 
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— JUST 
RECEIVED 


PATENT LEATHER 


en PUMPS 

























$4.0 
C-D sind 


THESE WILL SELL FAST— SO— 


ORDER AT ONCE—TO-DAY 


NOVELTY SHOE CO. 


“TRUE TO ITS NAME” 
32 S. Wells St., Novelty Shoe Bldg. CHICAGO 
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The Biltmore 
Made in Tan or 
Black 
Side Calf or Kid 





with 
SPRING-STEP 
RUBBER HEEL 
OF COURSE! 


Pep and Style 


There is a certain degree of 
style and pep demanded by all 
well dressed men. 


What they want in footwear is 
what the merchant, who caters 
to his trade, buys. 


We assure you that our shoes 
have that necessary style and 
pep—at a price that is worthy 
of your consideration. It will 
pay you to write today and ask 
for full details about our lasts 
and attractive prices. 


Wholesale Trade 





SPRING STEP Rub- 
ber Heels mean SU- 
PERIOR 
SAFER 

BETTER wear. 


The receding breast 
feature insures the 
first—S nail holesin- 
stead of 6, the sec- 
ond—top quality of 
material, the third. 


WE USE SPRING 
STEP HEELS 











a 


Killory-Moriarty Shoe Co. 


149 Crescent St., Brockton, Mass. 


pe 


Boston Office 


—— 3 
mee 


September 3, 1921 











183 Essex St. « 








No Rubber 
No Leather 
No Metal 


Continued 


Success 
ONTHS have passed since we 


ran our first advertisement in 
the Recorder. Dealer interest has 
grown during this time and reports 
are continually coming to us of the 
ever continued success of Arch- 
Lifts. 


The Boston Style Show in July 
proved conclusively that dealers 
are looking for an article which will 
really cure arch trouble. They were 
convinced by actual demonstrations 
that Federal Arch-Lifts would cure 
any form of fallen arches. These 
dealers became staunch believers in 
Arch-Lifts and their number is con- 
stantly growing. Arch-Lift dealers 
and their customers are our best 
advertisers. 


If you are interested in getting the 
fallen arch business in your local- 
ity, write Mr. Ludwig. 


THE FEDERAL ARCH.- 
LIFT MFG. Co. 


168 Dartmouth St. Boston, Mass. 
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BALTER’S 
BUSINESS BUILDERS 


On the Floor Ready to Ship 








Write or wire for 
Sample Cases 
Terms 


Net 30 Days. 


No. 134—Black Cab. Plain Toe Com- 
fort Bal. Rubber Heel. McKay 
sewed. Sizes 3-8, 4-8, 5-8. 
Per ere errs 





No. 10—Brown Side 9-inch Military 
Heel Boot. McKay sewed.  Imita- 
tion Tip. Sizes 3-8, 4-8. 
ach aid. eruari a. atic 6r6k Sve Sea $2.35 






No. 1601—Genuine Black Vici Kid, 
One-Strap Comfort Slipper. Rubber 
Heel. McKay sewed. Cushion In- 
nersole. Sizes 3-8, 4-8, 4-7, 5-8, 
| re ee rer ree 



































No. 505—Genuine Black Vici Kid 
7%-inch _ Boot. McKay sewed. 





Cushion _Innersole. Rubber Heel. 

Sizes 3-7, 4-7, 4-8, 5-9. Price. .$2.35 No. 1234—Black Cab. 9-inch Military 
No. 510—Same style in Oxford. Sizes Heel Boot. McKay sewed. Sizes 
3-7, 3-8, 4-8, 5-9. Price...... $2.00 SS ree $2.00 






BALTER SHOE CO. 


135 ESSEX STREET BOSTON, MASS. 
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B 710— Black satin turn 
two strap, Junior heel—A, B, e 
C and D, 2-8. 


B 750—Black satin imitation 
turn, ‘two strap, Junior heel e 
—B, C and D, 2%-8. 


Samples sent 


to any reputable — 
dealer 


B 1715—Black satin turn one strap, 
12/8 Ouban heel with black silk finish +. 
button, A, B, O and D, 2%-8, 


B 715—Black satin turn one strap, 
Rhinestone Button, 12/8 Cuban heel, A, + 
B, ©, and D, 2%-8. 


B 145—Black satin turn one strap, 
Baby Louis heel, A, B, C and D, 2%-8. ° 
B 755—Black satin imitation turn one 
strap, 12/8 Cuban heel, ‘‘Milo’’ button, $2.85 
B, Cand D, 2%-8 


-8. B 765—Black satin imitation turn one 
o> Baby. Louis heel, ‘‘Milo’’ Button, $2.85 
B, and D, 2%-8. 


HANNAHSONS 


HAVERHILL 
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F all the styles and style tendencies for fall, one predominating “dead 
sure” bet stands out far above all others—that is “black satin.” 






This style is popular now—it is growing more popular every day—it goes 
perfectly with the big outstanding color for fall in women’s dress—namely, 
black—and the merchant should stock these shoes now if he wants many an 
extra sale and many an extra profit. 


Hannahsons Shoe Company has on the floor ready for immediate shipment the 
following brand new styles in black satin footwear. Don’t hesitate—the prices 
are right—the styles are right—and the demand is growing fast. 


Order from this advertisement—TODA Y. 





















TURNS A, B, C & D—2%.8 
IN STOCK 
AT $3.25 











B 700—Black satin turn one strap, % 25 B 705—Black satin turn one strap, 2 
LXV heel—beaded vamp ornament. Baby Louis heel beaded vamp ornament. e 


TERMS 
2%—10 
| NET 30 


B 1110—Black satin turn one strap, $3.25 B 1145—Black satin turn one strap, $3.25 


% LXV heel—Rhinestone button, Baby Louis heel—Rhinestone button. 





B 110—Black satin turn one strap, $3 25 ‘ B 145—Black satin turn one strap, $3:25 
with black silk finish button. e with black silk finish button. a 


SHOE COMPANY 
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“NATURE'S COMFORT” 


HIGH QUALITY BLACK GLAZED KID 
TURN COMFORT SHOES - IN - STOCK 


Finest Workmanship—Extra Heavy Turn Soles 








No. 51 Shoes That You ‘No. 55 

In Stock Can Depend On In Stock 
6% in. Common Sense — 4 inch seamless pol- 
whole quarter Bal 2%- Order from this sh, 2%-9—C, D and 
9—D and E. ..$3.00 E $3.30 














No. 51—$3.00 
No. 55—$3.30 


~ 








No. 56 
=a i. In Stock 
No. 84 - 6% inch plain 
3 weeks delivery whole quarter 
8 inch imitation ) 2%-9—C, D, E 
"o- aps. No. 5—In- Stock. No, 207 
One - Strap — 3 weeks delivery 
Same shoe in Gatien D and E $2. same as above 
grade .........$3.90 i cheaper grade,.. 
grade .$2.15 


Rubber Heels On All Shoes 
Terms 5%—10 - - 2%—30 


NATHAN-MORPHY & CO., Inc. 
MANUFACTURERS 
No. 84—$4.15 LEWISTON MAINE No. 56—$3.25 
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‘SUEDE POWDER| 


| CLEANS & RECOLORS 


ROE AMO mary Y LeaT 


GRIFF IO me G 


ERCEOT WH TE KID 





LEAVES AVELVETY HeMITE FeteSe 
Pk EY QUO CLEANER That wi} 
(NOT STFFEN OR MARDEN 

THE SHOE — 





GR 
oete, Matias ees, 
Gri Whi n_ white, ck, an, THEA 1S NOTHING URE FF 
For eS oy ge Havana brown, dark brown, light 
fect white cleaner that gives a &8T8y and dark gray. 
uid glove nish. Nether. “teatime = 
Small a $90.00 Geom. acids. “It is to the leather what 
Griffin Suede Powder Coe cream = eo. 
Large Size, Any 60 Gross, 3 oz. Size, $21.60 Gross. 
In the d bottom tin. Cleans Griffin. Peuerwhite 
and gestions color and surface in- $1.90 Dos, $2.00 Dos. Cleaner 
1 For all white shoes except kid. 
A thorough cleaner, not a white- 


champagne, ivory, iight, medium, The Right Shoe Dressings wach. 

dark and tor, light oliv 8% os. Folding Carton— 

seal rs ag Ay _1. light, for Summer . $18.00 Gross, $1.55 Doz. 

medium and dark gray, Diack. 5 om Size, Neck Box—$21.60 
$20.20 Gross, $1.85 Dos. Gross, $1.90 Dos, 


There are no better or better known dressings for all kinds of white shoes than Griffin. 


GRIFFIN MANUFACTURING CO., Inc. 
67-69 MURRAY STREET NEW YORK, U. S. A. 
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TERMS: 





No. 111 
Price 
$2.85 


Code 
“Harco” 








No. 922 
Price 


Code 
“Popular” 












No. 144 
Price 
$3.25 


Code 
“Peace” 








No. 933 
Price 


Code 
“Prize” 












Four Desirable 
Oxtords Ready . 
After Sept. 1, 1921 


SAMPLES PREPAID IF DESIRED 


of Mississippi 5% 30 Days 





5% 10 Days, 4% 30 Days. West 





Wos. 14/8 Rubber Heel Lace Oxford, Pop- 
ular Last, American Welt, Flexible, Good 
Fitting, Good Looking, Good Wearing, made 
of our famous ‘‘Hareo Kid’’ (Kid finished 
Colt Skin), will not skuff like Kid and looks 
just like it. Sold in 36 pair cases only, 
as follows: CANNOT’ BREAK CASES. 





4433 


Made just exactly as No. 111 only in Good- 
year Welt, in Foerderer’s B'ack Vici Kid. 
We have sold as many as 300 cases of this 
shoe to one retailer. You canpot go wrong 
on this number. Order a case now. Can 
break cases. 


Case No. 
Case No, 


Case 





Wos, 10/8 Rubber Heel, Nut Brown Side, 
Lace Oxford, American Welt, Fair Stitch. 
Made on our famous ‘‘Peace’’ last. This 


is a fine shoe for school girl, school teacher 
or any one wanting a low heel walking Ox- 
ford that is right up to the minute. Per- 
forated just right. Sold lots of these to be 
made up this Fall. Can break cases, but 
try a whole one, 


ae 


7 
C23345544338 


Wos. 12/8 Rubber Heel, genuine Full Grain 
Black Calf Skin, Goodyear Welt, Lace Ox- 
ford. Our newest last, the ‘‘Prize.” This 
is high grade thruout and can be worn right 
thru the dead of winter. One Oxford that 
you can buy safely. Properly perforated and 
stitched. Can break cases, but you will 
sell this one in quantity. 

Case No. 1 B3566665 41 

8—4—5—6—7 

Case No. 2012356665 2 


sf Harrishurg, 


WOMEN'S SHOES MISSES SHOES — 
: OF VALUE 
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Che Harrishurg Shoe Mig. Co. 


a. 
CHILDREN'S SHOES 
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The Season’s Best Novelties in 


One, Two and Three Straps with Buttons or Buckles, 


No. 7438—Price $3.75 
Black Scotch Oxford, Tip 
White Fair Stitching 
7/8 Rubber Heel, Sport Last 
AA-D 


No. 664—Price $4.50 
Patent Nouvelle One-Strap White 
Stitching 
Stitched Tip—Imt. Turn 
Fifth Avenue sae, Wood Louis Heel 
rvs 


No. 785—Price $4.00 
Black Scotch Blucher Oxford 
Wing Tip 
Goodyear Welt 
Princess Last 11/8 Rubber Heel 


A 
No. 787—Same in Brown, 


IN-STOCK 
September 15th 








The most complete line of 
stock shoes ever offered by 
Thomson-Crooker Shoe 
Company will be at the 
disposal of the retail shoe 
merchant on September 
15th. 


Every style has been care- 
fully selected, painstaking- 
ly built and priced right 
for volume sales. 


ORDER NOW! 








No. 782—Price $4.50 
Patent Three-Buckle Strap 
Imitation Tip 
Goodyear Welt 
Princess Last, 11/8 Heel 
AA-D 


No. 770—Price $4.50 
Patent Two-Buckle Peggy 
Imitation Tip White Stitching 
White Fair Stitch 
Goodyear Welt 
Broadway Last, 13/8 Heel 
AA-D 


No. 745—Price $4.35 
Patent Oxford, Tip White Fair Stitch- 


ing Welt, 
7/8 Rubber Heel, Sport Last 
AA-D 


No. 621—Price $4.00 
Patent Peggy Two-Strap Imitation Tip 
Imitation Turn 
Broadway Last 
Breasted laste Yaad Louis Heel 


THOMSON-CROOKER SHOE CO. 


18 Station Street, Boston 20, Mass. 


( 
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Every Desirable Leather and Pattern 


Oxfords, Bluchers and Bals, Plain or with Wing Tips 


No. 642—Price $4.25 
Black Kid La Mode One-Strap, 
Patent Trim 
Imitation Turn 
Fifth Avenue Last, Breasted Leather 
Louis P aoe 
A- 


No. 786—Price $4.00 
Black Scotch Oxford Wing Tip 
Goodyear Welt 
Princess Last, 11/8 Rubber Heel 
AA-D 


No. 788—Same in. Brown 


No. 665—Price $4.75 
Black Satin Nouvelle One-Strap 
Imitation Turn 
Fifth Avenue Last, Ft Wood Louis Heel 


IN-STOCK 
September 15th 








The retail dealer will find 
Thomson-Crooker Shoe 
Co. abreast of the chang- 
ing conditions in the mer- 
chandising of shoes—your 
every Fall need will be 
found in this stock depart- 
ment. Look to us for your 


Fall shoes. 


ORDER NOW! 








No. 781—Price $4.25 
Blacx Seotch Three-Buckle Strap 
Imitation Tip 
oodyear Welt 
Princess sae, 11/8 Heel 


No. 780—Same in Brown 


No. 784—Price $4.35 
——, Calf Blucher Oxford Tip 
White Fair Stitching 
Goodyear Welt 
Princess Last, oe Rubber Heel 


No. ee $5.00 
Plack Sat Peggy Two-Strap 
White Stitening, Stitched Tip 
Imitation Turn 
Broadway Last, —, Wood Louis Heel 


THOMSON-CROOKER SHOE CO. 


18 Station Street, Boston 20, Mass. 








ee 
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Crawford Arch-Supporting Shanks | 
Help Sales Along 










LINE of shoes with Crawford Arch-Sup- 
porting Shanks is a business building 
asset for any lively shoe store. 









The Crawford Arch-Supporting Shank is built — 
right into the shoe—fitted between the inner — 













, and outer soles and locked to the insole. It Auburn, Me. 
| preserves the shape of the shoe and gives sup- Pig 
port to the arches and ease to the foot. It Chestenatt 
cannot abrade the skin. Haverhill 
Johnson City 
HE finished, fashioned and fitted shoe is a. 
intended for the foot only. Any appli- Milwaukee 
ances crowded into the shoe will cramp the New Orleans 
foot, injure the arch, and destroy the shoe. New York 
J. Ye 
Many people in your city have been dissatis- Philadelphia 
fied with arch-supporting appliances. They Rochester, N. Y. 
will appreciate a line of shoes built with Craw- aenie on 






| ford Arch-supporting Shanks. It will pay 
you to carry a stock. 






Write us today for particulars. 


United Shoe Machinery 


Corporation - Boston 
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BRANDED OR UNBRANDED 


Prepare for the Social Season 


This men’s patent dancing oxford has proved a great 
seller. You can depend upon its satisfying your trade. 





READY TO SHIP 


B-538—Winsor Last. Our Mirror Patent Oxford. 
Light Weight Construction. Flexible Sole. AA- 
D. Code Word—Crystal. 





B-548—Same shoe as above in Gun Metal Calf. 
Code Word—Comet. 


BOTH MODELS SAME PRICE— 

















$6.00 


Charles A. Eaton Company 


“The Sterling Shoemakers of New England” 
BROCKTON, MASS. 


BOSTON—207 Essex Street NEW YORK—127 Duane Street ATLANTA—238 Peachtree Arcade 


Taser 





141 
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LINDNER 


| 























\\ 





ee 


ae 








THE DEFINITE REASON 


There must be a definite reason why you should buy Lindner shoes from us and feature 
them to your customers. 

There is. 

We are making women’s footwear of highest grade—putting into every shoe the individu- 
ality and genuine worth that long study has shown us must go with good shoes. 

Lindner welts and turns will so well meet the demands of your particular customers that 
the adoption of the line will be a distinct asset to your business. 

You will find Lindner shoes all we claim for them—Lindner styles*distinctive—and Lindner 
deliveries the promptest. 


“Lindner Shae Gompany 


CARLISLE PA 


PHILADELPHIA BOSTON LOS ANGELES NEW YORK CITY 
929 Chestnut Street 183- Essex Street Angelus Hotel “Marbridge Bldg-,-Room 454 
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Modified Formative 


(Goodyear Welt) 


Flexible Shank 


Pe introduces Modified Formative Shoes 


for Women—a sister line to the regular or 
full-shape Formative models. 


Modified Formative Shoes are ideal for women 
who wish footwear having all the features of 
flexible arch and smooth fit contained in regular 
Formative Shoes, but with a little narrower fore- 
part and a higher heel. 


The toe shape of Modified Formattives is 
smart, fine fitting and comfortable. The heel is 
of graceful Cuban shape, with patented rubber 
top-lift. 

Modified Formative Shoes are carried and 
sold by dealers in conjunction with regular full- 
shape Formatives, and comprise, at medium 
prices, one of the most desirable lines that live 
stores can carry. 


Styles and Prices 







. O2—Black Kid Oxford. Price ..........ce.ceeeeee 
No. 93—Brown Kid Oxford. Price ........--..-.seee0s 5.85 
No. 94—Black Kid Boot. Price ..............seceeees 6.00 

. 95—Brown Kid Boot. 


Enterprising retailers are invited to correspond with us. 


COTTER SHOE COMPANY 


LYNN, MASS. 





Modifieg 
4ORMAT)) 
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THE SURE WAY 


for shoe merchants to increase their sales and 
profits in growing girls’ and children’s shoes 
is to feature a strong line, such as we make 
in the 





STICKLES 


KO-REC-TOE 


TRADE MARK. 


REG. US. PAT. OFF. 





“Made Their Way By 
The Way They’re Made” 
OUR IN-STOCK DEPT. 


Price $4.75 aids you in promptly sizing up your 
stock. Wire or mail orders shipped 
same day received. 


A full.,Grain Mahogany Calf Shoe, made over a perfect fitting, sen- 
sible Girl’s last. We cut our own soles out of heavy oak bends of the 
finest tannage; use solid leather boxes and counters. 


For quality and long wear they cannot be beat. We have these 
shoes in stock in a desirable run of sizes and widths, at a price that will 


assure you quick sales. 


No. 9803—7}, in. Height No. 802—6)4 in. Height 
Last No. 444 Last No. 144 
Sizes 3 to 6. A width $4.75 Sizes 12 to 2. B, C & D width... .$3.50 
Sizes 244 to 6. B & C width 4.75 Sizes 8% to 114%. C & D width.... 3.00 





Order Today Ask for new In-Stock booklet 





The L. D. STICKLES SHOE COMPANY 
RED WING MINNESOTA 





en Ree eee 0 8 te os 
“iy NCH, See 
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Our Crystal 
Glass 


Fixtures 


have pronounced advantages 
over all others. They are not 
striking in appearance, and 
do not claim the center of 
the stage. It is not your 
aim to draw attention to your 
Fixtures; they are but your 
medium to bring your mer- 
chandise pleasingly before 
the public. CRYSTAL 
GLASS FIXTURES are high- 
ly beautiful; you do not tire 
of them nor do they go out 
of style, as extreme types do. 
They give you the widest lati- 
tude in changing your dis- 
plays, and do not clash with 
any color combination and do 
not scuff or look old with use 


and are MODEST IN PRICE. 


Our illustrated catalogue GF 
sent upon request. 








VALANCE gives the finishing touch and your 
windows are not finished nor complete without. A 
set of full-sized samples mailed upon request. 


Shall we send you a colored folder of our beau- 
tiful SILK VELOUR WINDOW RUGS, and sample 
card of decorative SILK PLUSH? All above ready 
for quick delivery. 


Catalogues of wood and metal fixtures sent upon request. 


THE HECHT FIXTURE COMPANY 


Medinah Bldg., Wells St. and Jackson Boulevard, CHICAGO 





New York Showneetin 65-67 E. 12th St., Betw. Broadway and 4th Ave. 
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ALL WooL FELT MOCCASIN 
HOUSE SLIPPERS 


The demand for these 
Slippers in the past four months 
has been most wonderful and with- 
out a doubt it has become an every 
day seller with thousands of mer- 
chants. We are well prepared to 
take care of your order; try a sam- 


Comfy 


aha, 4 
SP pee rome 2 ene 


No. 10 WOMEN’S fine all Wool Felt Slip- 
pers, Ribbon Trimmed to match, Heavy 
padded Chrome Sole and padded Spring 
Heel. Packed thirty-six pair, solid colors 
to the case in the following colors: All 
run of sizes. 
Pink 

Wine 


Old Rose 


Brown 


Orchid 

Light Blue 
Oxford Purple Dark Blue 
Lavender Taupe . Heliotrope 


While they last we will offer you 
these Felt Slippers at ° 85 


TIN QUILTED SLIPPERS 


For all occasions and purposes a 
pretty thing for your boudoir. An 
all year round seller and 
you will notice we again 
take the lead in offer- 
ing you something new 
- and up to the minute 
at way below the regu- 
y lar price. 


No. 20 WOMEN’S Extra Fine Quality Satin Quilted Comfy Slippers, Padded Quilted 


Innersole, Chrome Sole and Heel with a Pom Pom. 


A very good number for Boudoir 


purposes in the following colors to match Lingerie: Pink, Light Blue, inch,» 45 


Copenhagen Blue and Old Rose. 


Sizes, 3-8, 4-8. 


Price 


The Above Shoes Packed 36 Pair to Case—Regular Run of Sizes 


M. FINKOVITCH, Inc. 


138-144 LINCOLN ST. 


BOSTON, MASS. 
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IN STOCK 
Styles That Make Quick Sales 


The Styles illustrated herewith are seasonable, and will do much to increase your 
sales. Live merchants who cater to the better trade will find them desirable styles 


to have on hand. 


They are In Stock—Shipments can be made immediately. 


No. B 488 


Medium Brown Russia Calf Oxford, 
229 Last, Welt, 9/8 Square Military 
Heel. 

AAA, 4/4 to 8; AA, 4 to 8; A, 34 to 
8; B, 3 to 8; C, 214 to 8; D, 24 to 8. 


No. 


Havana Brown Kid Oxford, 223 Last, 
Welt, 12/8 Walking Heel. 

AAA, 414 to 8; AA, 4 to 8; A, 314 to 
8; B, 3 to 8; C and D, 2\4 to 8. 


Black Glazed Kid Strap Pump, 
Last, Welt, 14/8 Cuban Heel. 


AAA, 414 to 8; AA, 4 to 8; A, 314 to 
8; B, 3 to 8; C and D, 24 to 8. 


No. 

Patent Leather Strap Pump, 222 Last, 
Welt, 14/8 Cuban Heel. 

AAA, 414 to 8; AA, 4 to 8; A, 314 to 
8; B, 3 to 8; C and D, 214 to 8. 


147 


Terms: Net 30 Days 


Write for Stock Catalog 


C. P. FORD & CO.,, Rochester, N. Y. | 


New York Office, 127 Duane St., E. H. Talbot, Jack Galway 
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Thoroughbred of Style 


for Fall Wear 
with the 


“OVALOID” 


Lacing Hooks 


‘100% American” 
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OF NEW YORK 


FROM THE HIGH SPOTS 


























es 6-15 





Black No. 481. 
| Tan No. 480. 
| Brogue last. 
| Fibre middle sole. 
1} | B C D—6 to 10. 
Brass eyelets on 
tan. 





“44s saenner?™ 


SCOTCH GRAIN CALF--BLACK, TAN 


WHERE BUSINESS IS ALREADY BRISK—There you will find a stimulat- 


ing appeal in the liveliness of live styles. For in this metropolis is evident the 


forcefulness of an entirely new range of models, gauged by the demands of suc- 





cessful shoe buyers. 


At the first sign, we shot ahead, and created this group, the selling strength of 
Hl which has been instantaneously welcomed. They are being offered out of stock 
at prices low enough to make the buying of poorer grades a needless risk. 






Each pair is guaranteed to embody the principles of making, finish and materials 
that have established an unapproached record—‘“The most for the money in the 
grades.” Prepaid samples (to new accounts), and a catalog will help appreciate 


this intelligently. May we serve you, too? 






100 MEN’S AND WOMEN’S STYLES NOW IN STOCK 






























196 CHURCH ST., NEW YORK CITY 
TWO FACTORIES, BROCHTON, MASS. 
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Real Kid Shoes 


to Sell at 
Qpular prices 




















“The Mode” riding boot is one of the 
“quality” products in our sport line. We 
also make “golf,” “tennis” and sport 
shoes of exclusive design, for the better 
trade. 


GT TTT TTT NTT TTT NTT TT 


JACOBS & THATCHER CO. 


Makers of 
Ladies Fine Shoes 
Fourth Avenue and Baltic St. 
BROOKLYN, N. Y. 














NTU AULT 
Lot No. 658 


Kid Whole 

Quarter, 

Blucher, Grain Inner- 

sole, Rock Oak Outer- 

sole, Wingfoot Rubber Heel, 
Premier Last. In stock AA/A 
to DE. Price % 


An unusual shoe at a price. 


The Latest Styles 


REQUIRE 








ps various adaptations are found in 
the best accepted vogue, both in 
France and America. 


We supply widths for all styles. 


EVERLASTIK, Inc. 


52 Chauncy St., Boston 
395 Broadway, New York 


CLINTON SHOE MFG; 





CLINTON 


=! 


—Brown —" 
SEEUEEEOUEUEOOUEUOOEEREEOEEEEEOEEEOUCREEEUEROROTEEOEOEEEOOEEEOOEEEEE EERE EEE ES 
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Do As Charlie Does— 


Jim —————,, storekeeper, had a lot of shoe 
trees that had been carried in his inventory 
a year or two. The fact that they were out 
back had as much to do with keeping them 
there as anything. In the daily rush of busi- 
ness the thought never occurred to Jim to 
dust them off and put them out where the 
customers could see them. 














Charlie ————— was first cousin to Jim; a 
good friend as well as a relative. It was no 
uncommon thing for Charlie to call on Jim 
and compare notes. Charlie had a shoe store, 
too. The difference between his store and 
Jim’s was in the fact that nothing bought 
went on to “dead stock” shelves in the back 
room. - 

















Charlie was on the job all the time, calling 
trade’s attention to the things they ought 
to have. Charlie figured the only way to put dollars in his pocket was to get the most 
wear for customers out of shoes. He saw possibilities in Miller Shoe Trees. For money 
involved they carried big profits and kept shoes looking good and wearing right. 
-Charlie’s turnover on Miller Shoe Trees alone soon amounted to something. 


One day when Charlie was in Jim’s store, he put Jim wise to what he was losing by keep- 
ing shoe trees out back instead of up front. Needless to say that Jim got busy. He is 
making enough on Miller Shoe Trees now to pay a good part of his rent. 


denaccccsanesccssansnasenace Dy ab Dit TIE soncconsdnncnsnncnsweonennase 


Shoe Tree Division 


O. A. Miller Treeing Machine Company 


Brockton, Massachusetts 











= Why not tear out this page and post it where your sales force can read it. . 
It will be doubly effective if you will write across the page over your signa- 
ture words to this effect—Charlie is right—Push our “Miller’’ shoe trees. 
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No. 4 Russia 
Calf Raglan Bluch- 
er. Berkley last. 
Heavy Single Sole. 
Goodyear ‘*Wing- 
foot’? rubber heel. 


| 
' 


tn eongemnce 


No. 4 Norwegian 
No. 21 Lace Ox- 
ford, Marne Last. " 
“ f Tony Calf Lace 


Perforated Vamp, F 
Tip and Panel. 7 oe Oxford. Perforated 
Stitching Around . Vamp, Tip and 
Heel. Overweight Around Top. Single 


Single Sole. Lea- Sole. Leather 
ther Heel. Heel. 


THREE DISTINCTIVE FALL STYLES 


The fundamentals are right if it’s a “Brennan” Shoe. Under- 
lying its beauty of appearance and the comfort with which it 
wears is the confidence that it is made right through and through. 


Richards & Brennan Co. 
Randolph, Mass. 


Boston Office Minneapolis Office N. Y. Office 
183 Essex Street Lumber Exchange Bldg. Marbridge Building 
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PPORTUNITY awaits the live shoe mer- 

chant today, but she 1s shy. If sheis coaxed 

with the winsome models shown here, she will 
bestow favors upon him. 


The “last word” in seasonable styles for women 
has been said when you offer these two shoes to 
your trade. 


They are marked departures from anything com- 
monplace, and stand so far above bizzare nov- 
elties that they take first position in the line of 
sensible fashions so much wanted now. 


Black Patent Leather . ‘ Black patent leather turn 
welt or turn—square edge —square edge 14 last. 
14 last—1 inch heel. 1% inch heel. 


Witherell & Dobbins Company 


Quantity Producers of Quality Shoes 


Haverhill, Mass. 


Boston Office, 110 Lincoln Street 


The W & D Line is Featured in the Chicago 
Market by Harper Kirschten Shoe Co. 
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<3 Damiel Green): 
© i bed. 





“SPATEN TER: -JUL¥-28; 1908 = 
“Kimonos and (omfys 

Are the Things to Wear’ 
or u ST ar rop down the hall— mene ee well- 


-al 
ware, tod ev Not only, do Daniel G Fall is the season ‘when 


Don't hange— we're all dressed 


ame month of wea, butt the our Comfy national ad- 


Every modern girl knows that “ fod ‘ 

i Som seese vertising shows its great- 

TO cert ynnn od est results in increased 

: im re sales in our dealers’ 

al tle te stores. This full page 

pal Po tape yn Sau por ved Comfy advertisement for 

” October is one of the 

Daniel Green series reaching the 

2,000,000 readers of the 
Ladies’ Home Journal. 


























Are You Ready for 
a Big Fall Business on Comtys? 


Fall season is Comfy season in every shoe Comfys? And are you selling them to 
store in the land. With the fall comes the every purchaser of high shoes? 


strong desire of everyone to get relief from 
wearing hot and uncomfortable high shoes 
in the evening, and seek protection from 
cool floors when dressing in the morning. : 
Two fall needs which give a strong buying Investigate our “In Stock Service.” Write 
impulse to fall sales and Comfy Slippers. ,, our catalog of “In Stock Comfys and 


Are you ready for the fall demand on _ Satins.” 


New York sales Rom Daniel Green Felt Shoe Co. Senn 
Daniel Green 


Comfy Slippers 


Be sure you have the genuine Comfys— 
the kind that look best, wear best and sat- 
isfy your trade. 
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THERE ARE NO BETTER 


SHOES 
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No. B5014—Chippendale Rus- 
sia Bal. Goodyear Wingfoot 
Rubber Heels. Widths C and 
D. Sizes 5 to 11. Codeword 


Salt. Price: $ 3 ‘ 60 


No. B5017—Gun Metal Bal. 
Otherwise as above. Codeword 


Syrup. Price: $3 .60 


ACE LAST 


. FOR STYLE—FOR FIT—FOR WEAR 


en 





pe 
eS 


ino 




















WHAT BABSON 
SAYS ABOUT 
SHOE PRICES— 


Babson Statistical Institute in 
their June 1*statement says that 
the wholesale prices on men’s 
shoes forthe coming Fall should 
average about 60% above 1913 
prices. In June, 1920, prices aver- 
aged 200% over 1913, so that the 
present plane of 60% above 1913 
represents a drop of 10% over 
last year’s prices. 


Ba Bescon Shoes are 
priced right accord- 
ing to this great sta- 
tistical forecaster of 


business. 
1913 1921 
Beacon 
Beacon Prices Present Prices Increase 

$2.25 Grade $3.60 60% 
2.60 “ 4.20 61% 
> 4.65 62% 
—. 5.39 60% 








F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 


18 South Wells St. 
Chicago, Ill. 
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DO YOU 


25 


7013—Choc. Farm-Wear 
Cop, Ben Soft Box, Na- 
tural Oak S.S., over 
Munson last, 

Stock C, D and E. 

















THE MENZIES SHOE CO. 


FOND DU LAC 


Want the BEST 
in WORK SHOES? 


Menz “Ease” Shoes for Men 
American Boys Shoes for Boys 


are constructed of the best materials 
obtainable in one of the most modern 
factories in operation. 


$ 25 9017—Choc. Elk Cop, Ben 
Soft Box, Natural Oak S.S., 
° ——_- over Munson last. 
Stock C, D and E. 


8021—Tan Farm-Wear Cop, 
= 60 Ben Soft Box, St. Gusset, 
—— Heavy Natural Oak S.S., over 

Munson last. 


Stock C, D. and B, 


$ AGO so11—same as 8021 in Choe. 
—__=» stock, B, C, D and B. 


= 
* 
2 
= a 
po a® 








WISCONSIN 
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ENRY BROSELL, a retail 
shoe salesman in Hibbing, 

Minnesota, wrote the above 
printed words to the Retail Shoe 
Salesmen’s Institute, after he had 
finished the Training Course and 
received his diploma. 
He has just been made assistant 
manager and buyer in that city. 
He secured this advancement, 
with the accompanying increased 
emoluments, and the enlarged 
opportunity, because he prepared 
for it—the Training Course was 
the basis of that preparation and 
that advancement. He says so. 
Do you think it paid Henry Bro- 
sell to take our Course? 
Do you think it paid him to put in 
some time studying the Training 
Course? 





Every year there are 10,000 pro- 
motions in the shoe trade. 

Every year several thousand re- 
tail shoe salesmen are advanced. 
Every year several thousand re- 
tail shoe salesmen increase their 
earnings, increase their prestige, 
increase their opportunity. 

But alas, not every retail shoe 
salesman is advanced in any of 
these things. 





“It is really remarkable to 
me the knowledge gained 
from the Course. To my 
mind the shoe salesman not 
taking the Course is working 
in the dark and like a fish out 
of water. I feel proud today 
to think that less than 12 
months ago I was handed 
those Retail Shoe -Sales- 
men’s papers by the general 
manager of the Hudson's 
Bay Co. here. It was the 
start of my aiming higher 
which I hope to continue 
through your guidance.” 
Percy Plowman, 


Alberta, Canada. 


THE MAN WHO DARED— 
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“I feel that if I had not taken the Training Course 
I would never have dared try for this position.” 


Are you “‘working in the dark,” 
like “‘a fish out of water?” 


The Training Course is a light 
that helps retail shoe salesmen to 
find their way to advancement. 





“I would not be without the 
Course for a thousand dol- 
lars. 
There is not a day that some- 
thing does not turn up in 
which it has helped me.” 

G. J. Kramer, 

Tulsa, Okla. 





The Training Course helps, 
every day. 





‘“‘Want to say that I am very 
well pleased with the Course 
and would not take five 
times the cost of it and do 
without it. You can refer 
any one to me that wants to 
ask about the Course, would 
be very glad to tell them 
how much it has been worth 
to me so far, and J still feel 
that I have only touched on 
the possibilities of it.” 
J. R. Warren, 
Altus, Okla. 





It isn’t what we say about the 
Training Course, nor what we 
think, it is the opinion and testi- 
mony of those who are enrolled 
in the Course that must be the 
final judgment. What Mr. War- 
ren says is based on his own ex- 
perience. He knows. 





Thomas M. Stickley, with Hanan 
& Son, in their Boston store, has 
been selling shoes for sixteen 
years. Listen to what he says: 
“It gives me great pleasure 
to give a word of praise to 
your well planned and in- 


structive Course of training 
for retail shoe salesmen. 
The best way to secure that 
knowledge is in taking the 
Course that your Institute 
has so carefully mapped out 
for the retail shoe salesmen. 
Day by day it is helping me 
to improve my selling abil- 
ity. I shall always praise 
your fine work and recom- 
mend it to the selling force.” 





Charles H. Reynolds, with Jor- 
dan Marsh Company, Boston, is 
a long-experienced retail shoe 
salesman. He has nearly com- 
pleted the Training Course. He 
says: 


“To me, personally, who has 
had several years’ experience 
selling shoes, the Course has 
been a revelation and has 
done me worlds of good as 
it has brought me face to 
face with many problems 
which I had sort of neg- 
lected, so I want to express 
my appreciation for the 
good work which you are 
doing to any retail shoe 
salesman regardless of ex- 
perience. I cannot recom- 
mend the course’ too 


highly.” 


Every retail shoe salesman will 
benefit by reading our free 60- 
page booklet ““The Road to Ad- 
vancement for Retail Shoe Sales- 
men.” Fill out and mail the cou- 
pon today. , ° 
ee ee ee 
RETAIL SHOE SALESMEN’S 
INSTITUTE 


727 Atlantic Ave., Boston, Mass. 


Please send without obligation com- 
plete information on the Training 
Course for Retail Shoe Salesmen. 


AGGPeSS ceccccccccceseseseseseceee 
With what firm....-.ccccccecvcessece 


RETAIL SHOE SALESMEN’S INSTITUTE 


‘“‘The College of the 


727 ATLANTIC AVENUE 


os 





Retail Shoeman’’ 
BOSTON, MASSACHUSETTS 
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MEN’S FANCY BALL-STRAP OXFORDS 


NeeGr SPEC/AL- 
Grade Shoe 


In Stock 


No. 71 
Widths A to D 
Price $6.50 


WHITMAN & KEITH COMPANY 


Designers and Makers of Men’s and Women’s Fine Shoes 
BROCKTON (Campello Station) MASS. 











HAGERSTOWN SALESMEN ARE ON THE ROAD 


HAVE YOU RECEIVED CATALOG SHOWING “IN 
STOCK” FOR QUICK SHIPMENT, McKAY AND STITCH- 
DOWN SCHOOL SHOES? 





Hagerstown Lines—For spring 1922 are ready 
also, and orders coming in every mail from 


our road men. Stitchdown Sandals and 
Oxfords—McKay Straps and Oxfords. 
HAGERSTOWN SHOE & LEGGING CO., Inc. 
Hagerstown, Maryland, U. S. A. 
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REMARKABLE 
—VALUE—, 


eae ALL 
LEATHER | .*% QUALITY 








No. 8558 
IN STOCK 
C and D 
2% to 8—$3.75. 
12% to 2—-$3.25 


No. 8558—Mahogany Kip lace boot—imitation ball strap—up-to-date perfect 
fitting last—one-piece solid leather insole—oak bend flexible outsole—custom 
twill lined—Goodyear Wingfoot rubber heel. _ 

Made by Patented Improved Welt method—uppers, lining, counters and box 
toes permanently inseamed to insole, producing' wonderful shape holding qualities. 
Uppers double fastened (can’t become loose at shank). Patented Nail-less Heel 
Seats (no nails to tear hose). Patented Nerve-Resting Shock Absorber (built 
into shoe in process of making). 

Easily the most comfortable and longest wearing shoe for anywhere near the 
price. If you’re not 100% pleased upon seeing them, return the shipment and 
we'll refund express charges. 

IN STOCK C and D widths; made to order A, B and E. 2% to 8, $3.75. 


124 to 2, $3.25. 


Matathon Shoe 


WAUSAU, WISCONSIN 


Exclusive Manufacturers of Pied Piper Children’s Shoes and Dr. Sommer’s - 
New Dawn Shoes for Men and Women—made by Patented Improved Welt 
process. h 
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“CONSTANT COMFORT” 


AMERICA’S BEST COMFORT SHOE 
STYLES YOU NEED NOW — 


Representative shoes from our very com- 
plete line—all in stock ready to serve you. 


You realize that quality is the only de- 
pendable basis on which to build a per- 
manent business. We do also, and are 
ising only the best of material—fine soft 
<id—heavy oak soles—high grade rubber 
heels and so on through the entire shoe. 


It will give us pleasure to mail you cata- 
logue, send samples, or ship a trial order. 








WHY NOT ORDER NOW? 

















No. 26 ™ 
eon No. 34 


No. 26—High Grade Black Kid 7%” 
Polish, 13/8 =. Rubber Heel. 
In Stock A, B, C, y No. 34—Best Q 
wvality Black Kid 
Price, $4.50 Fox 8” Polish, 13/8 Heel. % 
No. 31—Same 1 with plain toe. 
Both In Stock A, Cc, D. 


Bo Tay " $5. 25 


No. 86—Black Kid One —. Sandal, 
9/8 Rubber Heel, In Stock C. D, E. 
Price, $2.25 














No, 2 


No. 2—Black Kid Polish, 9/8 Rubber 


Heel. No. 47 


No, 20—Same shoe as No. 2, with plain 
tee No. 25 






































Both In Stock C, D. E. 
s No. 47—Black Kid Two Stra — 
Price, $3.50 12/8 Rubber Heel. In Stock B,C, D E. 


No. 200—Same style as No. 2, lower Price, $2.50 No, 26—Biack Kid 1” Polish, 12/8 Heel 
4.00 ” ° 


Price, 


grade, 
No. 201—Same style as No. 20, lower 
grade. No. 33—Same style, lower grade, 
Both In Stock D, E, ED. Price, $3.50 
Both In Stock B, C, D, E. 


Price, $3.00 


AULT-WILLIAMSON SHOE COMPANY 


Manufacturers 
LOS ANGELES OFFICE: 109 E. 8TH STREET MAINE 


AUBURN BOSTON OFFICE: 139 LINCOLN STREET 
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Outlook Better in Leather Trade 


Activity Noted in Best Grades of Upper Stock—Prices Continue 
Firm With No Lower Values Expected—Summer 
Dullness Practically at an End 


Interest now seems centered upon 
the shoe salesman getting out on the 
road as the next step toward giving 
impetus to trading. While there are 
indications of some improvement, the 
summer has been generally quite dull 
in the leather trade. The most ac- 
tivity has been in the high grade 
lighter upper leathers. There has 
been a continuous good call for the 
new finishes of calf and for scotch 
grain. There have also been represen- 
tatives of large shoe manufacturing 
houses in the Eastern markets look- 
ing over the kid leather situation, and 
also placing fair orders for the best 
finishes. The effect of this has been 
a larger buying also of the lower 
grades of kid. 

The opinion prevails that shoe man- 
ufacturers during September and 
October will be competing keenly for 
supplies of upper stock of all kinds. 
There has been little change in the 
matter of price, although the tendency 
is toward greater firmness. Even 
now, the fact that shoe buyers are 
urging shipments of orders placed 
some ‘time ago shows that better busi- 
ness is expected by them. 

Leading shoe leather tanners report 
a good outlook for the remainder of 
the year, with prices firmer. The cor- 
ner has been turned in the matter of 
price and no lower values are expected 
to prevail this year. 


Calf Leather 


Fair trading continues with im- 
provement in the sale of black leath- 
er—especially grain. A strong call 
is also in progress for the popular 
shades of brown in high grade leath- 
ers. The best tannages of full grain 
in colors is quoted as high as 55 cents 
for choice leather, 45 to 50 cents for 
medium leather and 35 to 40 cents per 
foot for the lower grades. It is likely 
that among the college and younger 
trade, there.will be a strong demand 
this fall and winter for Scotch grain 
in both black and tan. 


Side Leather 


There has been improvement in the 
sale of side leathers during the past 
ten days. The principal call is for 
full grain colors with prices ranging 
from 32 cents per foot down, accord- 
ing to quality. The Scotch calf grains 
are being imitated in the better qual- 
ity of side leather, although the prin- 
cipal call is for smooth finish in pop- 
ular shades of brown. There is also 
a fair call for black and heavy leather. 


Veals, kips and elk leathers are also 
receiving a better demand. 


Glazed Kid 


Kid continues to be one of the most 
active features of the market. There 
is a strong demand for the medium 
grades ranging in price from 40 to 
60 cents per foot. There is also a 
good call for very choice leather rang- 
ing from 80 cents per foot and up- 
ward. This, of course, is for a limited 
amount of high grade footwear. The 
call has also extended of late into low 
grades of leather for staple shoes. 
The price range is very wide and de- 
pends upon the quality wanted. 


Patent Leather 


There is a better call for patent and 
finishing plants have been busy for 
some time. The export trade is show- 
ing virtually no improvement. The 
domestic call, however, during the 
past few months has been a distinct 
aid to the situation. Prices range 
from 43 cents down to 35 cents per 


foot for the three grades with snuffed 
and job lots as low as 20 cents per 
foot. 

Atlanta Company to Make Army 
Shoes 


Atlanta made shoes are to be worn 
by army officers of the United States 
Army, the J. K. Orr Shoe Co., of 
Atlanta, manufacturers of the Red 
Seal brand, having been awarded a 
contract for 6000 pairs. The order 
calls for delivery of 100 pairs per 
week for six weeks, beginning Sept. 1. 


New Store for Dublin, Ga. 


S. M. Kellam and M. V. Mahoney, 
of Dublin, Ga., have organized the 
Kellam-Mahoney Co. in that city, and 
will shortly open up a new store in 
the building formerly occupied by the 
Merchants Trading Co. J. H. Smith 
will be manager of the new store, 
which will carry complete stocks of 
shoes, clothing and dry goods. Stock 
has already been received at Dublin. 








COMPARATIVE LEATHER AND HIDE PRICES 


Upper ee 7 (price per foot) 


e-War Peak To-day 
Calf, suede, top grade .......... $0.32 a $0.35 $1.40 a $1.50 $0.70 a $0.80 
Calf, smooth colored, top grade.. .28a .30 1.40a 1.50 45a .55 
Calf, smooth, black, top grade... .26a  .28 1.30a 1.40 .40 45 
Side leathers, colors, top grade.. .18a  .22 -75a 1.00 25a 32 
Side leather, black, top grade... .16a .20 65a .90 24a .28 
White buck, top grade ......... 28a .30 90a 1.00 35a .40 
errr rer 24a 26 65a _  .70 24a .26 
Kid, colors, best fancy ......... 25a .40 140a 1.65 80a .90 
Kid, colors, top grade .......... 33a 35 1.35a 1.60 -70a_ .80 
Kid, black, top grade .......... 28a .30 1.35a 1.50 60a _ .70 
Kid, medium, colors ........... 20a .24 -70a 1.10 25a .60 
Kid, medium, black ............ apa. 22 60a 1.00 20a .50 
NS, GNI ora trie cca die Sa wie sake 06a * 12 20a .36 10a_ .20 
Chrome patent sides .......... 25a .30 85a 1.05 25a = .48 
Sole Leather (price per pound) 
RR SROs Ee hai és deo iesasess 32a 83 56a .58 34a 
ee LO Ne Ce Oe 00 ae .. | re 46a .50 
es: © OGM NIE 5.6.055.6:55,05.58%(0008 28a 39 92a .95 55a —«.58 
No. 1 oak bends, shoe mfrs.’ use. .46a .47 98a 1.05 60a .65 
No. 1 oak bends, finders’ use .... ...a .48 115a 1.25 7a «75 
Raw Hides and Skins (price per pound) 
(1913 Av.) 

Native steers, as used in sole 

leather, harness, etc. ......... sock ee 52a .55 ae 
Heavy Texas steers, for sole 

OCT OOO re = a8 sco saa soc ae 
Light native cows, for side upper 

NE © 5.3 iat 4onaGinwensu ico <BT% at 2 ao ae 
Branded cows, for light sole 

WOGUAOE .93.0.045000 Gaditaantio:s ~o-& JTS a oe | 10a =«.11 
No. 1 buffs for heavy upper and ; 

Side IOMBROE. snspwase ss tis50s 0K oe ae 45a .50 06a .07 
No. 1 Chicago City calfskins, for 

fine GAIT TORTREP 6 6c.2sccscves ccc ste 80a 1.02% 14a .21 
Kips for upper leather ......... oc ee 65a  .80 ee i 
B. A. hides, for hemlock sole 

lenther? 660'6 6 68055 8 oe ows Sls. 7a ee A2a_ «46 ---& 15% 
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Revised Prices 


Our revised prices of Keds for Nine- 
teen Twenty-Two became effective 
on September the first. 


A broadside containing these prices 
and descriptions of the Keds line has 
been mailed to every dealer in the 
country. 








If you have not yet received your copy, 
kindly notify our nearest branch. 


United States Rubber Company 








Not all canvas rubber-soled 
shoes are Keds. Keds are 
made-‘only by the United 
States Rubber Company. 
Look for the name Keds on 
the shoes. 
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Rubber Footwear Prices for 1922 


United States Rubber Co. Issues Its Annual Price List on 
Keds—Prices Lower than Last Season 


It has been the custom of the trade for several 
years to accept the United States Rubber Company’s 
price list for the year as a sort of measuring stick 
of rubber-soled fabric footwear prices the country 
over. 

Owing to trade conditions the company has 
changed its date of issuance of price list from Aug. 
1 to Sept. 1 to allow those merchants who had stock 
on the shelves to make as many August sales as pos- 
sible prior to the reductions which came with the 
next issuance. 

We take as an illustration of the trend of prices 
the Champion bal and Champion oxford which, as 
merchants know, are the backbone of the company’s 
business. The description is as follows: 

White, black or brown duck. White and brown 
made with gray corrugated sole. Black made with 
black sole. 


The Price Comparison 
Champion Bals 


Widths’ Sizes 1921 
Men’s 6-12 $1.50 
Boy’s 214- 6 1.35 
Youths’ 1l- 2 1.25 
Little Gents’ 8-101% 1.15 
Women’s 214- 8 1.40 
Misses’ 1l- 2 1.25 
Children’s ; 4-101 1.15 


Champion Oxfords 


Widths’ Sizes 1921 
Men’s 6-12 $1.25 
Boys’ M 21- 6 1.15 
Youths’ 11- 2 1.10 
Little Gents’ 8-10% 1.00 
Women’s 21%4- 8 1.15 
Misses’ 11- 2 1.10 
Children’s 4-101% 1.00 

The complete list of prices follow: 


“Driver” 


Made in white or brown duck with black cowhide 
trimming, double foxing of gum and frictioned fab- 
ric, ankle patch and back stay. 

Widths Sizes Bal 
Men’s F 6-12 $2.35 
Boys’ F 214- 6 2.15 
Youths’ F 11- 2 1.95 
Little Gents’ F 8-101%4 1.80 


“Holdfast” 


Made from heavy white or brown duck. Brown 
leather trimmings and ankle patch. Red rubber suc- 
tion soles. Double foxing of gum and frictioned 
fabric. Red rubber toe cap. 

Widths Sizes Bal 
Mens’ M, F 6-12 $2.15 
TT a 21%- 6 1.90 
Youths’ F 1l1- 2 1.75 
Little Gents’ F 8-10% 1.60 


Women’s M, F 214- 8 1.90 
Misses’ M, F 1l- 2 1.75 
Children’s M, F 4-101 1.60 


“Merit” 


Made of extra-flexible strong duck lined with duck 
athletic trimmings. Double foxing of rubber and 
frictioned fabric. Made from white or brown duck. 
Red rubber suction soles. Red rubber toe cap. 

Widths Sizes Bal 
Men’s M, F 6-12 $1.95 
Boys M, F 214-.6 1.75 
Youths’ M, F 1l- 2 1.55 
Little Gents’ M, F 8-101%4 1.40 


‘Rattler’ 


White or brown unbleached duck. Brown athletic 
trimming and ankle patch. Heavy red corrugated 
rubber sole with double foxing of gum and frictioned 
fabric. Red rubber toe cap. 

Widths Sizes Bal 
Men’s M, F 6-12 $1.65 
Boys’ M, F 21%4- 6 1.50 
Youths’ x 1l- 2 1.35 
Little Gents’ M, F 8-101% 1.20 


“Renown” 


Made from heavy white duck. Double foxing. 
Thick gum suction sole. Brown leather trimmings 
with ankle patch. 

Sizes Bal 
Men’s 6-12 $3.00 
Boys’ 21%4- 6 2.75 


“Comet” 


Laminated sole % inch thick from toe to heel. 
This construction gives a splendid cushion to the 
foot and also an increased clinging surface. Extra 
black rubber foxing extending around the toe and 
reaching to the shank on the inside of the foot. 
Brown athletic trimmings with ankle patch. 

Widths Sizes * Bal 
Men’s M, F 5-12 $3.00 


“Players” 


Made from heavy white duck. Brown leather 
trimming with leather ankle patch. Red rubber suc- 
tion sole, heavy reinforced double foxing. . 

Sizes Bal 

Men’s 6-12 $2.50 

Boys’ 21%- 6 2.25 
“Trump” 


Made from brown and white duck, brown athletic 
trimming with ankle patch. Red rubber foxing. 
Red tap sole and heel. Combination fiber and steel 
shank which firmly supports the arch of the foot. 

Sizes Bal 

Men’s Bal 6-12 $2.35 

Boys’ Bal 214- 6 2.15 

Youths’ Bal 11- 2 2.00 
(Continued on page 165) 
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No. 5065—Blk. Kid, 2-Strap, G. Welt, 15/8 Heel. 


AA to D—2%-8. $3.85 


No. 5064—Bro. Kid, 2-Strap, G. Welt, 15/8 Heel. 


AA to D—2%-8. $4 35 
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No. eo _ Oxford, G. Welt, 14/8 Rub. 
eel. 


AA to D—2%-8. $3.85: 


No. 5028—Dark Bro. Calf Oxford, G. Welt, 14/8 


Rub. Heel. 


AA to D—2%-8. $4.00 


A CHOICE ASSORTMENT of 
HIGH CLASS WOMEN’S SHOES 
POPULAR PRICES 
ALL OUR “A” QUALITY 
CAN SHIP TODAY. 


Terms: 


Net 10 Days 





MANCHESTER, N. H. 


No. 5035—Med. Bro. Calf Oxford, G. Welt, 11/8 
Rub. Heel, Ball Strap. 


AA to D—2%-8. $4.10 


No. 5020—Dark Bro. Calf Oxford, G. Welt, 11/8 
Rub. Heel, Tip, no Ball Strap. 


AA to D—2%-8. $4.00 


No. 741—Blk. Kid Oxford, McKay 15/8 Heel. 
AA to D—2%-8. $3 35 


No. 751—Dark Bro. Kid Oxford, McKay 15/8 
Heel. 


AA to D—2%-8. $3.85 


No. 757—Dark Bro. Kip Oxford, McKay 14/8 
Heel. 


A to D—2%-8. $3.25 
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“Hiker” 

Made with the Champion sole and flush heel. 
“Feltex” Insole. White or brown duck, red rubber 
foxing. Athletic trim and ankle pad. 

Size Bal. 
Men’s 6-12 $1.75 
Boys’ 212- 6 1.65 
Youths’ 11- 2 1.55 


“Combat” 


Made of heavy brown duck. Loose lined with 
heavy drill. High red rubber foxing, red tap sole 
and heel. 

Toes Sizes Bal 
Men’s Harrow, one width 6-12 $1.90 
Men’s British, one width 6-12 1.90 
Boys’ Regular or British, 
one width 
Youths’ Regular or British, 
one width 


21- 6 1.75 
1l- 2 1.60 


“Reaper” 


Upper of heavy brown tire duck, red rubber foxing. 
Heavy double sole with red rubber heel. 

Sizes Bal 

Men’s 6-12 $2.50 

Boys’ 21%4- 6 2.15 

Youths’ 11- 2 1.90 


“Vesta” 


Made from fine white duck, smooth white rubber 
sole with low rubber foxing. Steel and fiber shank 
which gives the proper arch support. 

Widths Sizes Oxf. 
Women’s B, C, D 214-8 $2.25 


“Vesta” Strap Pump 


Made from white three-ply duck. White laminated 
sole. Military heel with aluminum heel plate. Spe- 
cial indestructible box toe. Steel and fiber shank 
which firmly supports the arch. 

Widths Sizes 
Women’s B, C, D 1-8 $2.20 


“Veranda” 


Made from white duck. Smooth white rubber sole. 
Low foxing. Made with or without instep strap. 
White ornament at throat. 

Toe Widths Sizes 
Pelham (Pointed) M, F 214-8 
Dorset (Round) M, F 21%4-8 
Women’s Veranda Pump $1.55 
Women’s Veranda Strap Pump 1.65 


“Parade” 


Smooth white rubber sole. Flush heel. Low fox- 
ing. Special combination steel and fibre shank that 
supports the arch of the foot firmly. Made with or 
without instep strap. Whit enamel ornament. 

Widths Sizes 
Women’s Parade M, F 214-8 $1.90 
Women’s Parade Strap M, F 214-8 2.00 


“Leda” 


Made from white duck with or without ankle strap. 
Gray corrugated rubber sole. Flat heel. White bow. 
Same material as Champion line with Champion trade 
mark. 


fibre shank. 
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Toe Widths Sizes 
Women’s Leda Dorset M, F 214-8 $0.88 
Women’s Leda 


Strap Dorset M, F 214-8 .90 


“Lotos” 


Made from white duck with or without ankle strap. 
Same material as the Champion line with Champion 
trade mark. Gray corrugated rubber sole. Flush 
heel. Combination steel and fibre shank. 

Toe Widths Sizes 
Women’s Lotos Dorset M, F 214-8 $1.20 
Women’s Lotos 
Strap 
Misses’ Lotos 
Misses’ Lotos 
Strap 


M, F 214-8 1.25 
M, F 11-2 1.10 


Dorset 
Dorset 


Dorset M, F 11-2 1.15 


“Home-Slipper” 


Made of black duck with instep strap, lined with 
white drill. Black rubber foxing with a light weight 
black rubber sole and heel. Combination steel and 


Sizes 
Women’s 214-8 ' $1.35 


“Emmy Lou” 


White duck with smooth white rubber sole and 
special white “Feltex” Insole perforated for ventila- 
tion. Ankle strap. White buckle. 

Toes Widths Sizes 
Women’s’ Nature M, F 21%- 8 $1.65 
Misses’ Nature M, F 11- 2 1.50 
Children’s Nature Mu, 4-10% 1.35 


“Sister Sue” 


White duck with ankle strap. 
gray corrugated rubber sole. 
Toes Widths Sizes 
21%2- 8 $0.90 
11- 2 .80 
4-101%4 .70 


White bow and 


M, F 
M, F 
M, F 


Women’s Nature 
Misses’ Nature 
Children’s Nature 


“Playtime” 
White duck. Carries a white navy sole. 
Sizes 
11- 2 


Misses’ Playtime 
4-101%4 


Children’s Playtime 
; “Betty” 
Nature last. Corrugated sole. White duck. 
Sizes 
11- 2 
4-10%4 


“Mayfair” 


Made in black, white, blue, red and green Tico 
sateen. White shoe carries a gray sole, the other 
colors black sole. 


Misses’ Betty 
Children’s Betty 


Sizes Bal 
214-8 $1.50 
“Bathing” Bal . 
Made in two styles only. Black duck or white duck 
with black trimmings. 


Women’s 


Sizes Bal 
214-8 $1.10 


(Continued on page 210) 


Women’s 
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LEGAL 


Shoes 


An In-Stock Style Extraordinary ! 


ee 


— 


Se ee 


HILE this is not a ‘‘staple’’ shoe it is one of the many styles for 
Fall which are illustrated in the new Regal In-Stock Catalogue. 


$ 5:85 


The Regal RUGBY 


A real, he-man 
brogue oxford, made 
of Gallun’s Black Scotch 
Grain leather. The soft 
toe is reinforced by a 
cemented canvas box; 
heavy sole, and a rub- 
‘ber heel as well. —And 
notice especially the 
price! 


Stock No. 1260 
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This well - designed 

women’s street ox- 
ford is made of a fine 
grade of Glazed Kanga- 
roo. The sole is medium 
weight, with a 14-8 
Cuban, Spring-step 
Rubber heel. This isa 
shoe which you will have 
many calls for. 


Stock No. 6564 


$ 5.25 


The Regal LINDEN 


A Regal Stock Shoe for Fall 


‘THis women’s kangaroo oxford is a good example of the type 
of staple shoes which are being carried In Stock for Fall. 


The New Regal Catalogue 


Sent on Request 


A limited edition of the new Fall and 
Winter Regal In-Stock Catalogue is 
now ready for distribution to mer- 
chants and shoe dealers who are inter- 
ested. 


Regal Shoe Company, 268 Summer Street, Boston, Mass. 


NEW YORK CITY SAN FRANCISCO 
1369 Broadway Cor. Fourth and Market Sts. 


(at 37th St.) 910-12 Pacific Bldg. 
E. M. Webster C. E. Nelson 
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IN STOCK 


Styles that represent the demands for live, up-to-date 
merchandise for ‘‘at-once’’ business 


a, a, a. 8 


No. B 762 S—Patent Colt One No. B 345—Black Satin One Strap, No. B 315—Black Satin One Strap, 
Strap, Turn, 18/8 Celluloid Covered 13/8 Satin covered Baby Louis Heel, 17/8 Satin Covered Full Louis Heel, 
Full Louis Heel, AA 4% to 7%, A New Process Light Weight Flexible New Process Light Weight Flexible 
4 to 7%, B 3% to 7%, CO 8 to 7, or Soles, AA 4% to 7, A 4 to 7%, B Soles, AA 4% to 7, A 4 to 7%, B 
scale B, C and E. Price $5.75 3% to 8, C 3 to 8, D 3% to 8, or 3% to 8, C 3 to 8, D 3% to 8, or 

any scale. Price $5.25 any scale. Price $5.25 








No. B 106—Van Dyke Tan Calf 
Oxford, 13/8 Military Heel, Goodyear 
Welt, AA 4% to 8, A 4 to 8, B 8 

to 8, C 3 to 8, D 3% to 8, or any 
scale. Price $5.25 


No. B 129—Same as above i 
Havana Brown Kid, with 14/8 Mili- 
tary Heel. Price $6.00 


No. B 131—Medium Shade Tan Calf 
Oxford, One Inch College Heel, Good- 
year Welt, AA 5 to 7, A 4% to 7, 
B 3% to 8, C 3 to 7, D 4 to 8, or 
any scale. Price $5.25 


No. B 317—Medium Shade Tan Calf 
One Strap, 14/8 Military Heel, 4 Iron 
Square Edge, A 4 to 8, B 3% to 7, 
C 8 to S, or scale E. Price. .$4.75 


No. B 179—Havana Brown Kid Ox- 
ford, 10/8 Cuban Heel, Goodyear 
Welt, AA 4% to 8, A 4 to 8, B 3% 
to 8, OC 3 to 8, D 3% 

scale. Price 


Terms: Net 30 Days 


No. B 113—Van Dyke Tan Calf Ox- 
10/8 Cuban Heel, Goodyear 

Welt, AA 4% to 8, A 4 to 8, B3% 
to 8, C 3 to 8, D 3% to 8, or any 
$5.25 


seale. Price 


No. B 185—Toney Red Calf Oxford, 
One Inch College 


The Menihan Company 


Rochester, N. Y., U. S. A. 
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Fall Season Opens With Labor Day 


Merchants Generally Are Marking Time Until That 
Date Although Retail Trade Is Uniformly Good— 
Buying of Staples Is Being Neglected, 


Speaking generally, retail mer- 
chants of the east and south are 
marking time until Labor Day, which 
usually ushers in the fall season. 
Still speaking generally, they are un- 
usually optimistic, although many, 
perhaps because of temporary confu- 
sion engendered by the multiplicity of 
styles, have not yet placed orders for 
as many pairs or as many models as 
they feel they will need eventually. 

Manufacturers find themselves in 
much the same frame of mind. They 
wish that merchants would try to 
gage their fall wants a little more 
in advance of the opening of the sea- 
son and yet find their plants 
fairly busy on back orders not yet 
cleaned up. 


Brooklyn Fairly Busy 


This is particularly true of the 
Brooklyn market, where shoe manu- 
facturers report good business on 


WAITING FOR LABOR DAY 


Fall Business Expected to Begin Then 
—Still Cleaning Out Summer 
Stocks 


Conditions in the New York retail 
market during the last week in Au- 
gust failed to show any appreciable 
change in the general situation. The 
merchants have come to look upon 
August as the dullest month in the 
year, and this year, according to one 
merchant, “it more than lived up to 
its reputation.” Despite the general 
lack of volume business, however, the 
merchants here are far from discour- 
aged and preparations for a fairly 
brisk fall season are under way. La- 
bor Day, it is generally felt, will mark 
the end of the summer hiatus in 
business, and with most of the resi- 
dents back from their annual summer 
vacations, will see business swinging 
into a more active channel. 


Sizes Badly Broken 


For the present, the retail mer- 
chants are bending every effort to 
clean up the remainder of summer 
stocks. To this end some new low 
prices for high-grade shoes have been 
struck. The variety of shoes offered 
at bargain prices surpasses that of 
any previous season, but this is due 
to the multiplicity of styles that have 
been on sale during the summer. The 





Say Brooklyn Manufacturers 


hand, a fair volume of buying, con- 
fined to stylish shoes, and little de- 
mand as yet for staples. 

What manufacturers are showing 
the trade in the way of styles is 
treated pictorially in another section 
of this issue of the BooT AND SHOE 
REcORDER. Brooklyn reports that of 
the leathers the list is headed by black 
patent and black kid. 


Haverhill Boosts Combinations 


Haverhill manufacturers, while 
agreeing with this color selection as 
a basic choice, nevertheless contend 
that the sombreness of the black 
should be relieved by combining it 
with colored leathers or fabrics. Need- 
less to say, it is the best grades of 
leather which are in most demand, 
and prices are firm. 

Lynn reports that its plants are 
uniformly busier than in the recent 
past. Shoes-with the so-called mocca- 


New York 


wide range of styles, in the opinion 
of the manager of a large shoe de- 
partment in a well-known specialty 
shop, has resulted in a larger amount 
of broken sizes than usual, although 
his stock throughout the summer has 
been much under normal. 

The general method of handling 
broken sizes and shoes that have out- 
lived their style life is to group them 
at an attractive figure and offer them 
out at a flat price, regardless of cost. 
Prices such as $5.85, $5.90 and $7.85 
have recurred several times in many 
of the special lot sales that: have 
been conducted recently. A few of 
the larger department stores catering 
to the popular-priced trade also have 
made some interesting shoe business 
by purchasing the stocks of manu- 
facturers and jobbers left on their 
hands by cancellations and putting 
them on sale at prices from $3 to $4 
a pair. 


Newer Models Selling Well 


It must not be concluded, however, 
that sale shoes form the entire busi- 
ness. Most of the merchants report 
a strong demand for the Sally, Dolly 
or Grecian sandal that shows little 
sign of waning at present. Shoes of 
this type, while priced around $8 and 
$9 by some of the medium-priced 
stores, still find a market in the 
higher class stores at $13, $14 and 


sin patterns are being made in quan- 
tity for the big city trade. 


Merchandising Broken Sizes 


In New York City merchants have 
not yet begun to experience the real 
demand which they feel there will be 
for the newer types of footwear after 
Labor Day. They are still merchan- 
dising the broken sizes which are the 
remnants of their summer stock of 
footwear and are doing it cleverly by 
grouping them and selling them at a 
flat price irrespective of cost. The fall 
shoes they are showing are mostly 
blacks with ornamentation of all kinds 
—stitching, beading, cutouts and un- 
derlays. 

Atlanta says that retail business is 
excellent, with every prospect of still 
further improvement. Merchants are 
buying in small quantities, however, 
with short intervals between order 
placing. 


$15, depending upon the quality. Ex- 
cept for bench-made shoes, $15 ap- 
pears to be the maximum. Oppen- 
heim, Collins & Company, according 
to Charles Thompson, manager of the 
shoe department, sold 2200 pairs of 
sandals in one week recently. 





Decorations Varied and Numerous 


In the fall retail showings so far, 
patent leather and kid have played 
the leading parts. Many varieties of 
the strapped models are shown and 
decorations run the gamut from 
stitching, beading and binding to bead 
work, cutouts and underlays. The 
underlay appears to be replacing the 
cutouts to a great extent. As the 
real fall season approaches, satins 
seem to be coming in stronger in 
both blacks and colors. The recently 
introduced fuschia shade for both 
evening and day wear has brought 
out a number of satin slippers in 
that shade, and even a few kid pumps 
of the color. In a few of the later 
showings ooze and suede occupy a 
prominent place, particularly black 
suede, which many think will have a 
good run for wear with the black 
Canton and other dull finished silk 
costumes, Franklin Simon & Com- 
pany are showing a semi-French 'ast 
model with the low, covered Cuban 




















Where to Buy 


Women’s Shoes 














THE WESTCOTT-WHITMORE CO. 
Syracuse, N. Y. 


beg In Stock Specialists of 

> Women’s Shoes, Party 

Xo Sh Slippers and Novelties. 
Z ™ 

—— Write for Catalogue 











BOUDOIRS AND BALLETS IN STOCK 
Fine Chevrita Kid Hand 

= Turned Boudoirs. Quilted 
= s Fine Black 

ft S., Ballets. 


Sock. Black 
2% to 8. Wom- 
Bench Sewed 1.60. 





$1.40, Red = 
Brown $1.50 
Turns. 29% a 
Same in Misses’ 11% to 2 * $1 0. So 10 days. 
SALEM SHOE CO., Salem, New Hampshire 











COLLINS & STAPLES 
Makers of HandTurnedLowCuts 
is style in stock. Blk. Sat. 
14/8 J. L. heel. Solid sole leather 
shank. Sizes 2% 


days. 
11 18 Phoenix Row, 
ih at ny Mass. 





Are the last word in footwear 
for stylish women 








Fine kid cK ge 
slippers for imme- 


diate delivery, made of best material obtain- 
able in Black, Red, Pink, Blue and Tan. 
Order sizes or case lots. Prices, Black $1.30, 
colors $1.50. Terms 5% 10 days, net 80. 
SILVER SHOE CO., Haverhill, Mass. 











ae =o ands fi 


all styles made of Dome. 
Imported Satin Brocadevand Metal Cloth. 











NEW YORK 


$220 per pairandup 
‘aan M GUSTIN Co 








BOUDOIRS IN 
STOCK 


Trade Catchers 


Less gBe—10 


— BAKER SHOE CO. 
Haverhill, Mass. 
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heel in golden brown ooze. This shoe 
is plain and carries a single rather 
broad strap which fastens with a-dull 
brass slip buckle. 


Louis M. Hart Back from Europe 


Louis M. Hart, president of Cam- 
meyer’s, returned from a trip to Eu- 
rope on the “Aquitania” on Saturday, 
August 20. Mr. Hart reported condi- 
tions in Europe slowly on the mend. 
He brought back some interesting 
novelties and some new ideas which 
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soon will appear in the Cammeyer 
establishments. 


Smaller Stores Sprucing Up 


The smaller shoe shops in the resi- 
dential districts are putting up a 
much better appearance than ever 
before. Traveling about the city it 
is seen that many of these smaller 
neighborhood stores are putting in 
new glass fronts, mostly of the re- 
cessed entrance type and are arrang- 
ing for more elaborate and up-to-date 
window displays. 


Brooklyn 


LARGER VOLUME EXPECTED 


September Will Be Busier Month 
Than August 


Brooklyn manufacturers of women’s 
shoes are still busy filling back orders. 
New business is coming in slowly at 
present, but the manufacturers ex- 
pect stronger orders to appear in 
September, when the retail merchants 
begin to move their initial fall stocks 
and get a closer line on the shoes 
most in demand. 

Here and there is found some dis- 
satisfaction with the manner in which 
merchants are buying their shoes for 
the fall season. In practically all 
of the Brooklyn plants there is a 
feeling that the retailers have neg- 
lected staples this fall in preference 
for the novelty shoes, and that a de- 
mand for staples will show itself in 
fall retailing circles when it is too 
late to put through big orders. An- 
other feature that has resulted from 
the multiplicity of styles, according 
to the manufacturers, is a great 
amount of indecision and uneasiness 
among the merchants regarding the 
orders already placed or stock al- 
ready on the shelves. 

“The retailers are looking too hard 
for something new,” explained M. 
Goldstein of the American Shoe Com- 
pany, “and are neglecting the shoe 
they have in stock or on order. There 
is really nothing radically new in 
styles at present, although we never 
know when something will appear. At 
the same time, the retailer should feel 
safe on what he has bought and push 
it, rather than scour the market for 
some new style, which if it takes with 
the public will depreciate the value 
of the stock he already has bought.” 


PATENT IS STRONGEST 


Black Kid Also in Favor—Strap 
Models Selling Well 

In new orders and in old ones, 
patent leather appears to be occupy- 
ing the position of honor. Black kid 
is growing stronger and in some fac- 
tories demand for suede and ooze is 
appearing. The three-strap, center- 
buckle patent leather sandal with the 
solid vamp and covered Cuban heel is 
the best seller with several of the 
manufacturers. 

H. H. Chandler of the D. H. Chand- 
ler Shoe Company reports a good de- 
mand for oxfords in both brown and 
black calf, with brown leading. Brown 
kid also is being ordered in oxford 
models from this factory. The ox- 
fords as a rule carry heels from 1% 
to 1% inches in height. The house 
also reports a good sale on patent 
leather, black kid and black suede 
strap models in 14/8 Junior Louis 
and 16/8 Spanish Louis heels. 


Three-Strap Miller’s Best Bet 

The center-buckle, _three-strap 
model, on the semi-French last with 
solid vamps and stitchings is the 
leader with I. Miller & Sons, accord- 
ing to Irving Grossman. “Lately,” 
said Mr. Grossman, “there has been 
some demand for the black satin, one- 
strap model in regular French and 
Junior Louis heels. Also we are get- 
ting some orders on Cuban heel ox- 
fords in black and brown boarded calf- 
skin. These shoes are ordered mostly 
with the 10/8 and 8/8 heels. The 
Middle West is going strong on brown 
oxfords with perforations, principally 
medallion tips. From the South we 
are getting orders for black satin 
beaded slippers and brown kid oxfords. 


Brockton 


Kenneth Watters Visits Brockton 


Kenneth Watters, a member of a 
corporation operating a chain of re- 
tail shoe stores in Buffalo, Syracuse 
and other cities in New York State, 
was a recent visitor in Brockton. Mr. 
Watters, who is spending the summer 
with his family at Plymouth, Mass., 


is a well known buyer of made-in- 
Brockton footwear. Thirty years ago 
“Ken” Watters, as he is familiarly 
known, was errand boy in the office 
of the Boor AND SHOE RECORDER, Bos- 
ton. Graduating from there into the 
retail shoe business, he since has be- 
come a successful merchant. He re- 
ports good business at the stores in 
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which he is interested, adding that his 
corporation plans opening stores in 
other cities. 


New Chairman a Former Brocktonian 


Arthur B. Butman, who was re- 
cently named by Secretary of Com- 
merce Hoover as chairman of the new 
division of shoes, hides and leathers, 
with the Bureau of Foreign and Do- 
mestic Commerce, is a native of 
Brockton and was for many years a 
resident of this city. Since, 1907 he 
has been a commercial investigator 
for the Department of Commerce and 
is an expert in this work. He has 
traveled extensively in foreign coun- 
tries for the United States Govern- 
ment. Shoe manufacturers in Brock- 
ton and the Brockton district are 
highly gratified at Mr. Butman’s ap- 
pointment, considering it in all re- 
spects a worthy one. 


Shoe Concern Incorporated 
Allen & Gallagher Shoe Company 
is the style of a concern succeeding 
the firm of Allen & Gallagher, manu- 
facturers of boys’ and girls’ high 
grade shoes, with factory in the neigh- 
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boring town of Holbrook, Mass. Ed- 
ward E. Allen of Holbrook is presi- 
dent and treasurer; Hector E. Cor- 
mier of Brockton, vice-president, and 
Charles J. Gallagher of Holbrook, 
clerk. The new corporation is capi- 
talized for $25,000. Installation of 
new machinery will substantially in- 
crease the output of the plant. 


W. L. Douglas 76 Years Old 
William L. Douglas, head of the 
W. L. Douglas Shoe Company, ob- 
served his 76th birthday on August 
22. There was no formal observation 
of the day. As one of the leading 
figures in the shoe trade of the United 
States and a former Governor of 
Massachusetts, Mr. Douglas’ name is 

known wherever shoes are sold. 


To Build Box Factory 

The George E. Keith Company will 
construct a new box mill on land pur- 
chased some time ago, adjoining the 
large plant in the Campello district. 
The new mill will adjoin the railroad 
tracks, thus permitting the receipt of 
logs direct from freight cars, also the 
ready shipment of completed boxes. 


Providence 


MERCHANTS OPTIMISTIC 


Present Retail Trade Fair; Crops 
Slightly Below Normal 


Despite the extremely hot weather 
which has prevailed, and the fact that 
many trade purchasers are away on 
their vacations, the past week has 
been a fairly good one in retail shoe 
and department stores in Rhode 
Island. In the women’s department 
trade is still largely in whites, with 
most stores selling same in Kid, can- 
vas, nu-buck and other materials. 
Blacks and browns are being called 
for fairly well with blacks predomin- 
ating. Strap effects and oxfords still 
reign supreme. In the men’s and 
children’s departments trade is re- 
garded as lagging or being spotty. 

The condition of the various crops 
in Rhode Island on August 1 was 94.6 
per cent of their 10-year average on 
that date, according to recent reports 
by the bureau of agriculture. State 
crops showed an improvement of 2 
per cent in condition during July. 
Regarding fall conditions merchants 
are optimistic. Trade will begin to 
come into its own by October, they 
Say. 

Export Company Incorporated 

.The Manufacturers’ Exporters 
Company, Ltd., located in this city, 
capitalized at $100,000 for the pur- 
pose of engaging in foreign and 
domestic commerce, was granted a 
charter recently by Secretary of State 
Parker. The incorporators are Harvey 
A. Baker, Edward Appleton and Wil- 
helmina Potter. The company will 
begin by exporting to South America. 


Boom Providence as Convention City 


Awakened to the tremendous possi- 
bilities that will be afforded Provi- 
dence as a convention city upon the 
completion of the Biltmore Hotel next 
summer a group of representative 
citizens met recently at the Crown 
Hotel on the call of Joseph C. Way- 
ner, chairman of the conventions 
committee of the Chamber of Com- 
merce, and inaugurated a movement 
to centralize nation-wide interest in 
Providence as the coming paramount 
gathering place in the East. Mayor 
Gainer, speaking for the city, charac- 
terized the movement as one that 
should go far in advancing the inter- 
ests of the community and Rhode 
Island. A committee was appointed 
to further the movement with Mayor 
Gainer at its head, George W. Gar- 
diner as treasurer and James Barrett, 
vice-chairman. Other members are 
Leon Samuels, J. Norton Ferrier, John 
Hurley, M. F. Falk, James A. King- 
horn, George Fales, E. Merle Bixby, 
Herbert Gardner and Luigi De Pas- 
quale. All of these men will eventu- 
ally head committees, to be appointed 
later. Under a plan proposed by Mr. 
Wayner and H. Nelson Street, secre- 
tary of the conventions committee of 
the Chamber, guides will be printed, 
maps of the shopping district, traffic 
rules, trip tours both in the city and 
state and through New England, but- 
tons, badges, banners, pamphlets and 
other publicity devices that will fur- 
nish the sort of service that a conven- 
tions city should offer. 


Where to Buy 


Women’s Shoes 











WOMEN’S McKAY 
Slippers and Boots 


of Character 
HARRISON-LOCKWOOD CO. 
Secten, hoe Limeois =: 








Lower Priced 
than the Best, 
Better Quality 
than the Rest! 
Send for Catalogue 


MAID-RITE FELT SLIPPER CO., Inc. 
163-169 Livingston St., Brooklyn, N. Y. 

















E. A. & M. C. Witherell Co. 
Manufacturers 


Women’s Turn 
Boots and Slippers 


Fac 
Haverhill. 
Boston Office 
207 Essex S%&. Reoom2i1 








FERN & POOR CO., Inc. 


Manufacturers 
Newburyport, Mass. 
Women’s Turn 


Comforts 
Boots & Slippers 





for the wholesale trade 








Makers of Hand Turn Novelties 
In All Leathers and Satins and 
On All the Latest Lasts. 
Inquiries Promptly An- 
swered, 

g pl on 
Felstiner-O’Connell 
Shoe Co., Ine, 

41 Washington St. 

Haverhill, Mass. 
Boston Office, 92 Beach St. 


R + 

















Phillips-Cram Corp. 
Makers of 
Women’s Turn 
Slippers 
276 River St., Haverhill, Mass, 


Boston Office 
207 Eesex Street 











Where to Buy 
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| Where to Buy 


Women’s Shoes 











XS 509-329 JOHNSON ST. 
BROOKLYN, NN 


TT 





Howard & Foster Co. 
Men’s and Women’s Welts 


Address all Communications to the 
factory at 


Brockton, Mass. 








Makers of W ve Turn Shoes Spectaiiaing 
in High Grade Novelttes 


NEW YORK 


BOSTON 
D. F. Mellen 189 Lincoln Bt. 
Bernard L. Durgin 


Factory 
mmm Haverhill, Mass. ass 


waHarding Shoe Co., Inc. 





WOMEN’S FINE TURNS and NOVELTIES 
We are now situated in our big, new factory, and 
production is “hitting on high.’’ The high-qual- 
ity standard will be better maintained than ever 
‘fore. TESSIER & BOWDOIN 

172 Washington St., Haverhill, Mass. 














Where toBuy 


Shoes at Auction 














HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 


Every Wednesday and Friday ~ 











Where to Buy 


Shoe Illustration 
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Half-Day 25 Cent Shoe Sale 


Whitmore’s Shoe Shop in the Butler 
Exchange, held Wednesday, August 
17, a one-half day morning special 
shoe sale at 25c. a pair. The offering 
consisted of 310 pairs of good black 
boots, black and white satin pumps, 
white canvas pumps and oxfords, 
with a limit of four pairs to a cus- 
tomer. Manager Roy Whitmore 
states that long before noon his tables 
were clear. 


Mill-End Sale at Dimond Company 


A genuine Lockhart Mill-End-Sale 
is in progress at the Dimond Company 
large department store. Great price 
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reductions are noticed on price tags 
throughout the entire store, and in 
the shoe department women’s comfort 
shoes, including oxfords, juliets and 
strap slippers made to sell at $7 a 
pair are being offered at $1.95 a pair. 
Manager J. Harper says business is 
good. 


Odds and Ends Sale 

A good drawing card may be the 
various odd and ends sales being held 
by the various stores throughout the 
city. “This induces the trade to come 
downtown to gaze around and eventu- 
ally they buy something,” said one 
local merchant. The prices of shoes 
vary from 25 cents to $2.45 a pair. 


Lynn 


STYLE AND SPEED 


Moccasin-Toed Shoes Designed, Made 
and Delivered in Three Weeks 

A record for speed production of 
stylish footwear was made thus: 

A Lynn manufacturer had a new 
model of a moccasin toe shoe designed 
Friday morning. Sample shoes were 
made according to the patterns. A 
salesman went over to New York, car- 
rying the new samples, on the Sunday 
night express. Monday morning, he 
began to telegraph orders. 

Tuesday morning the manufacturer 
began to put the orders into his cut- 
ting room. He expects to deliver the 
shoes within three weeks after he ac- 
cepted the orders. 


Boots in Six Weeks 

At the shop of “Sanborn, of Lynn, 
Inc.,” designer of shoes, they said: 

“On strap styles and moccasin toes 
we continue busy, and some Sally san- 
dals we continue to make. But we 
wouldn’t be surprised if we had a run 
on patterns for boots within the next 
six weeks.” 


Radium Eye on Slippers 

Wooleather, Inc., of Salem, is put- 
ting a radium eye on each of its slip- 
pers, if buyers so desire. The eye 
shines by night, so that a person can 
tell just where to find his slippers in 
the dark as easily as he can tell time 
by night if he has a radium watch. 


Moccasin Type Named “Sannups” 

Sannup shoes is the new title for 
moccasin toe shoes, which a score and 
more of Lynn firms are making for 
the big city trade. Sannup is good 
Algonguin for squaw, and squaw is 


good Indian for the fair feminine 
species. Sannup sounds well, and has 
that charm about it which helps to 
sell shoes. 


New Toe “Chisel Shaped” 


A new shoe for fall has a chisel 
toe which is as square as if it were 
cut off at the toe with a half-inch 
chisel. It has a square tip, imitation 
stitched, and a square throat. 


Moccasin Boots Being Designed 


Lynn designers are working on 
boots with moccasin toes, adapting 
the latest novelty in low cuts to the 
high cut lines. 


Style Show Coming 
Burrows & Sanborn, Lynn retail 
merchants, will hold their annual fall 
style show, Sept. 15. Two leading 
lines of Lynn shoes will be worn by 
the models. 


“Formative” Boots 

Cotter Shoe Co. has added to its 
stock department a line of “Forma- 
tive” boots of black and brown kid 
leather. These boots, like the “For- 
mative” oxfords, which are also car- 
ried in stock, has a straight inside 
forepart, a flexible shank, and a low 
broad heel. 

H. S. Rodearmel has recently been 
appointed sales manager of this com- 
pany and is devoting his effort to- 


‘ ward opening agencies for the “For- 


mative” shoe among the retail trade 
of the country. He has been active 
in the shoe industry for a number 
of years and is well known among 
the retail shoe merchants in several 
parts of the country. 


Rochester 


R. A. T. S. S. INCREASES DUES 


Nominating Committee Also An- 
nounces List of Candidates 


At the last meeting of the season 
of the Rochester Association of Trav- 


eling Shoe Salesmen, held at the 
Powers’ Hotel on Tuesday, August 
16, it was voted to amend the consti- 
tution so that the dues could be in- 
creased from $5 to $6 a year, effective 
January 1, 1922. The nominating 
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committee announced the following 
candidates for offices in the Rochester 
Association for the ensuing year: 

President, Gus Schwab and J. P. 
Beatty; secretary, Fred M. Wright 
and Clarke B. Rowley; treasurer, 
Jack Caste and M. P. Marston; 
first vice-president, W. D. Cerhart and 
Frank Rice; second vice-president, 
Jack Benna and Frank Cahil; third 
vice-president, Clayton Huttgren and 
D. E. Kittridge; fourth vice-president, 
Ben Blythe and Frank C. Shafer. The 
annual election will be held at the 
first meeting in January. 
Wright and Peters Company Goes 
Out of Business 


After fifty-three years of success- 
ful operation, the Wright and Peters 
Company, manufacturer of women’s 
shoes, is liquidating its business and 
will permanently discontinue activity. 
The company manufactured the high- 
est grade of women’s shoes, specializ- 
ing in a hand sewed product, and bus- 
iness was done throughout the United 
States. The machinery of the com- 
pany has been sold and the entire bus- 
iness is in the process of liquidation. 

The firm began business in 1863 un- 
der the name of D. W. Wright & Com- 
pany. The principal owner was Dan-_ 
iel W. Wright. The original factory 
was on the south side of North Water 
Street, just north of Mortimer Street. 
Several years after the firm began 
business, William R. Peters obtained 
an interest and the name was changed 
to Wright & Peters. 

In 1890 Emil J. Wesp and Walter 
S. Alridge purchased part interests in 
the concern and Mr. Wright retired 
at that time. In 1900 the two sons of 
Mr. Wesp, George J. and Sidney E. 
Wesp, acquired an interest. This ar- 
rangement continued until 1910, when 
Mr. Peters retired. Since that time 
the business has been controlled by 
Emil Wesp, his two sons and Cicero 
Bailey. 

The firm manufactured between 800 
and 900 pairs of shoes daily and em- 
ployed 250 to 300 people. When the 
business began to grow the factory 
was moved to the Hayden building at 
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Miller and Furnace Streets. Ten years 
ago it was moved to No. 105 North 
Water Street. 


Vandal Ruins Show Window 


Someone with a perverted sense of 
humor and possibly an “artistic” tem- 
perament, visited State Street one re- 
cent Saturday night and proceeded to 
draw pictures with a diamond or other 
hand instrument, on the windows of 
the stores in that vicinity. The store 
of William Pidgeon, Jr., former pres- 
ident of the New York State Retail 
Shoe Dealers’ Association, was one of 
those decorated in this manner and as 
the cuts are so deep that they can- 
not be taken off it will be necessary 
for him to replace the entire front 
glass which was installed only a year 
ago, when the store was remodeled. 


Campaign to Attract Men’s Trade 
Through the local press, the Roches- 
ter Association of Retail Shoe Deal- 
ers are bringing to the attention of 
the public the recent speech made at 
the New York State Convention by 
the president of the Ohio Retail Shoe 
Dealer’s Association in which he spoke 
of how poorly the average man’s shoes 
looked compared with those of the 
average woman. Several stores fea- 
tured the newspaper clippings in their 
windows and report that the story 
stimulated trade somewhat. 


Volume of Sales Fair 


Shoe merchants report that consid- 
ering general business conditions the 
volumes of sales is fair. On the 
whole, buying is restricted to season- 
able needs, the public being attracted 
by the usual clearance sales. As 
Rochester’s large industries are be- 
ginning to take back their employees, 
shoe merchants are confident that 
within a few weeks the public will be 
more in a mood for buying. During 
the past week the Eastman Kodak 
Company, Bausch and Lomb and the 
North East Electric Company have re- 
sumed operations on a more normal 
basis, which leads local merchants to 
believe that the volume of fall busi- 
ness will be good. 


Atlanta 


RETAIL TRADE GOOD 


Volume of Business Better Than at 
Any Time Since End of War 


Late summer trade in Atlanta and 
in the other leading cities of the 
Southeast is being maintained at a 
remarkably high level, the volume of 
the business being better than it has 
been at this time of the year since 
the armistice was signed, according 
to the officials of some of the larger 
department stores in Atlanta, and 
leading wholesalers and manufactur- 
ers. The latter report business espe- 
cially good and steadily improving. 
The tendency on the part of the aver- 


age shoe merchant, however, is still 
to buy in small quantities and more 
often because of the general belief 
that there will still be further reduc- 
tions in shoe prices. 

Many of the dealers are sacrificing 
profits on summer footwear, and in 
many cases accepting losses, to rid 
themselves of whatever surplus stock 
of summer lines they may still have 
on hand, and the public is taking ad- 
vantage of the bargains more readily 
than it had been supposed would be 
the case. 

A leading department store head in 
Atlanta, whose judgment has gen- 
erally been infallible in the past, 
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Where toBuy 


Men’s Shoes 














HERBERT P. GLEASON GEORGE D. GLEASON 
JOHN ESTA RPHY 
ro 
(HOE 
OFFICE AND FACTORY NEW YORK CFFICES 
NEWARK, N. J. AEOLIAN BUILDING 
uU. S.A. 33-35 W. 42ND ST. 












THOMPSON BROS SHOE 
MEN'S FINE SHOEMAKERS ~ 


BROCKTON 



































Stacy Adams Co. 
Manufacturers of 
MEN’S FINE 
SHOES 
BROCKTON, MASS. 





















bo 
an For Men 
who care to 
dress well 
2. 
BARRY CO. 


Brockton, Mass. 

















“1 Gentlemen’s 


eltleton Shoes 


SHOE A.E. Nettleton Co. 
STRACUSE, NY. 

















opanesnsenessvnes BROCKTON nvenenvecuesenens 
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Where toBuy | 


Men’s Shoes 


















—s— 
PULLMAN TRAVELING SLI 
—en ever in Quality and fit 
iginatorownery of Trade Mork Pullman’ 
full sizes 3 toll in Stock 


rs. G USTIN CO. 
Wwid9® st New York 








BETTER SHOES 
BETTER SERVICE 
Rocker Bottom Wooden 
Sole Footwear 


suom 6 to 14 Inches 
ooTs, 14 to 20 Inches 


— 
‘for Catalog and 








SHOE COMPANY 
Columbus, Nebraska, U. S. A. 












Le Coesee Boot tad Shoo 
~ = Mig. Co. 








THE 
CO-OPERATIVE SHOE 


FOR MEN 
Carried in stock at 11 South Street, 
ston. 


Brockton meaner “gm Boot & Shoe 
a Mass. 


Stock Dept. 5 e% 


Is at Your Service 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 




















Whereto Buy 


Boys’ Shoes 























AShoe for Boys 
That Wears 


Marston & Tapley Co. 


DANVERS, MASS. 
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states that he believes fall business 
will this year be better than it has 
been since the war. From Virginia 
to Texas there is a decidedly more 
optimistic spirit prevalent among the 
retail dealers than at any time within 
the past year, with the eutlook indeed 
promising for a large volume of fall 
business. 


Merchants’ Week Begins Sept. 5 


Shoe wholesalers and manufactur- 
ers in Atlanta, and retail merchants 
over the entire Southeast, are looking 
forward with a great deal of inter- 
est to the semi-annual “Merchants’ 
Week” that will be held in Atlanta 
this year from September 5 to 9, in- 
elusive. The event is a month later 
than usual. Duirng the week. every 
wholesaler and manufacturer in At- 
lanta will have special house displays 
of merchandise, and merchants will be 
invited to visit the city from all parts 
of the Southeast. Special programs 
will be arranged and special induce- 
ments offered the outside merchants 
to bring them to the city for this 
event. The event is held under the 
auspices of the Merchants and Manu- 
facturers Association, of which every 
shoe wholesaler and manufacturer in 
the city, and many of the larger re- 
tailers, are members. 


Ask Adequate Tariff for South 


Resolutions advocating an adequate 
tariff for the protection of Southern- 
made products were adopted at the 
fifth congress of the Southern Tariff 
Association, held at Greensboro, N. C., 
August 15 and 16. A committee rep- 
resenting the association was ap- 
pointed by President John H. Kirby 
of Houston, Tex., personally to pre- 
sent the resolutions adopted to the 
Senate Finance Committee at Wash- 
ington. The association is non-parti- 
san and includes in its membership 
every line of commerce and industry 
in the South. e various manufac- 
turers of shoes in Atlanta have been 
actively interested in its work since 
the organization was formed some ten 
months ago. J. K. Orr, president of 
the J. K. Orr Shoe Company, manu- 
facturers, is a member of one of the 
committees looking after the inter- 
ests of shoe manufacturers in the 
Southern territory as regards tariff 
matters. 


STORE HAS TWO-DAY OUTING 
Employees and Families Are Taken 
on Trip to Resort in Alabama 


The store of the Fred S. Stewart 
Shoe Co., of Atlanta, was closed two 
days, Aug. 9 and 10, while the em- 
ployees and the members of their 
families were taken on a two-day out- 
ing to Norden Springs, Ala., as the 
guests of Mr. Stewart and other offi- 
cials of the company. This is an 
annual event with the Stewart fam- 





September 3, 1921 







ily following the close of each fiscal 
year, July 31. The Stewart company 
claims to have one of the most effi- 
cient retail sales organizations in the 
South, and the amount of sales for 
the past three years indicates that 


there is considerable truth to the 
claim. Sales for the fiscal year end- 
ing July 31, 1921, reached almost 
$600,000, and this is generally be- 
lieved to be the largest annual vol- 
ume of sales of any retail shoe store 
in the South. 


Employes Honor Fred S. Stewart 


A valuable Shrine pin, embossed 
with diamonds, was presented recently 
to Fred S. Stewart, president of the 
Fred S. Stewart Company of Atlanta, 
one of the largest retail shoe firms in 
the South, by the employees of the 
store. J. E. Martin, secretary and 
treasurer of the company, received a 
similar gift from the employees. Mrs. 
Stewart was presented with a box of 
flowers. 


New Store for La Grange 


K. Perrell of La Grange, Ga., has 
leased a store building in that city, 
and is preparing to open in the near 
future a new retail store to handle 
shoes, dry goods and ready-to-wear 
lines. The store has been remodeled 
to accommodate the new business, 
which will be conducted under Mr. 
Perrell’s own name. 


- 


Going After Sharks for Leather 


Preparations are under way for the 
establishment in the near future at 
Brunswick, Ga., of a permanent fish- 
ing station to be used by the Ocean 
Leather Company, and Dr. Alfred 
Ehrenreicht, inventor of the process 
by which shark hide is manufactured 
into leather, expects to be in Bruns- 
wick the latter part of August to 
superintend the beginning of opera- 
tions at the Brunswick plant. In con- 
nection. with the establishment of the 
fishing station the company expects 
to invest about $100,000 in the estab- 
lishment of the complete manufactur- 
ing plant at Brunswick. Ex-Governor 
John K. Tener of Pennsylvania is an 
active director of the company, and 
will accompany Dr. Ehrenreicht to 


’ Brunswick. 


Retail Firm Incorporates 


W. M. Oliver, Emmett McRae and 
Paul R. Lilly of Valdosat, Ga., have 
organized and incorporated W. M. 
Oliver & Co. in that city, a corpora- 
tion that takes over the partnership 
business conducted there for some 
time by the three men named as in- 
corporators. The capital stock is 


$50,000. The store handles at retail 
shoes, dry goods, ready-to-wear lines, 
etc. 
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Boston 


OLD BUSINESS UNDER NEW 
NAME 


W. K. Chandler, Inc., Buys the Shoe 
Novelty Business Conducted by 
C. A. Browning Co. 


W. K. Chandler, who withdrew as 
president of the C. A. Browning Co., 
July 20, has organized a new company, 
to be known as W. K. Chandler, Inc., 
which will conduct the business in 
shoe novelties that was carried on 
under his direction by C. A. Brown- 
ing Co. 

In his new enterprise Mr. Chandler 
is surrounded by old associates. John 
M. Pero, vice-president, is in charge 
of the ribbon department. Margaret 
K. Forshee is. assistant treasurer and 
advertising manager. T. F. Leary, 
who has been connected with the.C. A. 
Browning Co. since the establishment 
of their shoe novelty business, will 
care for the wants of shoe manufac- 
turers. William S. Gregson will man- 
age the ornament, lace and bow de- 
partment. Charles A. Dow is South- 
ern and Western coast representa- 
tive. Nathaniel Daniels is New Eng- 
land salesman. 

The new and enlarged quarters are 
at 125 Summer Street. 


NEW WHOLESALE FIRM 


Cohen-Sulkis Shoe Co. Purchases 
Business of A. M. Collins Co. 


An addition to Boston’s wholesale 
shoe market is the Cohen-Sulkis Shoe 
Co., which has purchased the business 
conducted for so many years at 132 
Lincoln Street by A. M. Collins Co. 


ABE COHEN 


The new firm will continue in the 
same location and Mr. Collins will de- 
vote his entire time to his chain of 
retail shoe stores. 


The firm will specialize in women’s 
novelty shoes and also carry complete 
lines for misses, children and infants. 
A job lot department in which timely 
bargains will be constantly shown is 
an especially strong feature. 

Few young men in the trade are 


E. H. SULKIS 


more widely known that Abe Cohen 
and E. H. Sulkis. The former made 
notable sales records with Winch Bros. 
of Boston, and until recently was pres- 
ident of the Cohart Shoe Co., his in- 
terest in which he has sold. He has 
traveled for years throughout the 
large cities of this country and has 
an acquaintance with their various 
demands, which will be of great serv- 
ice to his new firm. Mr. Sulkis is of 
no less varied and long shoe mer- 
chandising experience than his part- 
ner. For many years with S. Cohen, 
of Boston, he was later manager of 
Rogers Brothers Shoe Co.’s Boston 
store, and until lately president of 
the Sulkis Shoe Co. of Boston. 


H. A. DERRY PROMOTED 


Made Sales Manager of Soles and 
Heels for U. S. Rubber Co. 


H. A. Derry, for many years con- 
nected with the sales department of 
the United States Rubber Co., and 
more recently in charge of New Eng- 
land sales in the sole and heel divi- 
sion, has been placed in full charge 
of the sales of these two products. 
His headquarters will still be Boston, 
however. Mr. Derry, who has been 
concentrating most of his sales efforts 
on the shoe manufacturers, is now 
planning to expand his activities to 
include the wholesale shoe trade as 
well. In his new position he succeeds 
William M. Gunlock, who has ac- 
cepted the vice-presidency of the Dry- 
den Rubber Co. of Chicago, II]. 
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Where toBuy 


Children’s Shoes 











SOFT SOLES 


A Wonderful Line for the 

Wholesaler In Stock—All 

moccasins, soft 

soles. Prices range 

from $2.50 dos. and 

upwards. Also a full 

line of Ladies’ Pump 
Straps. 








NU BABY SHOE CO., Bast Lynn, Mass. 








W°YC.G@oodcer 


Manufacturer of 
Children's Dlexible Durn Shoes 
89Allen St.. Rochester, D7 








Soft Soles and Moccasins 
Ask your Jobber for our 
Goods. We DO NOT sel) 
the retail trade. 

Newcomb-Anderson Shoe Co. 

ROCHESTER, N. Y. 








‘Bonita, Shoe *& Baby 


In Stock 


Send /@r Cate’ 


A.H.Martin@. 


Mekers ROCHESTER NY 








*“ELAM’’ 
Flexible Turn Shoes 


For the Jobbing Trade Exclusively 
F. S. ELAM SHOE CO. 


Rochester, N. Y. 
Boston Office, 212 Essex Street 











The B&EP FOOTWEAR CO., 
< > Manufacture cs : 

INDIAN MOCCASINS, BOOT SOCKS 

FOOT COMFORT ond SLUMBER SLIPPERS 
Samples or Catalog? 


‘| FACTORY 1, OSWEGO. NY. | 





QUESTIONS 
ANSWERED QUICKLY : 
in “Where to Buy” eolumns—a : 
growing directory for all the trade, © 
presenting answers briefly to cur. = 
rent problems in merchandising 
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Where toBuy 


Standard Shoe Materials 

















Boggs & Cobb, Inc., Boston, Mass. : 








COATED GEM DUCK 
ADHESIVE BACKING CLOTH 


Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 
B. ot CHADISERL I 


Formerly Walpole Stes Shoe Supply Co 





T. W. GODSOE, Pres. 
W. G. DONALD, Vice- 

F. E. JONES, Treas 

F. E. JONES COMPANY 


FANCY 


covors MAT KID 


95 South Street, Boston 








The One 
Waterproof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. 504" Hex 


Tanneries at Danvereport 











(2) 
® 
_@ SHELTON NAILS ARE BEST 
© 
(°) 








mentally, so you’ ll atahe no mis- 
take in buying nails for use in 


ur repair department. 


Request your jobber to supply 
you with this dependable line. 


Send for catalogue. 


(s) THE SHELTON TACK CO. Shelton, Conn. 














Where toB "| 
Men’s Shoes 








ANY TYPE OF A SHOE 


In Men’s Fine Goodyear Welts 
Making special and difficult styles of shoes 
is our specialty. Let us solve your problems. 
CRAIG-REED & EMERSON, INC. 

Brockton, Mass. 














INFORMATION fi: 


“Where to Buy” constitutes a: 
source of knowledge so that he who : 
runs through these pages may read : 
—and learn. 
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Continued From Page 87 


department questioned four of his 
leading salesmen as to what there was 
a particular demand for, three out of 
the four replied “Everything.” The 
fourth answered “Oxfords, seem to 
have the largest call.” 

Upon further questioning of the 
other three salesmen they too, agreed 
that oxfords proved the most popular, 
at least in this sale. Everything was 
offered from Grecian sandals and satin 
slippers with contrasted stitching 
down to high shoes with French heels. 
The price levels range from $4.75 to 
$9.95. No specified reduction was an- 
nounced as this store is one of the few 
who never use comparative prices in 
any of their advertising. 


Black Brogue Oxfords Prove Popular 


Brandt’s, one of the leading retail 
stores, is showing a woman’s black 
Norwegian grained oxford heavily 
perforated with a walking heel. Man- 
ager Bickle stated that this particular 
shoe which was in a store case con- 
taining the advance fall styles had 
created more inquiries than any one 
shoe in the array of patterns dis- 
played. It is his opinion that an un- 
expected demand is going to develop 
for black shoes and he believed that 
when this condition asserted itself, 
few retailers will find themselves suf- 
ficiently stocked to satisfy the buyers’ 
wants. 


Grand Leader Holds Advance Sale of 
Fall Footwear 


S. G. Hinckley, manager of the shoe 
department of the Grand Leader an- 
nounced that their annual advance 
sale of fall footwear for women 
showed an increase of twenty per cent 
on last year’s business. 

“Sales conducted during the last 
six months have not proven very suc- 
cessful,” stated manager Hinckley. 
The results during the first few days 
of the sale have been most encourag- 
ing.” When questioned as to whether 
the sales made were to buyers who 
were compelled by necessity to pur- 
chase new shoes or if it was a desire 
on the part of the feminine sex to 
seek something new, Manager Hinck- 
ley asserted that practically all sales 
made were to women who simply grew 
tired of wearing their old footwear 
and desired something of the very 
latest type. 

Oxfords had first call in the demand 
and black satin in both beaded, con- 
trasted stitching and plain effects 
proved to be second choice. 

The percentage of high shoes 
against low shoes was eighty-five per 
cent in favor of low shoes, while high 
shoes ran a very poor second with 
fifteen per cent. However, this fifteen 
per cent of high shoes is ten per cent 
better than predicted in this market 





a few months back when five per cent 
high shoes for fall was considered a 
large figure. 


Shoe Retailers List to Be Compiled by 
N. S. R. Ass’n. 


Chas. E. Williams of: the C. E. 
Williams Shoe Company here and 
fourth vice-president of the National 
Shoe Retailers Association who, by 
virtue of his office, is also chairman of 
the membership committee, has just 
completed a plan to compile a list of 
all the shoe retailers of the United 
States who are eligible to membership 
in the National Association. 

The plan has been submitted to the 
Executive committee of the -Associa- 
tion and has met with their approval. 
An appropriation has been made and 
the details of the plan are now being 
carried out at the National headquart- 
ers in Philadelphia. 

The lists are to be compiled alpha- 
betically by states, cities and towns. 
The retailers will also be listed alpha- 
betically in the cities and towns. The 
list, when completed, is expected to 
reach thirty-five thousand names. 
This is the first time a list of this 
character has ever been compiled, 
stated Williams. The list when com- 
pleted is to be used as a prospect list 
for membership in the National Or- 
ganization. All of the Bulletins now 
issued by the Association will be sent 
to all retailers on the iist. 

It will be further used to increase 
the attendance at the convention in 
Chicago. Williams felt that the mem- 
bership of the National Organization 
should be of sufficient power so when 
questions vitally interesting to shoe 
retailers were being debated in Wash- 
ington, they could go, as an organiza- 
tion, before the various committees 
as representing practically all shoe re- 
tailers in the country, and present 
their viewpoint, the viewpoint of a 
retailer, who perhaps was being ig- 
norantly legislated against. Williams 
believes an organization with this 
power back of it would be a potent in- 
fluence in Washington in protecting 
the shoe retailer and his interests. 


Final Reductions at Swopes 


The final price reductions on the end 
of the season sale have been made at 
Swopes. The cuts have been to the 
extent of fifty per cent on practically 
all summer shoes and even as much 
as ninety per cent on the odds and 
ends of what remain of the white 
footwear. There were a few oxfords 
and some two-straps in tan calf. 


Wholesale Business Excellent 


The wholesale shoe business con- 
tinues to be good with the prospect of 
increasing sales each succeeding week. 
Buyers still are coming to this mar- 
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ket in great numbers and it is be- 
lieved that the present buying sea- 
son will be one of the best within the 
past few years. 

The fact that merchants have come 
to the market in such great numbers 
and bought, it is true, a very limited 
quantity of merchandise, indicates 
that the non-buying attitude main- 
tained during the last year has been 
supplanted with confidence that busi- 
ness for fall will be revived exten- 
sively. 

The orders placed by merchants in 
the market are not for large quanti- 
ties, which many explain as due to the 
doubt as to what prices will be paid 
for crops. It is this factor more than 
any other one element that has caused 
buyers to place orders cautiously and 
not in huge quantities. 

The most encouraging note of the 
market season and one that should 
establish confidence that business is 
swinging back to somewhere near 
normal, is the increased activity in 
the cotton sections of the South. 
Without exception, both manufactur- 
ers and wholesalers have stated that 
business in the South is coming back 
and merchants interviewed have reg- 
istered no complaint as to business 
in their territory. 

One of the large general line manu- 
facturers announced that business up 
to the present time has been the larg- 
est in history. All factories of this 
house are running to capacity and or- 
ders are being placed on a forty to 
fifty day delivery basis. Some num- 
bers are sold up completely and have 
been taken out of the line. This house 
reflects pretty much the conditions 
throughout the St. Louis market with 
manufacturers as well as wholesalers. 

Oxfords still continue to have the 
edge on boots by a wide margin, but 
high shoes are rapidly gaining, with 
the expectancy of at least a fifty-fifty 
break when the season advances an- 
other month. One manufacturer who 
has received a big volume of business 
from out-of-town buyers stated that 
only sixty per cent of the business was 
for the low type shoe while the re- 
maining forty was for boots. 

Tan calf oxfords with welt soles 
and walking heels are the most popu- 
lar among the buyers. Preference is 
shown for the darker shades of calf, 
this being especially true of the 
smaller town buyer. Satins are hold- 
ing their own as are patent leather. 
None of the staple line manufacturers 
are playing the sandal game whatso- 
ever, but a few of the jobbers have 
indulged in the venture to some ex- 
tent. 

One of the manufacturers, whose 
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daily production runs into thousands 
of pairs, is now producing fifty per 
cent more shoes than they were a year 
ago. In pairs practically all the St. 
Louis houses are far out in front of 
last year’s business and the lead is 
anticipated to increase. 


Geo. E. Keith Co., Show Big Gain 

Assistant manager W. A. Mason of 
the Geo. E. Keith Company, local 
house stated their business up to this 
time compared with the same period 
of last year has shown a gain of six- 
teen per cent for the period. “The 
month of August,” stated Mason, “so 
far, has shown an increase in business 
of something over one hundred per 
cent and we expect to increase this 
figure materially before the month 
passes.” The percentage of increase 
has been in pairs and not in dollars 
and cents. 

Poster Campaign for R. J. & R. 

A. E. De Bow advertising manager 
of Roberts, Johnson and Rand Shoe 
Co., has just completed plans for a 
fall poster campaign, which will cover 
approximately four hundred towns 
and cities. The first poster will carry 
the five dollar all leather guarantee 
feature. 

The campaign will be a dealer tie- 
up and the locations will be selected 
as closely as possible to the store 
where the shoes are on sale. 


International Shoe Company Business 
Largest in History 

The business of the International 
Shoe Company has grown to such an 
extent during the last year that it 
was stated in the offices of the com- 
pany, that the present year would be 
the largest in volume of business in 
the history of the company. 

This wonderful expansion is at- 
tributed by them to their all leather 
policy adopted many years ago, and 
which is still maintained rigidly. All 
factories are running to capacity, of 
whieh there are some thirty-one in 
the western group, which does not 
include the McElwain connection in 
Boston, which is a part of the Inter- 
national Shoe Company. 

A Correction 

In a recent issue of the RECORDER 
mention was made of the third addi- 
tion to the plant of the Boyd-Welsh 
Shoe Company which, it was stated, 
would increase the production by 400 
or 500 pairs per day. This was an 
error as the addition referred to, 
which is now in operation, has made 
possible an increase of 2500 pairs 
daily. Production is confined to high 
grade theatrical footwear and the 
Boyd-Welsh process type. 


Cincinnati 


The past two weeks have seen a 
decided improvement in local market 
conditions affecting the manufactur- 
ing branch of the industry. Practic- 


ally all the factories here have booked 
enough orders in advance to warrant 
speeding up of production, and with 
but few exceptions are running full 
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Engraving and Printing 

















COLOR PRINTING DESIGNING 


CATALOGUES 
Telephone Main 3408 - 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 











71 Bente St Brocktor 














ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone 4960-4961 








1000 Sales Letters 
All ready to mail 
3c Each 


F. S. ROOT COMPANY 
Sales Service and Advertising 
6 Beacon Street Boston, Mass. 
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GYMNASIUM SHOES 


Black Kid... .$1.10 per pair 
BALLET SLIPPERS 
Black Glazed Kid 
Women’s, $1.60 Misses’, $1.50 
Child’s, $1.45 
BROOKS SHOE MFG. CO. 
Philadelphia, Pa. 
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Where to Buy 


Shoe Ornaments 














SHOE ORNAMENTS 


For Particular People 
BEADED BUCKLES 
STRAPS—CLASSY EFFECTS 


EDW. E. KAHN CO. 


310 Fulton St., Brooklyn, N. Y. 














COLONIALS 


BUCKLES OR STRAPS AND 
BEADED ORNAMENTS 


made by the VANITY wil] sell your pumps 


VANITY NOVELTY WORKS 


913 Gates Ave., Brooklyn, N. Y. 








D. W. COULTAS CO. 
Manufacturers 
RHINESTONE BUCKLES 


Big Demand 
WRITE FOR SAMPLES 


PROVIDENCE - - = R. I. 








M. B. MARTINE, Inc. 


Show Room—130 W. 42nd Street 
Office— 148-152 Duane Street 


NEW YORK, N. Y. 
SHOE BUCKLES, STRAPS A} 
EVERYTHING IN SHOE OB 
NAMENTATION, INCLUDING 

BEADING 
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Shoe Patterns 





























EDITORIALLY, THE 
Boot and Shoe Recorder 


is the most alert, aggressive and pro- 
essive journal in the world pub- 
shed for the shoe merchant. 
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capacity. Early fall shipments are 
daily going out in greater volume 
than heretofore. 

On the whole, there is a general 
feeling among local manufacturers 
that this increased activity will con- 
tinue right on through the fall; in 
fact, it is the expressed belief of 
some of the larger producers that 
this season will be one of intensive 
buying and that the marked activity 
of the past few weeks will be char- 
acteristic of the entire fall buying 
season. 


With the clearance sales over and 
early fall styles being shown in the 
windows of local retail stores, the 
volume of business, of course, is not 
to be expected that there otherwise 
would be. However, in spite of the 
fact that sales fell off a little the last 
few days of August, practically all 
of the downtown retailers report the 
aggregate for the month to equals in 
number of pairs the same period of 
last year, and in some instances gains 
were made over last year. 

The early fall styles now on dis- 
play, taken as a whole, do not mark 
as definitely as in prior times the 
change from one season to another. 
This is largely due to the fact that 
few high shoes are seen. While there 
are numerous changes in pattern, the 
run of styles in strap effects is so 
predominant that the casual observer 
could hardly mark seasons by the 
shoe displays. Again, the great 
diversity of styles and patterns shown 
during the past season—new ones 
being introduced every week—makes 
the presentation of fall styles seem 
more like a continuation of the old 
rather than a new season. One out- 
standing feature of the lines now be- 
ing displayed is the popularity of 
patent leather in various combina- 
tions. Three and four strap effects 
with buckles and low heels are seen 
among the latest novelties. The Sally 
Sandal already has sold to some ex- 
tent, but is not expected to last long. 
It is noticeable too that patent leather 
is used more extensively in the higher 
grades of shoes. 


The new Madden’s Shoe Store on 
Walnut between Fourth and Fifth 
Streets celebrated its opening day, 
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Aug. 15. The finely equipped store 
with its handsome shelving and mod- 
ern lighting fixtures was so brilliant- 
ly illuminated that the passerby could 
not help but stop for a look in. The 
setting of course was embellished by 
the usual array of flowers. 


Charles Hardebeck, formerly man- 
ager of Pohl’s Walk-Over Shoe Store 
on Vine Street is taking a few weeks 
rest at his home in Covington, Ky. 
Mr. Hardebeck has been in the retail 
shoe business for thirty years, and 
was with the Walk-Over store for 
seventeen years. The severing of re- 
lations and the selling out of his in- 
terest in the business came as a sur- 
prise to his many friends in the trade. 


A meeting of local manufacturers 
was held on Tuesday of last week to 
discuss plans for the Cincinnati Mar- 
ket joint display at the next National 
Convention. The value of market dis- 
plays at style shows has been proven 
beyond question, and the manufac- 
turers here are all of the opinion that 
the Queen City should be well repre- 
sented at Chicago next January. 
Just how elaborate the joint display 
will be is a detail that is being kept 
a secret. Last year Cincinnati sur- 
prised convention attendance by 
springing an unusual display which 
brought home the second prize. 


The sales forces of the local fac- 
tories have been in conference with 
their sales managers during the past 
two weeks preparing their lines of 
samples for late fall and early spring 
business. Tuesday following Labor 
Day apparently has been set by prac- 
tically all of the local factories as 
the day of general exodus for their 
representatives. 


The Selby Shoe Co. of Portsmouth 
Ohio, has recently installed a new 
fitting room in its Ironton, Ohio, 
plant. They have leased the top floor 
of the building formerly used by the 
Excelsior Shoe Co. Fitting rooms at 
both the Portsmouth and Ashland 
factories have been insufficient to 
meet production requirements; there- 
fore, it became imperative that the 
Ironton plant be equipped with its 
own fitting room. 


Des Moines 


BUSINESS PICKING UP 

The common report in all stores 
during the past week is that business 
is very much better than it has been 
in the last few months. Merchants 
are so much encouraged by the busi- 
ness revival that renewed energy is 
being put forth by them in getting 
up attractive displays in their win- 
dows and interesting advertisements 
in the daily papers. New fall styles 
have arrived in all stores and are 
selling in good volume. 


The Iowa- State Fair, Aug. 26 to 
Sept. 2, is always the beginning of 
fall business in the local stores. This 
year seems to be no different than 
other years in this respect and the 
out-of-town people are buying not one 
but several pairs of shoes. A great 
many mail orders may be expected as 
a result of these sales as when these 
shoes are taken home, friends who do 
not come to the State Fair write to 
their Des Moines shoe dealer giving 
their size, width and the stock num- 
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ber of the style that they want and 
a pair is sent to them. 


Black Patents Have the Call 

“The first fashion note of the retail 
shoe business has been struck,” say 
the shoe merchants of the city. “The 
rush on right now is for the black 
patent wing tip oxford with a low 
walking heel and we cannot get these 
oxfords in fast enough to take care 
of the demand for them.” “This has 
been the most surprising development 
in the past several months,” said Jack 
Corcoran, buyer for the Panor Shoe 
Co., Inc. “and all of our stores are 
doing a brisk business in this particu- 
lar style.” 


Shoe Shiner Has Novel Outfit 

Clothes may get shiny from long 
use, but John Zarifes says that shoes 
don’t. Zarifes has just installed a 
novel boot blacking parlor on the 
same floor as the Harris-Emery shoe 
department in the ladies’ restroom. 
“The idea is brand new,” says Mr. 
Zarifes, “I got the idea in Paris, and 
went it one better.” Each seat re- 
volves in a complete circle and when 
the customer mounts the marble 
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stairs she is swung smoothly around 
facing the footrests. 


Corn Crop Is Good 


Despite continued predictions that 
Iowa corn is less than half what it 
is normally, it looks as if the crop 
will be very nearly normal never- 
theless. Another cry, much in vogue 
last year, is being revived. It con- 
sists in announcing that farmers are 
going to use their corn for fuel dur- 
ing the coming winter. There is noth- 
ing to this report as Iowa farmers 
have never had any thought of put- 
ting their corn crop into stoves and 
furnaces even though the price was 
extremely low. There is plenty of 
coal and wood here and any story like 
this is purely fiction. The production 
of corn in Iowa this year will be 
tremendous. Farmers are not selling 
their corn but feeding it to hogs and 
the demand for pork is increasing. 
With less corn on the market, it will 
increase in price. The farmer is 
going to make money on his crop this 
fall and Iowa retail business being 
directly affected by this basic indus- 
try of the state, prospects for busi- 
ness this fall and winter are good. 


Los Angeles 


AUGUST BUSINESS SATISFAC- 
TORY 


A survey of the shoe stores finds 
them all comparatively busy, despite 
the fact that August is usually~con- 
sidered a slack month. Everybody re- 
ports business fair and sales very 
satisfactory. White shoes are still 
featured prominently in the windows 
and clearance sales are the rule all 
up and down Broadway. Here and 
there the newer shoes are making 
their appearance and it is expected 
that novelties will continue to domi- 
nate the style situation. The differ- 
ent shades of brown seem as popular 
as any one color and it is believed 
that browns will be much worn this 
season. Patents are being shown 
quite freely and sales on them are 
very encouraging. It is doubtful if 
the Grecian sandal makes the hit out 
here that it appears to in the East; 
however, the stores are trying them 
out and selling quite a number. While 
patents are very good for dressy 
wear, many people hesitate to wear 
them for general purposes. 

Straps are still outselling oxfords 
and the medium short vamp and 
walking heels are preferred. Satins 
are selling well, both plain and 
breaded. 

A great many Scotch grain shoes 


in tan and black are being shown, 
some with the medium square toe, 
and seem to be very popular with the 
men. From all reports the men’s 
shoe ‘business is coming into its own 
and sales are very gratifying. 

Many merchants incline to the be- 
lief that prices are doomed to a still 
further recession as wages readjust 
themselves all over the country. 

The mammoth Industrial and Trade 
Exposition recently attracted a great 
many buyers from all parts of the 
country. The buyers’ register con- 
tained names from many states in the 
Union, including New York and Mas- 
sachusetts, Alaska, Mexico, China, 
Hawaii, etc. A great deal of aston- 
ishment was expressed that Los An- 
geles made such a remarkable show- 
ing of home manufactured products. 
The shoe section came in for its share 
of admiration and a great many new 
fall styles were on display. Buying 
was very brisk; the visiting buyers 
appeared to have more confidence in 
conditions and as many stocks were 
getting low, and as a certain percent- 
age was rebated on railroad fares of 
out-of-town buyers, this helped to 
stimulate things. An average of 
35,000 people visited the exposition 
each day. Many large future orders 
were placed for shoes, as well as 
those for immediate delivery. 


Detroit 


STORES SHOWING FALL FOOT- 
WEAR 

Business in Detroit is affected with 

the usual in-between-season’s quiet, 





although efforts are not lacking t» 
force business in two ways; one, by 
continuing sacrifice sales, the other by 
offering new fall style lines. 
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Children’s Shoes 


























Ready to Ship 


Infants’, Children’s, 
Misses’ and Young 
Women’s Shoes. 
CONSOLIDATED 
SHOE Co. 
Boston, Mass. 
Lancaster, Pa. 


























IN-STOCK 
Children’s Flexible 
Turns, sizes 1 to 8 

Popular Priced mT 
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Manufacturer—Attention 


Littlefield Heels—are genuine all leather 
heels and we can assure you of prompt de- 
liveries. Write for samples and prices, which 
you will find correct in every way. 


LITTLEFIELD HEEL CO. 


High Street, 










Amesbury, Mass. 
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Arch Cushion 


~~ to Prevent 
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ELASTIC TIP COMPANY 
~ Boston, Mass., U.S. A. 
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OHOE BUCKLES 


OF EVERY DESCRIPTION 


BEADED AND METAL 
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BROOKLYN NY J 
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Warning to Shoe Retailers 


The well merited popularity of our PATENTED, nationally advertised ‘““GLOVE GRIP’ shoe has 
resulted in numerous imitations being offered by unscrupulous shoe manufacturers, who know that 
they are trespassing on our rights and who are willing to trade on our reputation, even to copying 
our bottom finish which has been featured in our national advertising. They want some of the 
business that we have developed, and while we thank them for endorsing the Glove Grip feature, we 
propose to protect our patent rights and the rights of our many Glove Grip Customers. 





IMHO 


Every shoe retailer who buys any one of the numerous imitations of the Glove Grip Shoe should de- 
mand from the manufacturer of such a shoe, a contract, guaranteeing and insuring him against any 
loss or costs resulting from any legal action brought against him by M. N. Arnold Shoe Company, 
who propose to prosecute infringements. 


Law suits for the protection of Patent Rights and Trade-Mark Rights may be brought against the 
person or firm who sells and delivers the infringing article to the consumer. 





Our U. S. Patent No. 915082 covers the following: 


“Footwear having a sole in combination with an upper, both right and left 
sides of which, at a place between the heel and ball of the foot, are attached 
to the sole under the outer side of the foot.” 


Any manufacturer or retailer who makes or sells a shoe falling within this description is infringing 
upon the patented invention which we own. 
Our bottom design, which is illustrated herewith, has been a special distinctive feature of Glove Grip 


Shoes for years. Any manufacturer who uses this bottom finish is trading tn our reputation and 
violating our Trade-Mark Rights. 


Glove Grip 


eee TMU MURMUR 


The above is our Glove Grip bottom-finish, a dis- 
tinctive feature of our men’s and women’s Glove 
Griv shoes. Manufacturers who copy this finish 
are infringing upon our rights. 





Again we state that no retailer should offer to the public, any IMITATION of the ARNOLD GLOVE 
GRIP SHOE without demanding of the manufacturer, a contract guaranteeing him against costs of 
suit and liability to us, for damages and profits. 

















M. N. ARNOLD SHOE COMPANY = jm: 


NORTH ABINGTON, MASS. 


; 
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On Aug. 9 Newcombe-Endicott Co. 
made the following forecast for fall: 

“The new fall shoes for women are 
beautiful. Black is the favored color. 
Oldtime high quality workmanship 
and back to normaley prices are 
very evident. See them in the third 
floor boot shop.” 

Since this announcement many of 
the larger shoe stores have either 
withdrawn their clearance sales alto- 
gether, or have put them in second 
place, making the fall line selling 
more prominent. 

During the week of Aug. 22 R. H. 
Fyfe & Co. held a formal Fall Open- 
ing Week. The interior of the store 
was decorated with new fall floral 
decorations, which will remain in 
place for the balance of the season. 
On the main floor, centered on each 
of the four sides of the mezzanine 
baleony balustrade are beautiful 
wicker vases filled with fall flowers 
and wicker baskets filled with fall 
fruits. Below these richly colored 
festoons of fall leaves, very heavily 
massed together, are draped. The 
leaves and the foliage are brilliant 
in metallic colors. 

On the upper floors panels of 
monk’s cloth upon which are mounted 
similar decorations of fruits and 
flowers are shown. 

The windows are a decided contrast 
from those usually shown by this 
firm. A temporary background of 
wall board panels, seven in number, 
is shown in each window, the central 
panel forming the back of the win- 
dow, the others, three at each side, 
are set at an angle like a_ screen, 
forming the ends. The central panel 
at each end has a cutout opening filled 
with a transparent scenic in floral 
design in the Japanese poster art. 
Behind each of these panels I'ghts are 
placed so that as soon as dusk ap- 
pears and they are lit up the effect 
is very attractive and striking. The 
color scheme is orange and cream, 
suitable colors for fall displays, and 
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they are proving much more effective 
in bringing out the lines of the shoes 
displayed than the permanent walnut 
panels of the regular background. 

Fall shoes are shown by most of 
the larger stores in exclusive shoe 
displays. At Hudson’s women’s new 
fall brogues and pumps are shown. 
At Lindke’s, too, new fall lines are 
being shown for both men and women. 
Manager Clyde K. Taylor pointed 
with pride to a section of about 150 
cartons, saying, “That’s the balance 
of our summer whites.” These are 
being sold as fast as feet can be 
found that they will fit at $1.70 per 
pair. At Thos. J. Jackson’s women’s 
store, Adams Avenue, fall lines are 
being pushed. The prices at this store 
this season run from $12 to $15, and 
it is reported that there is-little ob- 
jection being made to the price. An 
imported English brogue oxford from 
McAffee’s, Inc., is reported as going 
well. 

Taken all in all, the shoe business 
of Detroit shows that in spite of the 
great difference in prices between 
this year and last the decrease in dol- 
lars of business done during July is 
on an average with groceries, men’s 
furnishings and clothing, jewelry, 
drugs, etc., while women’s suits and 
eloaks have declined nearly twice as 
much. This shows that the shoe 
business is in a healthy state, and 
that there is no reason for being pes- 
simistic over prospects for fall. 

It is reported that construction on 
the new bridge to span the Detroit 
River, between Detroit and Windsor, 
Canada, will commence in January. 
This bridge is to be completed by 
1926. It will be located down the 
river about a mile from the present 
center of the retail district, and some 
profess to see a change in the retail 
center of Detroit with its completion. 
These men predict. that a new retail 
center will be created at or near t 2 
entrance of the bridge, which will 
eventually absorb the present retail 
center. 


Milwaukee 


BUSINESS IMPROVEMENT 
EXPECTED 


Contemplating in retrospect the 
events of the past month, and since 
midyear, business men of Milwaukee 
feel they have reason to believe that 
substantial improvement may con- 
fidently be expected. There is no ex- 
pectaney of a sudden boom, but con- 
ditions have shown such betterment 
in the last thirty to sixty days that 
opinion is general that the last six 
months of 1921 will produce a larger 
volume of business than the first half. 


Bank Survey Optimistic 


Economists of the First ;Wisconsin 
National, Milwaukee’s largest. finan- 
cial institution, in their latest survey 


of local conditions confirm this belief. 
The monthly reviews are regarded as 
the most sincere expressions of con- 
ditions as they are that come from 
any similar source. 

“More confidence in the future of 
business has developed in the past 


thirty days,” says the survey. “One 


can find reasons for being hopeful in 
the better volume of business that is 
being done in such lines as textiles, 
boots and shoes and other leather 
goods, and automobiles. The under- 
lying conditions promise even more. 
“The amazingly low production of 
iron and steel in July, and the long 
continuance of the depression in this 
line, has led to,‘the belief that the 
turning point~has been reached. In 
(Continued on page 211) 








It Will Pay 
You to 


Look 
Ahead 


To insure prompt 
shipment of shoes 
with “Rock Oak” bot- 
toms, we advise antici- 
pating your orders. 


The wise merchant 
has learned that Qual- 
ity Soles on the shoes 
he sells means more 
customers better satis- 
fied. More and more 
for this reason he is 
insisting on “Rock 
Oak”’ bottoms. 


The Demand for 
“Rock Oak” sole 
leather has grown to 
such an extent that 
you must anticipate 
your orders to insure 
delivery on time. 


It is to your interest to 
specify “Rock Oak” 
Soles on your next 
order. 


Write to any of our sales 
offices. 


The AMERICAN 
OAK LEATHER 
COMPANY — 


St. Louis 


Chigago Boston 
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NOW IN STOCK 


598 599 
Black Norwegian Phila- Tony Red Cf. Philadel- 
delphia Bal. Perforated phia Bal. Orange fit- 
tip (soft box). Rubber ted. Rubber heel. 
heel. Heavy single sole. Plump single sole. A, 
A, 7-11; B, C, D, 6-11. B, 7-11; C, D, 6-11. 


THE 


SHOE 


Two of the snappiest numbers out. You have only 

to see them to know they are real business getters. 

Just flashy enough to meet the demand of the fashion- 

able chap. Our latest style booklet will soon be 
Both of these are unbranded, but will carry our trade- ready. If you are not on our regular 
mark if you sell The PACKARD Shoe. mailing list, write for one to Dept. A. 


M. A. PACKARD COMPANY 0) 


BROCKTON, MASSACHUSETTS 
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USMC CORK INSOLES 


for men and women 


A NEW line of durable sheet-cork insoles, reason- 

ably priced. They are covered with hair or 
flannel in attractive colors, cloth-bound or lockstitch 
edges. Wrapped in packages of a dozen. pair—solid 
or assorted sizes. For sale by Shoe Findings Jobbers. 
Order some today. 


United Shoe Machinery Corporation . - Boston 
J. K. Krieg Company, New York 
United Shoe Repairing Machine Co. - Boston 
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Davies Kicks 
for Kids 


IN STOCK 
NOW 


ALL 











Goodyear Welts 











No. 956—Little Gent's Mahogany Veal Bal. Overweight Rock Oak 
Soles—Grain Inner Soe. Broad Toe Last (Like cut shown.) Sizes 
9 to 13% (D width) 

No. 986—Same in Gun Metal 

No. 856—yYouth’s Mahogany Veal Bal. 


weight Rock Oak Soles, Sizes 1 to 2 

No. 886—Same in Gun Metal 

No. 756—Boy’s Mahogany Veal Bal. Medium English 
weight Rock Oak Soles. Sizes 2% to 5% (D width) 


No. 786—Same in Gun Metal 


Last—Over- 


AVIES SHOE MFG. CO. 


RACINE, WISCONSIN. 
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ASBORN —MEANS NATURE SHAPE a 








and it is a splendid shoe for you 
to carry in stock as thousands of ENGLISH LAST 
serch: a] astify 2031 Boys’ and Youths’ Tan Caif 
merchants will testify. Bal, 12, $310; Lib, $4.00. 
. M. Calf 
00. 
Mah. Calf 


Md ; - 0. 
First 2052 Boys’ and Youths’ Mah, Side 
— , Bal, 1-2, $3.25; 214-5, $3.50. 
Because it fits—the last being an 2054 Boys’ and Youths’ G. M. Side 
f hild’s f eat! 2-2, $3.25; 2%, $3.50. a 
exact Copy. oO child's toot. 2 Boys’ and Youths’ Mah. Side 
exact ¢ PY * | ee Strap, 1-2, $3.50; 2%-5, 
2094 Boys’ and Youths’ G. M. Side 
Bel Ball Strap, 1-2, $3.50; 2%-5, 


Second _— All Rubber Heels 


Because it is made by the Good- No. 2051 CADET LAST 
2036 Boys’  . Calf Bal Ball 


»Mah. Calf Bal Ball 
00. 


year Welt Process of best selected 


uppers, heavy, fine soles, wear- FOOTFORM LAST 
proof” linings. 2030 L. G. and Youths’ Tan Calf 
’ . 24; 13%, $3.25; 1-2, $3.75. : 
32 L. a ro Youths’ G. M. 2058 Boys’ and Youths’ Mah. Side, 
, —. Strap, 1-2, $3.50; 2%-5%. 


- ‘ S ae Y 5 $ 
Third , - », $3.25; 1-2 75. 7 Boys’ and Youths’ G, M. Side, 
2051 L. G. ann Mah. ose $s. 25; ee, i 
ao . 2 ae na > Bal, 9%- 13 75; 1-2, -25. oys’ ‘and Youths’ G. M. Side. 
Because it looks well on the foot 208 1 4: © > Ball Scrap, 1-2, $3.50; 2%-5%. 
Bal, 9%-13%, $2.75; 1-2, $3.25. $3.75. 


, "and Youths’ Mah. Side, 
-5%, $3.50. 











and is priced right. 














Chipman, Harwood & Co. ne BOSTON, MASS. 





Highest grade materials and 
w orkmanship make possible 
the quality which is pleas- 
ing our many customers. 


Our extensive Stock of 
Infants’ Soft Soles and 1 
to 5 and 4 to 8 Turn 


Shoes is for your conven- Style B 200—Full Quarter 
soft sole in White, Black, 
lence, Chocolate, Tan, Cream, Grey 
—0 to 4. Price $8.25 per 
Illustrated catalog of stock Fae m... Tt Pusey Baten 


shoes upon request. per A Tassel, Price $1.20 per 


“The House Without a Competitor” 


successors t0 GEO. J. WILSON, INC. 


Ghe( ARPENTER SHOE (QMPANY cM 


BUILDERS OF INFANTS FOOTWEAR 
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Reg. U. 8. Patent . Office 


“If you're seeking shoes that are trim and smart 
— And must have them quickly or lose the ‘‘start’”’ 

DELPHINE Just let us know the kind you need 

Then watch our dust—we’re built for speed.” 


“Omar Cayenne” 


IALTO has always prided itself on turning out good 
looking shoes—but pride never kept a factory run- 
ning. It’s the real quality back of these shoes—that kind 
of honest quality that makes them fit and wear—that 
keeps the Rialto production continually increasing. ,, | 


Merchants like this combination of smartness—quality 


—fit and wear—that they find in Rialto Shoes. Can you 
afford to be without them? 


“Good-All-Ways” 


—— RIALTO SHOE GOMPANY 


FACTORY, LYNN, MASS., 26 OXFORD ST. 
BOSTON OFFICE , 215 ESSEX ST. 
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BLACK SUEDE SANDAL 
BLACK STITCHED 
RHINESTONE BUTTON 
16/8 FRENCH HEEL 
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ONE OF OUR LATEST NOVELTIES 
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There you have it. The Barry Stock Department story in a 

nutshell. Characteristic of the styles and expressive of the 

service. 

Be convinced. Try it out on the number here illustrated. 
Ready Sept. 10 
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No. 912 
Scents out the Dollars 
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Stock 912. Creese & Cook Tony Brown Calf Bal, 
Single Sole, Wingfoot Rubber Heel, Standish Last. 
A, 7-11; B, 6-10; C and D, 5-10. Price $6.00. 


“One Pair Sells Another’’ 








T. D. JBARRY Co. 


STOCK DEPARTMENTS: 
At the factory, 200 Fifth Ave., Room 608, 
Brockton, Mass. New York City. 
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ae new line for spring is 
the most complete in the 
range of style that Johnson 
Bros. have ever built. 


OXFORDS 
1, 2 AND 3 STRAPS 


SPORT SHOES 
AND TWO NEW LASTS 


Watch for This Line 





Style 428 
Last 118 


A Black Kid Two Strap with a 
13/8 Heel and Imitation Saddle _, 
Strap and Tip. 


JOHNSON BRO it 


SHOE MI G bar 
HALLOWELL 


ae 
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nat , “The KE&M Shoe | of Salty” 





UR complete line of women’s welts and turns 

in novelty and staple styles is ready for trade 
inspection. Our prices will interest you. 

President Fred S. Marshall will call on the large trade 

of New England, also wholesale trade in the:principal 


cities to Chicago. We bespeak for him a cordial wel- 
come. * gm 


Vice President Charles L. Marks will continue to look 
after eastern cities (except New England), also South- 
ern cities, as heretofore. His New York City office and 
sample room is 1008 Marbridge Bldg. 


Edgar Hughes, Jr., will cover tthe smaller towns in 
the South. Tm 


Larrie H. Sass continues in charge of the Pacific Coast 
trade. 
The E. & M. plant is one of the largest in New Eng- 


land. Our volume of production is most advantageous 
to our customers. Write for further details. 





EMERY & MARSHALL co. 


HAVERHILL, MASS. 


BOSTON OFFICE: 183 ESSEX STREET 
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No. X477—Code “EMILY” Black Satin 
Gertrude, Jet Beaded Straps and Vamp, Full 
Louis Heel. Widths AA-D. Price. .87.00 No. X Code ‘‘May’”’ Patent Leather 
In stock at Newburyport only, Isabel with square perforations and white 
kid underlay, 15-8 Full Louis Heel. Widths 
AA-D. Price 


In stock at Newburyport only. 





No. X505—Code “‘RHODA"’ Patent Bare- 
foot Sandal, 8-8 Military Heel. Widths AA- No, X430—Code ‘‘MARION’’ Bronze Kid 
Cc. Price Margaret, one strap, 16-8 Junior Louis Heel. 
In stock at Newburyport only. Widths AA-D. i $4.00 
In stock at Newburyport only. 


No, X505 M-—Patent Barefoot Sandal with 
rforations, 8-8 Militar. Heel, Width: 
aA-0,. Price 4 $6.85 No. X453—Code “STARLIGHT” Silver 
Cloth Margaret, one strap, 17-8 Full Louis 
In stock at Montgomery. Mel Willis AA-D: $6.50 
In stock at Newburyport, San. Francisco, 
Kansas City and Boston, 





No. X486—Code “JEANETTE” Gold Cloth 


“The Margaret, one strap, Full Louis Heel. Widths 
rrect O e- AA-D. Price 87.35 

In stock at Newburyport only. 
No. X484—Code ‘“‘FRANCIS” Dull Calf 
Isabel, one strap, Full Louis Heel. Widths 


FOR ALL OCCASIONS AA-C. Price ..> $5.75 


In stock at Newburyport and San Francisco. 


Sut eeseteesaecae 
oe 
- 


No. X506—Code “MAISIE” Black Satin 


1. Buy Silver and Gold Now. Isabel, one strap, Full Louis Heel. Widths 


They will be hard to get later. AA-D, _ Price 
In stock at- Newburyport only. 





X507—Code “ELAINE’ One Strap 


2. The Barefoot Sandal is recognized a gy — ge age Flom 


by smart dressers as attractive strap and quarter, Full Louis Heel. Widths 
AA-C. Price 


footwear. In stock at Newburyport only. 


; ‘ No. X508—Code “FIFI” One Strap Isabel, 

3. Patent Leather with white under- Sliver ané Geld brecaded quarter and strap. 
lay and the neat square perfora- In stock at Newburyport only. 

tions is extremely smart. 


In Stock 
Departments 


SAN FRANCISCO 





Nathan D. Dodge Shoe Co. 


Newburyport, Mass. BOSTON 
KANSAS CITY MONTGOMERY 


NEWBURYPORT 
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NO. 2177, SAME AS ABOVE 


WITH ONE STRAP AND BUTTON 
TOP GRADE CALF, $6.00 


W.T.HOLMES COMPANY 


EXCLUSIVELY LADIES SHOES 
15 NO.FOURTH STREET «: + PHILADELPHIA 

















‘“*A Shoe That Will 


Create New Business’’ _ 


— wage 
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| Get Ready now for Dr. Scholl's 
| Demonstration ‘Week Oct. 22¢ to 29° 


eS 


DR. SCHOLL’S 
DEMONSTRATION WEEK 


October 22d to 29th 


is a big international event which sells the shoe buying 
public on the importance to them of Dr. Scholl’s method 
of foot comfort at leading stores everywhere. 





Tie up with this national campaign by running the special 
free newspaper advertisements and using. Dr. Scholl’s 

Demonstration Week window trim. Order :your dealer 

helps and window trim material now. 


_Write or wire at once. 
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Nation-wide Advertising will urge the 
People into your store for Foot Comfort 


= 
ll 


September 17th we will reproduce Dr. Scholl’s Demon- 
stration Week window trim and the unique prizes 
offered for excellence in window trimming. Look for 
this announcement in this publication. 


1921 is surely rewarding aggressive fighting shoe dealers 
and one sure way to pull in more business during the 
months ahead is to capitalize the demand for Dr. Scholl’s 
foot comfort appliances among the millions of readers 
of the national publications reproduced here. 


Don’t let October 22d to 29th catch you unprepared. 
THE SCHOLL MFG. CO. 


Largest Manufacturers of Foot Appliances in the World. 


213 W. Schiller St., 339 Broadway, 112 Adelaide St., E. 
Chicago, Ill. New York, N. Y. Toronto 
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Demonstration Week Advertising » 
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Style 2200 


Black Norwegian Grain. Flexi- 
ble soft toe. Full edges. Ex- 
tension heel-seat. ‘‘Wingfoot’”’ 
rubber heel. 
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Pee 


LACK leather, now becoming a strong favorite in Fall and 
Winter Shoes for Men, is a leading feature of this stunning 


Bates Oxford. 
Style No. 2200 has just come into existence. It isan outgrowth 


of the tremendous popularity for Bates tan Oxfords, in Scotch 
Grain, that have experienced the striking demand.4som dealers and 


wearers the past few months. 





~ Built with flexible toe, wide extension sole and heel, and smart 
perforations, all these Bates Oxfords are high-style favorites for Fall 


and Winter. 


Style 2200 is carried in stock 


A. J. BATES COMPANY 


WEBSTER, MASSACHUSETTS 
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PATENT: COLT 


NEW SHORT VAMP 
COVERED HEEL 
McKAY 


WIDTHS A-D PRICE $4.35 
‘‘Follow the Creighton Line’’ 


A.M: CREIGHTON _LYNN, MASS. 
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Latest Styles 
in Stock 














>, 
No. B 263—All Black Ooze Oxford, Imi- 
tation Tip, 14/8 Heel. Price $5.85 


No. B 266—All Tan Russia Calf, Three- 


Buckle- “re Oxford with Tip, 10/8 
Heel. rice $5.50 
No. B 267—Same in All Gun Metal Calf. Terms, Net 30 Days 


~—" 2. gr F bee A Re - on . age 

wi ony cotc rain Pp an 

meets ees ~=©6 JOY, Clark & Nier, Inc. 
262—Same in All Gun Metal with 


Black Scotch ans Tip and rot . Rochester, N. Y. 








SCOTCH GRAIN BROGUES 


For Growing Girls 


Popular Priced Quality ~ - 
FOOTWEAR NOW IN STOCK 


Have you received a copy of our latest catalog? If not, 
write for same today. 


Faust Shoe Co. 
19 So. Wells St. pA lean 
CHICAGO porte ge py 


Goodyear Welt, 
9/8 Heel, B, C, D 


No. 855 
Tan Scotch Grain Stub Toe Last, Widths. Sizes 3-8. 
Price ..... 85.00 


Goodyear Welt, 9/8 Heel, B, C, D 
Widths. Sizes 3-8. Price. ..$4.50 
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“Yine shoes 


Highest grade calf skin and sole leather, 
selected oak counters and boxes. Solid 
oak grain insole, single needle stitching, 
crimped tongues. 

Back lasted by hand. Finest workmanship 
in every detail of construction. 


567 OXFORD 


No. 4 Norwegian Calf, 12 Iron Single Sole, 
Custom Last. 








$6.60 


“Faithful to the Last” 


Nunn.Bush & Weldon Shoe Co. 


MILWAUKEE WISCONSIN 


NUNN-BUSH 
UND UST 
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9.15 


Terms 


MEN’S 


5% 10 days 








“The House of Jobs”’ $1 80 


Terms 
5% 10 days 





BOYS’ 

































Sizes 6—11 


GENUINE TAN ELK SCOUT SHOE—In Stock 





Sizes 214-514 © 


Have you seen our latest folder offering many excep- 
tional values? If not, write for same today. 


WEIN SHOE COMPANY 


33-35 So. Wells St., 


“THE HOUSE OF JOBS” 


CHICAGO 





























ELLIOTT 


BUTTON ATTACHING 
METALLIC FASTENER 
'~ MACHINE 


BUY, OR RENT 


AN 





STANDARD OF THE WORLD 











Thirty-two Years’ Continuous Service 


Consult Any Shoe Findings’ Jobber. 




















THE ADVANTAGES OF 


2) 


P erfection 





C irclettes 


® 


With the Sharp Shoulder and Broad Wearing 
Surface 
They don’t scratch floors They do protect 


They don’t wear slippery They do stop uneven wear 
They do prevent runover heel 





They don’t drop out 


PUT "EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., cies 
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— /wanttotell you | 

—*something about 
_ Snag-Proo er. 
Footwear! 


er 





Look for this green oval when 
you want satisfaction 


Hi-Top— Made full and 
wide to sccommodate 

_ Beary woolen socks for 
cold weather wear: 
extra high tops—riw- 
hide haces. 





Pensy and Top Sewyer— 

. The shoe I'm showing is the Pensy 
~~made to fit like a leather shoe, for 
all kinds of outdoor wear. The Top 
Sawyer is like the Pensy, except it is 
full and wide, to be worn with thick 
woolen sodks—a real cold weather 











* OUR two feet are mighty important parts of your body. They , 
need the best protection you can give them—and if you don't keep 
then! well protected, they're the cause of lots of illness and aches. 


“The Lambertville Rubber Company has perfected a real protettion 
for fect that are exposed to the weather. Look at this shoe in my hand. 
It is one of the famous Snag-Proof Line, as neatly made and form- 
fitting as a leather shoe.- It is lighter, more springy, more comfortable 
-—and it absolutely protects your feet, because it is water-tight. — 


“We call it the ‘Pensy.’ You wear it just like a leather shoe, over 
your ordinary socks. If you want protection against severe cold as well 
as wet weather, get our Top Sawyer—a rul shoe made full and 
over-size to fit snugly when you wear heavy woolen . These 
Snag-Proof Rubber Shoes are ideal for men who work out of doors. 
The Snag-Proof process of steam cured in vacuum makes them long 
lived and exceptionally weather-proof, Come in and let me show them 
toyou. =” (Signed) Your Snag-Proof Dealer” —warm, springy, 

Now, here's just a word about the Snog-Proof dealer in your town. He's a ok <a a 
different sort of a fellow frem most dealers.’ He could sell you another type of 
rubber footwear and make more profit —but he knows it pays to sell you Snag- 

Proof, because once you buy Snag-Proof, you'll be so perfectly pleased that you'll * 
he his customer for lifel Look him up—your Snag-Proof Rubber Footweer 
dealer —-and let him help you select the Snag-Proof hoot, shoe or arctic that best 
fits your needs and pocket. . 


“SNAG-PROOF” Puhher footwear 


We ask your cooperation to make this 
campaign a great success, both for 


Short Root—~ Far ont- 
door men who work 
where the ground is 
wet-or swampy. A 
perfect protection 
for the feet and lege 








This is a reproduction of one of the 
strong advertisements in our national 


campaign to increase the sales of 
Snag-Proof Rubber Footwear. You 
will note that it is written for you. We 
have designed this campaign to work 
to your advantage in the strongest 
possible way. The advertisements are 
invitations to the folks who read them 
to come to your store. They are as 
nearly personal as we can make them, 
for it is really you who are talking. 


you and for us. Be sure that you have 
a full line of Snag-Proof Rubber 
Footwear on hand to please the new 
customers this advertising will bring. 


Perhaps there is no Snag-Proof 
dealer in your territory. If not, write 
us for the exclusive agency—and you 
will have the opportunity to cash in 
on this strong selling campaign. 


LAMBERTVILLE RUBBER COMPANY, Lambertville, New Jersey 
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‘A Few of Our “STITCHDOWNS. WITH A DIFFERENCE” 


BOOTS 
8 84-11 1114-2 
A, B,. j—1.45 1.65 1.85 
K—1.90 2.15 2.40 


WITH HEELS 
STUDY THE 
PRICES 
Examine the shoe and 


then send us your trial 
order. 


We Are the Best Manufacturers in the World of 


NOVELTY STITCHDOWNS 


For those who wish to stimulate business, and we also manufacture from 
any leather in any style to suit our customers. 
AND OTHER STITCHDOWNS 
besides those you see in the above illustration, 
ALL BEING REPAIRABLE 
and to that end we enclose q written guarantee in each carton to repair our 
shoes at cost. 
AND THE SHOES WEAR WELL 
because we use the same kind of material and workmanship which the very 
best welt shoes possess. 
NOR DO THE SOLES RIP 
because we use good old-fashioned honést material and workmanship, and 
those qualities are sufficient to keep’ ot own body and soul together. 
OUR SEAL ON EACH SHOE 
shows what we think of our representations. 


Specifications 


Upper Leather— 
Mahog. Lotus, Tan Lo- 
tus. Smoked and 
Chocolate Elk. 


Outsole — Very best 

oak. 

Insole — Grain or 

waterproof leather. 
ASK FOR 


PRICES FOR 
LOW GOODS 


THE COMMUNITY SHOE MFG. CO., Inc. 


351 CLASSON: AVENUE 


tA 4 


BROOKLYN, N. Y. 


IN STOCK for AT ONCE DELIVERY 


No. 867 


No. 867—Paramount 
Leather one strap. 


Grosgrain 
Junior Louis heel. 


Patent 
Heavy turn 
sole. Stitching in Red Silk. Black 
silk galloon binding. 

Price $5.75. $6.00. 


No. 842—Fine heavy black satin 
two strap. 17/8 Full Louis Heel. 


Heavy turn sole... Price $5.50. 
heel. 


Widths AA—A—B—C. Terms net 30 days. 


ELLIS-EDDY CO, siommxexs HAVERHILL, 


nN ff 


No. 865—Patent two strap. High 
Round French toe. 


Price 


SS. 
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EACH OF THE SIX OGDEN STYLES IS 
the result of a thorough knowledge of “‘footology.”” Each 


last has individual characteristics adapted to some particu- 
lar and definite type of foot. And the six Ogden styles are 


all you need to satisfy 85 per cent of your men customers. 


OUTSTANDING SALES FACTS FOR OGDEN 


Shoes are correct fit, service and style. These, together with Ogden 
standardized manufacture and Ogden dealer co-operation, are features 


that make handling the Ogden line unusually profitable. 


™: 











Fla shoe with 
1000 Ahiles Sawer 


The “Common Sens se” shoe is 
all that its name signifies. It 
is not extreme in any respect, 
but meets fully all the requi 
ments of discriminating wearers. 
for style and comfort. It is 
built on one of the notable 
Ogden foot-fitting lasts 

Made of the finest Russia Cordo 
chocolate leather. Long tanne d 
overweight oak insole, outsole 
and counter. Goodyear ‘‘Wing 
Foot” rubber heel. Widths, 
AAA to E. Price, $5.85. 


In stock for immediate shipment. 








The Common Jénsre~ 
Style 


OGDEN SHOE COMPANY - MILWAUKEE 


























A WANNALANCIT MOCCASIN 


Attractive, long-wear- 
ing slipper for home 
comfort. Made of 
buck, deer or elk. Sizes 
for men, 
women, chil- 
dren and in- 
fants. Plain 
or Fancy. 






Prompt shipment of large orders as well as small. Con- 
tinuous service: Factory running to capacity. Interesting 
catalégs and price list sent at your request. 


J. S. TURNER MANUFACTURING CO. 
133 Middle Street Lowell, Mass., U. S. A. 










reer 
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APPROVED BY 
MEDICAL MEN 


rt for the ankles of 







Developer is unexcelled. Well-known 
surgeons recommend its use. 

Make your stock of 

ventnationg Children’s shoes 

PATENTED ing 


E 
a 
& 
g 
< 


for immediate action, 


BURKLEY 
SHOE CO. 


1156 No. Main St. 
Brockton, Mass. 















FOR JOBBERS ONLY 


Infants’ Turns in High Cut Lace and 
Button with White and Grey Tops, and 
all Black and Havana Brown Kid in both 
Regular and High Cuts. 

2 to 5 and 5 to 8 


Write or wire to factory 


E. F. LEACH 


Manufacturer 
184 MARKET STREET 














LYNN, MASS. 


Allows the feet to spread. A 
sturdy little shoe for play and 
all around wear indoors and 
out. Korry Krome Flexible 
Sole. Made in Smoked, 
Tan and Dark Brown. 
Infants’ and growing girls’ 
81Zes. 
We are also carrying a full 
line of infants’ and _ chil- 
dren’s welt. moccasins — a 
wonderful school shoe that 
will give real service. 


Retails for $2.50 to $3.00 


COLLYER MOCCASIN CO. 


245 Burrill Street - - #$Swampscott, Mass. 





























Send for 
Samples 


SOLE LEATHER 
AND 
BELTING BUTTS 
TANNAGES 


St. Marys Mt. Jewett Burke Muskegon | 
Boston, Mass. | 


832 Summer St. 





Leach Shoes 









y= The Ideal School Shoe for Childrenz, 

























Fine Calf Leathers 


MANUFACTURERS OF 


Velvetta Calf — 
Tuscan Calf — 
Russia Calf— 


Strictly Fine Full-grain Calf Leather 


HUNT-RANKIN LEATHER CO. 
Boston, Mass., U.S. A. 


106 Beach St. 


ceeeeeeeeeeeeeeeeereeerewereeeeeweeeeeweeeeet 
Seer ewe eee eee eee eee eee eee eee eee eee eee 





















one Soe 
% heel. 
IN 
STOCK 


Kid Ballets— oe eee 
’ =f ', MOR cccce . 
Comer 8%-11. .$1.25 ae 42... ae 
Misses’ 11%-2.. 1.30 my ° 7” “40 
Girls’ 2%-7.... 1.35 Low Heel. Quilted 
Sock. 


. 





ORDERS SHIPPED DAY RECEIVED 
Terms 2% 10 days. Net 30. 


THE BAY STATE SLIPPER CO. 


HAVERHILL, MASS. 








FOREIGN BUSINESS 


Your overseas customer prefers to do business his 
way. If he does not read English, he should be 
written to in his own language. Make it easy for 
him to understand your message. 

Our business is to translate English into 

and vice versa. Not only letters, but catalogs, bro- 
chures, pamphlets, etc. 

Write the Editor, The Export Recorder, 207 South 
St., Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 
755 Boylston Street Boston, Mass. 
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WWE BLEECKER vies 


POCAHONTAS 





LA-DANCE 


5044—A Beautiful New Model 
for Mi Lady with a 10/8 Leather 
Walking Heel. Made Up in Pa- 
tent Coltskin Gun Metal. 

Goodyear Welt Ato D... 


5046—A Graceful Plain Toe Ox- 
ford for Street Wear or Dance, 
Made of the Finest Patent Colt- 
skin in Goodyear Welt with 10/8 
A to D...$5.00 


.$6.00 Rubber Heel. 


Also Patent Leather in Flexible 
McKay, B to D 


Also Patent Colt, Goodyear Welt 
with 8/8 Leather Heel. B to D, 
$4.25 












Always Ready fo Serve 


NANDARS ARR Saket Vaaslililidubslateudefelghetelolillotelelaleba telah tele 


LEFCKER S$ HOE. CO. Inc: 
‘HE LIVE WIRE _HOUSE2 


WU fy , ' ' im " \ a) Di 
Stylists | inalors. Creators .:\b 


148-159 DUANE ST. NEW YORK CITY 


Boston Office—214 Essex St. 















Rea a 


_ Set se hae ee, < 














204 





BOOT AND SHOE RECORDER 














Manufacturers and Originators of . 
Rivet Shank BUTTONS for Shoes. 
PEARL — IVORY — AGATE, Ete. 


“THE BUTTON IN THE RED LINE BOX” 


APPELBEE & NEUMAN, Inc. 


23-25 Greene Street, New York, U. S. A. 





«x Séptember’3, 1921 
























SCHOOL 
OPENS 
SOON 


| ARE YOU READY FOR 
THE RUSH? 


| ‘ 








OUR IN-STOCK DEPARTMENT 
IS AT YOUR SERVICE 


Sturdy, Reliable, Dependable Turns for 
Children, Misses and Growing Girls 





* 
SEND FOR STOCK LIST 


| The Donald Shoe Co. 





239-241 N. 6th Street, Philadelphia, Pa. 


















SESE VE IEE VE VE VEE YE PEE VEE IS TE DEUS US VS DEVE VE VERO TONE NEVE NONE IE HE 





Write for particu- 


lars of our Brogue 
Spat made especiall 
for low heeled 
shoes, 


y 








Samples sent upon request. 
SEASONABLE GOODS AT RELIABLE PRICES. 


C. R. WHITTREDGE & CO 


245 BURRILL STREET, 


Introducing 
Our Latest 
and Most 

Stylish. 


Spatwear 






A 


grades 


Kersey, 


REAL leader, our two-strap 
buckled spat, made in 
of 


three 


Oxidized 


buckles, calfskin or patent leather 


straps. 


In all colors. Adjustable 


and ornamental tops. A classy spat 


for a classy dresser. 





SWAMPSCOTT, MASS. 





Prompt deliveries assured. 















Apache Beaded Moccasins 


















House 
attractiveness. Made o 









Slippers which combine comfort, durability and 

f Tan Ooze Sheepskin. A display 
will brighten your window and the sales Pvill surprise 
Send for a pamphlet which shows an entire line of 
Moccasins. 

PRICES OF APACHE MOCCASINS 

Babies’ sizes, 1, 3, B, 4 GB, BOP BOWeccccccccccccccccccs $8 .59 
Child’s sizes, 6, 7, 8, 9, 10, nse 484s6seebactesse ° 


ou. 
se 









i» De, BSB, BD, GD, POP POPec wc cccescesessceseses 


Men's sizes, ie 
ARROW enmaare Co., Inc., 108 E. 16th St., N. ¥. C. 








PEEVE ME IEEE LEVEE VE VE IE PE BE ie 9 Bo 9 9S 9S 9e 92 9 9 08 Pe 0 NE V8 Re Ne NE VE NE Ne Ne Be Be Be Be 















No. 61 Barclay St. 





my 


32767-10—Paim Plant, natural pre- 
pared, everlasting. 


Inches Palm With Without 






High Leaves Pot Pot 
B2767-4 24 4 $1.10 $0.60 
82767-5 30 5 1.26 75 
SAAN’ -32767-7 42 7 2.50 2.00 
82767-10 48 10 8.00 2.50 


My ILLUSTRATED CATALOGUD 
No. 82, containing Decorative Flow- 
Plants, Vines, Garlands, 
Baskets, etc., will 


Hang- 
be’ mailed 


FOR THE ASKING. 


FRANK NETSCHERT 
New York, N. Y. 
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These Features Mean Sales! 


_ SOFT QUILTED FELT CUSHION BUILT RIGHT IN SHOE. 


ERE’S a type of work shoe that will move off your 
shelves as fast as you can get them in! A real work 
shoe, built for hard work—built for abuse—and 


built with features never before incorporated in a work 
shoe. 


Note the flexibility of the sole—note the patented cushion 


inner sole. Let a man curl the sole, let him feel the soft- - ‘No. 2836. Men's Chocolate Elk 
ness of the mattress-like inner sole—and he’s a buyer. 6-inch blucher. Flexible Good- 
2, year Welt, single sole. Note 


This is but one example of scores of super-salable num- sectional illustration of cushion 
insole construction... Wing Foot 


bers in the Great Lakes line. It’s a line full of features— rubber heel. Soft tip. Sizes: 
an exclusive work and semi-dress line that is earning the Widths, C to E. Sizes 6 to 12. 


attention of dealers throughout the country. Price $3.60 
: Deliveries in thirty days. 
Don’t stock work shoes till you see the Great Lakes line. pore al reaeng - 


- GREAT LAKES SHOE COMPANY 
Milwaukee 


stsT 
QUALITY 
OF UPPER. 


CARTED SOM TNLING  SUTEER TURES. FRU Trane 


Wisconsin 
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The art of making people 
want to buy lies in making 
your store windows just a 
little more. attractive than 
your next door neighbor’s. 


Crystal Fixtures—adjustable, 
interchangeable, beautiful in 
themselves—add that some- 
thing to. your display which 
entices the customer into your 
store to examine your mer- 
chandise. 


What more can you ask? 


Our latest catalog and price 
list sent on request. 


Crystal Fixture Company 
Sole Manufacturers 
Monadnock Block 


CHICAGO az ILL. 


September 3,. 1921 











Hotel Belleclaire 


Broadway at 77th Street, New York City 














In the very centre of the city, only a few minutes 
from the shopping and theatrical district. A hotel 
of the highest class; easily accessible to all lines 


of transit. 


10 MINUTES TO WALL ST. 


Very Attractive Rates on Rooms and Suites 
by Day, Week, Season or Year. 


HIGH*.CLASS CUISINE 




















“STURDY LITTLE SHOES OF 
REAL MERIT!” 


eee = Vamp—8 | 
Leathers and es oy CARRIED 
Me Tes 3-5 1100; OB, $00; IN 
Mi, $245. STOCK 
171—Pat. Butt. Cloth Top— 
et ae 25 Mies 5-8, $1.90; 


pet, Tp Dre Hm: $8 3; 


m6 <P 1 Grey K Kid Top—Plain 
-5, $1.80; 5-8, $2.10; 8%-11. 


Jaques & Clement, 
Haverhill, Mass, 


-I1, 
° - Cataleg of Other Styles in Steck Boston Office: 215 Essex St.) 





r 
t 








BLOODED-STOCK 


were yn ye a horse and he was just a horse you 
on have to for granted the = S. owner ons, 
and vanes wait for experience to show if d@ spoken thi 
tru 
f bought horse of blooded-stock that, had a 
But if you u, a ho 


t the man's word for it. 
on oe eee how his queastay and race and give you 


an “i ea of the animal's capacity for speed and endurance. 

t’s the same in b noe ne ney spece. Some publica- 
oo sell “just a oe and ave to take their cir- 
culation statement with a pinch ra salt. 

& Shoe Recorder is blooded-stock. An A B C 
statement. is ne podem: tet. tells you what to expect in 
rance 


Y the way of speed and 
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Replacing Prejudice with — 
Confidence 


Once prejudice has gained the upper -hand-=it—is—a 
long hard pull to send confidence to the front. 


BUTTON SHOE The ordinary stitchdown shoe has caused deep 


5600—Cherry. Chrome Button. ° ° * 
5601—Black Ch Button. rooted prejud pa publ 
5614—Full Genin Oberey "Totus Button. P eju ice not only on the rt of the Ac 


Sy tol 11% to2 but on the part of the merchant as well. 
1.55 1.75 
#15 Retailers have tried line after line of ordinary stitch- 


downs, always believing that at last they have hit 
upon the real thing, but in every instance bitter dis- 
appointment followed. All of them were alike—none 
better than the other. 


Many retailers gave them up in disgust. They were ' 
through with the ordinary stitchdowns for all times, 
vowed that never again woulg they buy another pair. 


It really proved heart-breaking work to get them to 
ettintieies Maes try the RAMSEY PATENTED PROCESS SHOE. 


5401—Black Chrome Bal, e . 
5414—Full Grain Cherry Lotus Bal. They were fooled so many times that they did not feel 


Biot ES he Lis like being fooled again. 
However, the labor was worth the effort. These mer- 
chants ordered the RAMSEY shoe not once but time 
after time. Today they are the most enthusiastic 
boosters of the RAMSEY PATENTED PROCESS 


SHOE for School and Play. 


Prejudice was driven out and the smiling confidence 


is again in evidence. 
MEN’S ROMEO 


15130—Men’s RB Kid BR e . ° . . 5 
= .J511—Men's Black. Kid Romeo. For real stitchdown satisfaction there is none’ ‘like 
2g ere rey epee rE estan $2.50 


RAMSEY’S PATENTED PLAY SHOES 
THEY CANNOT RIP 
GOODYEAR DOUBLE ‘STGeED WELT 


967 ATLANTIC AVE.  E. J. RAMSEY CO. BROOKLYN, N. 


, ‘: 
‘ Thana ne ieeeeeeeeeeneseeese ail 
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For Fall Wear 


A Walking Oxford 


No. 9983 


Made in Medium pump Calf 

with 12/8 heel. 

In Stock, ready to “ship. 
Widths, AAA-D. 


Price, $6.00. 


Dark Brown Kid Oxford 


No. 9790 
with 14/8 heel, 
Ready to ship. 
Widths, AA-B. 


ice, $6. 
No. 9496—Same in Black Kid. 
Price, $6.50, 


J. J. GROVER’S SONS CO. 
LYNN, MASS. 
Soft Shoes for Tender Feet 











BOSTON NEW YORK 











80 Boylston St., Little Bldg. 47 W. 34th St. 


















No, X-678 
Ideal Sport Shoe. 


| Ce 
GENUINE IDEAL SPORT SHOES IN STOCK! 


M0 OO 


} 








“BOWS MADE, BEST MADE” 


Men's, ladies’, misses’ and children’s Genuine Moccasin Sport Shoes—made 
of the finest elk leather—smoked, chocolate, oil tan—1I0 iron double soles 





























—Double sole is stitched on same as Goodyear locked stitched 
shoe. Made in any height desired. A wonderful outdoor shoe 
for all-year outdoor sports. © 
Also in stock! Our Ideal Slipper No. 7518, in various styles. 


Made in Tan, Chocolate or Genuine Elk Skin in all 
sizes. A real house and comfort slipper. ¢ 


Catalogue and Prices sent on request- Prompt at- 
tention to all orders. 


BOWS MOCCASIN CO., Avon, Mass. — 


Opposite Depot Brockton District 


























No. ¥-7518 
Men’s 

Ideal 
Slipper. 











udson Tubes affording direct communication 
ah the Pennsylvania and Grand Central Sta- 
tions, also general Post Office and Railroad 
Stations at Jersey City. 


PLEASANT ROOMS 
FROM $2.50 UP 







(Affiliated with Hotel McAlpin) 
Broadway, 32nd and 33rd Streets, New York City 


Situated in Centre of Shopping District—Adjacent to Theatre Section 


Entrance from Hotel to. New York Subway and The Restaurants offer a truly: McAlpin Service 
—with Club Breakfasts, Special Luncheons and 
Dinners, also a la Carte Service. All at moderate 


prices. 


600 Rooms 
















FRANK E. JAGO, 
Resident Manager 
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HERE are some 

products which 
are so thoroughbred | 
that it is a pleasure to 
market them. 


ATTACHED 


Merchants who sell the 
Ensign Shoe for Boys, 
made by the Goodyear 
welt process, derive the 
greater profits which go 
hand in hand with 


enthusiasm. 


The Ensign Shoe Co. 


Belfast, Maine 














Old Style Shoe Forms Are Costly {); 
in Upkeep — - 


ee NN 

i as replacement is required each season on account of change of last 
style. They are also difficult to put in and take out, and often 
expensive shoes are damaged in doing so. Avoid this by forming 


up your shoes with our new patented ‘“‘AUTOMAT’”’ Form for 
Women’s Shoes, as it is SELF ADJUSTING, both in length, width 
and style of last, high and low heel. Simply place in shoe and 
form adjusts itself perfectly.q Fits all display sizes, namely, A, 
B, C, 3% to 5. Made of fine Bass wood, highly polished, in black, 
natural and mahogany finish. Fixture is made of brass, beautifully 
nickel plated. 


Model 6 for pumps and slippers. Model 8 for boots and oxfords. 
Price, $2.00 the pair. Terms, 5% 10 days. 


Model 6 U. S. SPECIALTY MFG. CO. Model 8 
Pump and Slipper Form 29 Newberne St. West Somerville, Mass. Boot and Oxford Form 








Groping in the Dark 


Time was when the purchase of advertising space was a “blind groping in the 
dark.” Advertisers had no means of checking a publisher's statement of circulation 
and often these figures were unreliable. 

In six years the Audit Bureau of Circulations has solved this perplexing problem. 
By a systematic analysis of distribution and methods this organization is able to supply 
just the data an advertiser needs. The darkness is dispelled and the bright light of veri- 
fied facts takes its place. Space buyers no longer find it necessary to grope in the dark. 

There are no dark spots in the Boot and Shoe Recorder circulation. Our records 
are audited by the Audit Bureau of Circulations. 
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(Continued from page 165) 
“Bathing” Oxford 


Made only in all white and ail black. 


Sizes Oxf. 
Men’s 6-12 $0.95 
Boys’ 244- 6 .90 
Youths’ 1l- 2 .80 
Women’s 2%2- 8 -90 
Misses’ ll- 2 .80 
Children’s 4-104 .70 

“Henley” 


White or brown duck with white corrugated soles. 
Made with soft lining from the same material as the 
Wigwam. Combination steel and fiber shank. 


Toes Widths Sizes’ Bal Oxf. 
Men’s Bristol 
or Exeter M, F 6-11 $1.85 $1.70 
Boys’ Regular F 2%-6 1.70 1.55 
Youths’ Regular F 11-2 1.55 1.40 
Women’s Albion 
or Onset S, M, F 2'%4- 8 1.70 1.55 
Misses’ Nature M,F 11-2 1.55 1.40 
“Universal” 


White or brown duck with gray corrugated soles. 
Made in both bal and oxford from the same mate- 
ria] as the celebrated Champion line with Champion 
trade mark. Combination steel and fiber shank. 


Toes Widths Sizes’ Bal Oxf. 
Men’s Regular M, F 6-11 $1.40 $1.30 
Boys’ Regular F 2%- 6 1.30 1.20 
Youths’ Regular rF 2 1.20 1.10 
Women’s Regular M, F 2%- 8 1.35 1.25 
Misses’ Nature M,F 11-2 1.20 1.10 

“Yachting” 


White or brown army duck. White corrugated 
rubber sole. Foxing goes up well over the toe. 


Widths _ Sizes Bal Oxf. 

Men’s S, M, F 6-12 $1.75 $1.60 
Boys’ M, F 2%- 6 1.60 1.45 
Youths’ M, F 1l- 2 1.40 1.25 
Little Gents’ M, F 8-104 1.30 1.15 
Women’s S, M, F 2%- 8 1.60 1.45 
Misses’ M,F 11-2 1.40 1.25 
Children’s M, F 4-10% 1.25 1.10 

“Glenwood” 
Made with a smooth, white navy sole. White or 


brown duck, loose lining which assures ventilation. 


Widths Sizes Bal Oxf. 
Men’s M, F 6-12 $1.60 $1.45 
Boys’ M, F 2%- 6 1.50 1.35 
Youths’ FF 2-3 1.35 1.25 
Little Gents’ M, F 8-10% 1.25 1.10 
Women’s M, F 2%- 8 1.50 1.35 
Misses’ M, F 11-2 1.35 1.20 
Children’s M, F 4-101% _ 1.20 1.05 
“Wigwam” 
White corrugated rubber sole. White or brown 
duck. 
Widths Sizes Bal Oxf. 
Men’s M, F 6-12 $1.50 $1.35 
Boys’ | M, F 2%- 6 1.40 1.25 
Youths’ M, F 11-2 1.25 1.10 
Little. Gents’ M, F 8-10% 1.15 1.00 
Women’s M, F 2%-8 1.40 1.25 
Misses’ - - M, F 11-2 1.25 1.10 
Children’s M, F 4-10% 1.10 95 
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Regent Keds 
No. 245 


Women’s Regent Keds. Oxford. White canvas. 
Brown calf tip, golf strap, heel stay. Bevel breasted 


heel. 

‘ Widths Sizes 

245—Brown A, B, C, 214-8 33.75 
240—Black A, B, 3.75 


238—Brown A, B, 


D 
2 214-8 

D 

236—Black A, B, D 


214-8 (Without 3.60 
{ Tip } 3.60 


aaaa 


- 


212-8 
No. 26614 


Women’s Regent Keds Oxford. White Canvas Ma- 
hogany vici trim, recede last. 


Widths Sizes 
26614—Mahogany A, B, C, D 212-8 $3.15 
26014,—White A, & CC, DB 214-8 3.15 
262 —Black A, B, C, D 214-8 3.15 

No. 248 


Women’s Regent Keds Oxford. White canvas. 
Black, cabretta ball strap, tip, eye stay, heel foxing 
New brogue last. Inch heel. 


Widths Sizes 
248—Black A, B, C, D 214-8 $3.75 
242—Mahogany A, B, C, D 214-8 3.75 

No. 427 


Child’s Mahogany trim Oxford. White canvas. 


Medium Nature last. Spring heel. 


Widths Sizes 
427—Mahogany B, C, D, E 814-11 $2.35 
428—Black B, C, D, E 84-11 2.35 
426—White 5: C, BD, = 84-11 2.35 
Misses’ 
327—Mahogany B,C, D, E 11%-2 $2.60 
328—Black B,C, D, E 11%-2 2.60 
326—White B,C, D, E 11%-2 2.60 

No. 276 


Women’s Regent Keds. White Canvas Black wing 
tip, square throat, seam strap, eye stay, heel foxing, 
inch heel. 


Widths Sizes 
276—Black Cc, D 214-8 $3.75 
279—Mahogany Cc, D 214-8 3.75 

No. 288 
Women’s Regent Keds One Strap Sandal. White 


Canvas Black cabretta ball strap and tip, collar and 
strap. Inch heel. G ; 


Widths Sizes ; 
288—Black A, B, C, D 21-8 $3.60 
286—Mahogany A, B, C, D 212-8 3.60 

No. 261 


Women’s. Regent Keds Oxford. White Canvas vici 
leather trimmed, full tip. Recede last, low. heel. 


Widths Sizes 
261 —Black A, B, C, D 214-8 $3.35 
26214—Mahogany A, B, C, D 214-8 3.35 
* No. 301 
Misses’ Regent Keds Instep Strap Sandal. White 
canvas. Black kid, wing tip, heel stay. 
Widths Sizes 
’ 301—Black B, C, D, E 11%-2 $2.60 
Childs’ 
401—Black D,E' 844-11 2.35 
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(Continued from page 181) 


fact, during the last two to three 
weeks there has been more activity 
and a larger number of inquiries. 
Prices of iron and steel products seem 
low enough to attract buying. Costs 
in labor and transportation, it is said, 
do not justify any further decline. A 
good deal is expected from railroad 
buying and stress is laid upon the 
improvement of fundamental condi- 
tions. 

“Milwaukee leather and shoe oper- 
ations run from 60 to 75 per cent, 
on the average. A gradual increase 
of business is looked for because of 
small stocks in the hands of retail- 
ers. Shoe manufacturers are still 
buying leather in small lots. The 
low capacity at which independent 
sole leather tanners have been operat- 
ing has resulted in packers tanning 
their own hides. Upper leather tan- 
ners are operating about 70 per cent 
of capacity. 

“Most firms in automobiles and 
allied lines, except trucks, report im- 
provement both in current sales and 
forward business. Capacity of opera- 
tions averages around 60 per cent, 
with one firm making automobile 
specialties operating 24 hours a day. 
Bodies are in good demand. Prospects 
for motorcycle business in September 
are good. ; 

“Milwaukee textile and _ hosiery 
manufacturing business continues to 
be good in line with the tendency all 
over the country. Prices have reached 
a stable level, inventories are not 
large, but buying of raw materials is 
still on a conservative basis. 

“Furniture manufacturers made 
substantial gains. In line with. con- 
siderably lower costs, wholesale prices 
are declining and retailers are mak- 
ing a_ strong effort to liquidate 
through cut price sales. 

“Candy manufacturers are booking 
good ve Mie orders. Flour milling 
gained last month and orders booked 
and inquiries argue steady improve- 
ment for the fall season. Woodwork- 
ing industries have fewer orders than 
earlier this year and it is said that 
building will not improve before next 
spring. Business in gasoline and 
motor lubri¢ants has been excellent 
so far this year, but only fair to quiet 
in sales to manufacturers, power 
plants, and other industries. 

“Wholesale dry goods demand in- 
creased because of increasing stability 
of the market for piece goods. ‘ Stocks 
are reported to be only average and 
much less than last year at this time. 
In meat packing the outlook for the 
next three months is good, as this is 
the period of largest cured pork con- 
sumption.” 

Thus is reviewed the major lines 
of Milwaukee industry. Concerning 
retail business the survey speaks 
mainly of July in comparison with 
June, August reports being unavail- 
able as yet. It is stated that July 
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trade at retail was but slightly less 
than in June, despite extremely hot 
weather. Best sales were in hot 
weather merchandise and women’s 
apparel. 

“Retail merchants are buying spar- 
ingly and stocks are average,” the 
survey concludes. “Some further de- 
cline in prices is expected. The mar- 
gin between wholesale and retail 
prices is still too large. Attractive 
prices will keep up the volume of 
retail sales and secure the rapid turn- 
over that is essential in times like 
these.” 

About the only disturbing note 
sounded at this time is in respect to 
employment, upon the degree of which 
the business of retail merchants is 
largely dependent. A noted economist 
attached to the University of Wiscon- 
sin threw a sort of bombshell into the 
more serene atmosphere toward the 
end of August by warning people 
against the serious situation of the 
workingman as winter approaches 
and savings have- been dissipated, 
while jobs are searce, hours short and 
wages lower. This warning, how- 
ever, caused such organizations like 
the Milwaukee Association of Com- 
merce to take immediate steps to plan 
for the relief of a possible situation 
that may develop out of unemploy- 
ment during the coming winter. 

Speaking for the Boor AND SHOE 
RECORDER, a leading analyst of Mil- 
waukee said: “The unemployment 
situation probably will be much more 
serious this coming fall and winter 
than it was last year. The money 
saved in the prosperous years of 1919 
and 1920 has tided over many an un- 
employed family until this time. But 
many signs point to the fact that 
savings are about spent. Some relief 
can be anticipated from the taking 
on of more employees in the fall. The 
iron, steel and machinery industries, 
which predominate in Milwaukee, 
should make some progress toward 
recovery in the next three months. 
Leather and shoes, textiles and build- 
ing are on the upgrade and should 
need more men in the near future. 
Many manufacturers in and about 
Milwaukee have already adapted 
their operations to give employment 
to as many as possible on a short 
time basis. This could be more gen- 
erally done. ‘Making work’ is a 
doubtful expedient, but spreading 
limited operations over the greatest 
number of workingmen is much to be 
desired under existing conditions.” 

Manufacturers Seeking Help 

Henry L. Nunn, treasurer of the 
Nunn, Bush & Weldon Shoe Co., Mil- 
waukee, in a published interview, said 
that boot and shoe manufacturers are 
now looking for help after a long 
period during which forces were cur- 
tailed. 

“On the average, Milwaukee’s 
thirty-two boot and shoe factories are 
working about 75 per cent of capacity. 
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Many would increase this rate if they 
could get experienced women for the 
stitching rooms. In our own plant 
we could turn out 600 pairs more a 
day if we had stitchers enough. 

“We are hiring help continually, 
but find trouble in getting back the 
girls we lost during the slump. Many, 
I think, are working in the knitting 
mills, where prosperous conditions 
also exist. In my observation, ne girl 
need be out of a job if she is suited 
for this kind of work. 

“The boot and shoe industry has 
had its share of reverses, and we 
are now on the upgrade. Dealers 
who stopped buying are now forced 
to lay in stocks.” 

Mr. Nunn said also that experi- 
enced male operatives are needed in 
some plants. 

John A. Peterson, proprietor of the 
Peterson Shoe Store on Market 
Square in Kenosha, Wis., returned 
Aug. 20 from a year’s sojourn in his 
native land of Sweden. He was in 
the shoe business at Kenosha for 
twenty-two years and is now resum- 
ing the active management of his 
business, having benefited greatly by 
the year’s rest. Speaking of style 
conditions in Sweden, Mr. Peterson 
said: 

“The women of Sweden wear the 
same fashions as they.do in America 
—short skirts and all. Of course, I 
was particularly interested in shoes 
and I observed that they wear suede 
pumps, buckled and strapped, with 
full Louis heels, or oxfords with mili- 
tary heels. White shoes and white 
apparel were almost universally worn 
this summer. I sometimes felt as 
if Sweden was just another America, 
with the exception that the girls as 
well as matrons are pink-cheeked 
naturally, instead of using cosmetics 
as they do here.” 

J. F. Semon, proprietor of the 
Semon Boot Shop at 231 Sixth Street, 
in Racine, Wis., is on a fortnight’s 
buying trip to New York, Boston and 
other Eastern markets to study styles 
and purchase fall and winter stocks. 

The Consumers Mfg. Co. of Chi- 
cago, an Illinois corporation, has filed | 
articles to do business in Wisconsin. 
It is licensed to manufacture and deal 
generally in gloves, leather, etc. The 
Wisconsin headquarters are at Osh- 


. kosh, where the amount of capital 


to be employed is given as $15,000. 
L. M. Fine, M. J. Silver and G..S. 
Fine are the principals. 

Sweet Bros., Madison, Wis., retail 
dealers in boots, shoes, dry goods, 
hosiery, etc., have moved into their 
new building at 1321 Williamson 
Street, opposite the old location. The 
building was erected by the firm and 
is designed especially for the purpose. 

The Shoe Repairers’ Association of 
Milwaukee, which now has. a mem- 
bership of 350, representing about 
60 per cent of the repairmen in this 
city, has started a campaign to in- 








212 


Grease its enrollment. According to 
H. R. Harris, financial secretary, it 
is essential that a complete organiza- 
tion be achieved, for one reason for 
low wages of shoe repairmen is the 
lack of organization and co-operation. 

Retail merchants of Ladysmith, a 
prosperous lumber manufacturing 


PROSPECT GOOD FOR FALL SEA- 
SON 


The opening guns of the fall season 
have been fired and the results have 
been very satisfactory to Louisville 
shoe merchants. There have been no 
formal openings and few of the Louis- 
ville merchants have advertised fall 
goods, but from the many inquiries 
that have come from persons in the 
stores and from the number of sales 
that have been made as a result of 
such inquiries local retailers believe 
that fall business this year will meas- 
ure up very well to the business of 
previous seasons. Dealers have com- 
mented on the beauty of the models 
that, are being received this season, 
and this factor is given much, credit 
for the number of advance sales that 
have been made. A few cool morn- 
ings reminiscent of fall are all that 
is needed to precipitate’ buying in 
what is believed will be a good season. 
One store which set two or three 
fall models in a corner of one of its 
show windows reports that it has sold 
half the stock ordered in one particu- 
larly attractive model. Tan oxfords, 
as usual, are in greatest demand dur- 
ing the change from summer to fall, 
and the many pretty models that are 
offered by the various stores are 
going exceptionally well. The cool 
weather which prevailed until the 
middle of this week has been a great 
stimulation to sales of fall goods and 
the oxfords are benefiting from it. 
Young men appear to have developed a 
liking for the fancy goods, local mer- 
chants declare. One store that has 
been showing a round-edged sole and 
other fancy models states that these 
shoes have experienced a start that is 


‘unusual for men’s shoes this early in 


the season. In women’s goods the tan 
strap oxford is doing best. Patent 
Grecian sandals with round toes and 
baby Louis heels are a close second. 
These models are making a big hit 
because of their originality and their 
dainty prettiness. Money appears to 
be plentiful, and spending, though not 
reckless, is free. No complaints have 
been received on prices on fall goods. 

An involuntary petition in bank- 
ruptcy has been filed against Hyman 
J. and Harry Lerner, jobbers at 126 
South Sixth Street. The Streng- 
Thalheimer Shoe Company, local job- 
bers, are among the creditors who filed 
the petition. The Lerners also oper- 
ate a retail store on Market Street. 
It is said that the company’s liabil- 
ities amount to about $12,000 and that 
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community in northern Wisconsin, 
held a round table luncheon to dis- 
cuss the value of “Bargain Days” to 
attract patronage, especially from 
the rural districts. Three of these 
events have been held this year and 
expressions were made which with a 
single exception testified to the un- 
Louisvi 
uisville 
the assets, consisting mostly of mer- 
chandise in warehouses, are about.the 
same. 

Louisville is holding her own in re- 
gard to the unemployment situation, 
according to.a report of the United 
States Employment Bureau for this 
district. Two large plants have closed 
down, but due to the diversity of 
Louisville industries this unemploy- 
ment has been absorbed. The report 
also stated that other plants that 
have been shut down or running on 
part time have resumed full opera- 
tions.. The fact that unemployment 
is at a standstill and in all probability 
will soon show steady decreases is 
one of the. favorable indications local 
merchants cite-when they point to bet- 
ter business for the future. 

The last of the summer goods clean- 
ups were advertised in last week’s 
papers. Levy Brothers offered 450 


pairs of men’s oxfords that sold up | 


to $6 at $2.85. The Boston Shoe Co. 
made attractive prices on oxfords, 
straps and pumps. The Kaufman- 
Straus Co., closing out its line of 
Queen Quality shoes, offered all the 
remaining white shoes in the house 
at $3.85 and $4.85. Byck’s has done 
some very good advertising with “Dog 
Days” as the central idea, accom- 
panied by ink drawings made by a 
local artist. With the drawing and 
the headlines, these advertisements 
have created much comment. 

That the Boston Shoe Co. is sincere 
in its opinion that this fall’s business 
is going to be good is shown by an 
advertisement appearing in the local 
newspapers wanting shoe salesmen 
and saleswomen. J. C. Fedler, Jr., 
manager, stated that it is the com- 
pany’s firm belief that this fall season 
will compare very favorably with 
those of recent years and prepara- 
tions are being made to meet the de- 
mands of a steady, solid trade. 


The Kentucky State Fair is the 


nearest big event in local business 
circles. The Vogel Shoe Co. and the 
Streng-Thalheimer Shoe Co., both 
manufacturers of Louisville, have 
taken space in the Merchants’ and 
Manufacturers’ Building. The John J. 
Schulten Co., Louisville jobbers, will 
have an exhibit.. The following re- 
tailers will have shoe_ exhibits: 
Crutcher & Starks, Byck Brothers 
Co., Selman’s, the Kaufman-Straus 
Co., Herman Strauss & Sons Co., the 
Boston Shoe Co., Ben Snyder, the 
Stewart Dry Goods Co., and John C. 
Lewis. The exhibits this year will 
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qualified advantage of continuing the 
plan. To facilitate the effort it was 
decided to handle the matter as a 
distinct organization known as the 
Ladysmith Advertisers Club, a divi- 
sion of the Ladysmith Chamber of 
Commerce. The next Bargain Day, 
is on Wednesday, Sept. 7. 


be in the recently completed Mer- 
chants’ and Manufacturers’ Building, 
erected at a cost of $300,000, for the 
sole purpose of displays. One com- 
pany is running a blind advertise- 
ment in the newspapers for young 
women to act as models for the demon- 
stration of footwear at the Fair. Some 
of the displays this year will be elab- 
orate affairs. Shoe merchants will 
make a strong bid for business 
brought to the city by visitors. The 
State Fair is always taken into cal- 
culation in fall business, as there is 
a large volume of sales at this time. 
It is expected they will be larger this 
year than for some years past, due 
to the fact that the small-town mer- 
chants have not been able to follow 
price reductions as closely as city 
dealers. Their turnover being smaller, 
they do not get the advantage of de- 
creases in manufacturers’ prices as 
soon as the larger merchants. Reduc- 
tions in railroad fares from all towns 
within a seventy-five-mile radius of 
Louisville will serve to bring a larger 
crowd than usual. It has been an- 
nounced that local merchants and 
manufacturers have obtained 9000 
railroad tickets at these reduced fares 
and mailed them to customers resid- 
ing in towns within the radius. The 
fact that the Big Four Railroad has 
also granted ten-day stopovers in 
Louisville to buyers in the State who 
purchase tickets to more distant mar- 
kets is expected to be a great help to 
Louisville manufacturers and retail- 
ers. 

The Herman Straus & Sons Co. 
held its annual employees’ picnic at 
the State Fair grounds, Aug. 9. The 
store closed at noon and the company’s 
trucks took the employees to the 
grounds, where the afternoon and part 
of the evening was spent in exciting 
diversion. A cameraman from a local 
theater was on hand and “shot” the 
pienic, getting some excellent movies 
of the start of the picnic and some 
of the .activities at the fair grounds. 
The pictures were shown at the Rialto 
a few days later. 

On the following evening, the Levy 
Brothers’ Co-operative 
gave its moonlight boat excursion on 
thé Ohio River, with a good crowd in 
attendance. 

J. C. Eedler, Sr., is at his farm, su- 
pervising improvements and _ altera- 
tions which are being made on the 
property. Fred Fedler and Mrs. Fed- 
ler are in Chicago for two weeks. 


Association ~ 
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BUSINESS CHANGES 


Boston, Mass.—Bloom Shoe Ca., (186 
Lincoln Street), wholesale boots and 
shoes, reported recently commenced 
business, 

National Shoe Co. . (Abraham Gold- 
man, Prop.), (34 Lincoln Street), 
wholesale boot and shoes, reported 
recently commenced business. 

Summitvilie, South Dakota—A. J. Davis, 
general store, reported partnership 
dissolved. 

New York, N. Y.—Axelrod Bros., boots 
and shoes, reported partnership dis- 
solved, succeeded by Jacob Axelrod. 

Gloucester, Mass.—Israel M. Bernstein, 
boots and shoes, reported succeeded 
by Walter I. Milgroom. 

Victor, Iowa—Community Mercantile Co., 
qe stone, reported succeeded by 


STaney, Indiana—B. Day, general store, 
reported succeeded by H. D. Howell. 

Warsaw, Indiana—Dederick & Viskniski, 
boots and shoes, reported succeeded by 
C. W. Dederick. 

Sheppardsville, Ky.—J. N. Forgy & Bros., 
general store, reported succeeded by 
Leavvit Mercantile Co. 

Enosburg Falls, N. Y.—Eugene F. Green- 
wood, general ore, reported suc- 
ceeded by F. H. Rogers. 

Wheaton, Missouri—J. T. Heard, general 
store, reported succeeded by George 
Burger. 

Wolbach, Nebraska—M. H. Huff & Son, 
a reported succeeded by 

ig. 

Clinton, Ill.—F. S. Johnson, general store, 
reported succeeded by John F. Hartle. 

Dow City, Iowa—Karlson & Elman, 
general store, reported succeeded by 
Louis Elman. 

Winner, So. Dakota—J. <A. Krause, 
general store, reported succeeded by 
Arlington Lewis. 

Martinsburg, Iowa—Kupke & Wolfert, 
general store, reported succeeded by 
Chas. Brolliar. 

Gishen, Arkansas—Harrison Langham, 
ie store, reported succeeded by 

illiam Ferguson. 

Greeley, Nebraska—C. A. Lundberg, 
general store, reported succeeded by 
B. J. McClusky. 


Downey, Cal.—F. R. Manning, general 
= reported succeeded by O. S. 
‘ord. 

Lakeland, Fla.—Ott Melton Clo. Co., 


boots and shoes, etc., reported suc- 
ceeded by Ott Clo. Co., Inc 

Frankton, Indiana—Miller & Collett, 
general store, reported succeeded by 
Collett’s General Store. 

Fredericktown, Ky.—Mudd & Whathem, 
general store, reported succeeded by 
Mudd & ee agg 

Arcadia, Ohio—A, 
reported ae by F. G. 

as—C 


Nye, general store, 
Fielding. 


Hartford, Kans: . O’Connell, general 
store, reported succeeded by F. A. 
Herrick. 

Wawaka, Indiana—Lyman J. Pigott, 


general store, reported succeeded by 
R. Randless. 
Nebraska—P. O. Porter, 


Brule, general 
a reported succeeded by Joe 
ean 


-Gassville, Astnahes-Rene General Store, 
. general store, reported succeeded by 
Bud Bayless. 
Brownston, Minnesota — F. Schrupp, 
general store, Re ey succeeded by 


man Bro 
“Muncie, indiann—Shee -Mart Co., Inc., 
boots and shoes, etc., reported suc- 
ceéded by Millers Shoe Store. 
Wetroit, Michigan—J. J. Simon, boots and 
shoes, etc., reported succeeded by 
Peter Viasie. 


‘ 











St. Anthony, Idaho—Skalet & Gilman, 
a mage store, reported succeeded by 


ng 
Arcadia, Ohio—Swerlin General Store, 
general store, reported succeeded by 
arren Bennet. 
Wausau, Wisconsin—Paul C. Tress, boots 
and shoes, reported succeeded by 
Tress & Oldenburg. 


New York, Y.—Louis Vogel, boots 
and shoes, reported succeeded by 
Vogel Bros. 

Kensinton, Conn.—James Peretta, boots 


etc., reported closed out 

Hainsburg, N. J.—Frank Beck, general 
store, reported out of business. 

Brooklyn, Y.—Isadore Friedman, boots 
and shoes, reported out of business. 

Jos. Koenigsberg, boots and shoes, re- 
ported out of business. 

Wallace, Kansas—H. Schrenkler, general 
store, reported out of business. 





WANTED TO PURCHASE 








WANTED TO BUY 


Shoe stores or stocks within a 
radius of 400 miles of Pittsburgh. 
Will terminate short leases or con- 
tinue the business if justifiable. 
Address W. C. SMITH '& CO., 
Johnstown,’ Pa, 





Cash Buyers 


Of general lines of footwear. Will handle 
Stocks of any size. Business transactions 
strictly confidential. Address C498, care 
Boot and Shoe Recorder Publishing Co., 207 
South S8t., Boston, Mass. 











CASH PAID 


for shoe stores or surplus stocks of shoes or 
for other merchandise. Leases taken over. 
We will send a representative to investigate 
and make offer upon request. 


Kalter Cerf. Mercantile Co., Inc. 


591 Broadwa New York City 
Phone Soving 5160-5161- 5162 








Highest Cash Prices Paid 
for entire shoe stocks. We also buy your 
surplus or slow sellers, Quantities - "e 
Retail or wholesale. Short term 
taken off your hands. Wire or prone us 
— confidential, tablished 


GLAUBERG & CO. 


296 Chureh St., New xeem, N. Y. 
We also purchase clothing, fornishing 
goods, ete. ious "Canal 411 








ATTENTION OF 
Shoe Manufacturers and Jobbers 


We are soliciting ments of general 
— .o ue and also make liberal 
cash advances 
CANTOR 7 WOLPERT, INC., 
—Auctionee 
653-655 Atlantic Ave. Mass. 
Opposite Sou . 











MISCELLANEOUS 








‘We Make a Specialty 
of Shoe: Fixtures 
Glaws Fixtures 

Ask for catalog “G.F.”" 





Ask for — . 
Window Valan 
A big stock for immediate Gelivery. 
Ask for sam 
_ dow Ra on 
a big Samples of ate ané 
} A. ~ colors 
Decorating iw 
Ask for samples. 


The Hecht Fixture Co. 
aan Bids. Chicago 
Wells St. = Jackson Blvd. 

NEW aos Fi my goon 

@-a7 &. Broadway & 4 





_Display Fixtures 


Period Wood wig ree 








Ideal Line Rolling Step 
Ladders 
Fifteen Styles. Satis- 
— Guaranteed. 

Life-time. 
Write for Catalogue. 


Daynite 
Furniture Mfg. Co. 
Chouteau Trust 
St. Louis, Mo. 
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Neatest, strongest, lightest and 
most convenient fitting stool 
on the market. 





Carried in stock by all wholesale 


‘If your 


shoe and findings houses. 
order 


jobber cannot supply you, 
direct from us. 


MILBRADT MFG. COMPANY 
2416 N. 10th St. St. Louis, Mo 


For thirty-five years manufacturers of 
Milbradt Rolling Step Ladders. 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth 
page per issue: 
Space i time 
1 in... $5.00 
2 in... 10.00 
8 in... 15.00 





62 times 
$2.50 
6.00 


750 warded address, each 
must be counted in the advertisement and paid for accord- 
10.00 ingly. Answers to.ads must be sent under letter postage. 


18times 26 times 
$3.50 $3.00 
7.00 6.00 
10.50 9.00 
14.00 12.00 


7 times 
$4.00 
8.00 
12.00 
16.00 





4 in... 20.00 





Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 














SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 





WANTED — Experienced salesman for 
New York and New Jersey, to sell 
line of Infants’, children’s and Misses’ 
Turn Shoes on a as Apply with 
reference to KEPNER - SCOTT 
SHOE CoO., BQ Pa. 


ALESMAN WANTED — Salesman for 
Chicago territory with line of men’s 
and women’s medium grade welts to the 
retail trade. Factory proposition. Ad- 
dress C-757, care Boot & Shoe Recorder, 
207 South St., Boston, Mass. 





ALESMAN—For Ohio, Michigan and 
S Pennsylvania, to sell the famous FOX 
line of Infant’s Soft Sole Shoes. Small, 
snappy. sample outfit, 10% commission 
and for a salesman, no better side 
line in this country. Leading styles in 
stock and a line which for twenty years 
has set the pace. In letter of application, 
state length of time bn the territory and 
further particulars. F. J. FOX, manu- 
facturer, Rochester, N. Y. 


S ALESMEN WANTED—To sell as a side 
line Baby Soft Sole Shoes. Some- 
thing entirely new. 6% commission. 
You can easily earn selling this shoe 
more than enough to pay your entire 
traveling expenses. Write or wire for 
samples at once. Mr. STAMM, Sales 
Manager, 805 Maryland Ave., Milwaukee. 








SALESMAN WANTED—We are desirous 

of securing a good salesman to handle 
our line of men’s and women’s welt shoes 
as a side line on’ a commission basis 
for New York City and New York State. 
Address C-772, care Boot & Shoe Recorder, 
207 South St., Boston, Mass. 


ANTED—A shoe salesman with an 
established trade to sell our line 
of yeidies Leather Pullman Slippers, 
Kimono Slippers, and Eiderdown Slumber 
Slippers on a commission basis as a side 
line to Shoe Stores and Luggage Shops. 
Liberal commissions. E. ‘T. GILBERT 
MFG. CO., 228-236 South Ave., Rochester, 
N. Y. 


SALESMAN WANTED—For line of In- 
fants’ Soft Sole Shoes. 10% commis- 
sion. Apply to LAKE SHORE SHOE 
CO., Pea 'y, Mass. 


SALESMEN WANTED — Experienced 
man with headquarters in Chicago to 
—— well advertised line of children’s 
misses’ quality hose in the Middle- 

Sut on.,5% commission basis. New 
giaad” awa other territories are also 
open on the sarhe general proposition. 
Write full details in first letter. A. 
POSNER, SH Broad- 











OES, INC., 140 W. 
way, New York City 








SEverat good territories are 
open for experienced seteomsen 
capable of successfully FA me 

= of Ladies’ High Grade Turn 


ppers. 
Want men of proven ability willing 
to travel on straight commission 
basis. Address C-676, care Boot 
@& Shoe Recorder, 207 South S&t., 
Boston, Mass. 

















SALESMAN WANTED 


To carry our women’s and children’s 
line exclusively in Middie West. 
Only one ay has established ter- 
ritory and in the — of making 
good maney peed, RESCENT Commis.- 
sion basis. 

O., 159 Duane rte New verte 











WANT, Salesman to sell Chicago 

Retail and Dept. store trade an up to 
date line of Women’s McKay Specialties. 
Will only consider man with experience 
and references. Also salesman wanted 
for California. Conditions as above. 
Address C-759, care Boot & Shoe Re- 
corder, 207 South St., Boston, Mass. 





SALESMEN—As side line or regular 
line of well known shoe lishes. 
Spon territory outside of New land. 

beral commission offered. BOSTON 
BLACKING CO., East Cambridge, Mass. 


WANTED—Salesmen for superior line 
of Moccasins on commission. Good 
territory open. Must have ability and 
es with the trade. State ter- 
ritory want Give references. ELK- 
Boa MOCCASIN MFG. COo., Ypsilanti, 








EXPERIENCED resident outside shoe 
salesmen wanted for New York, New 
Fae Connecticut, Maryland, Ohio. 
Good at tenn for — men. Ad- 
dress K-495, care Boot & Shoe Recorder, 
127 Duane St., New York. 





WANTED—Salesmen for South, also 
Western territories, by well known 
manufacturers of Children’s Welts and 
Stitchdowns, to call on retail and de- 
partment store trade, on commission 
basis. Only those who have sufficient 
confidence to finance themselves need 
apply. Give all particulars in first letter. 
Address C-779, care Boot & Shoe Recorder, 
207 South St., Boston, Mass. 





WANTED—Successful retail salesman 

in every state to carry High Grade 
Misses’ and Children’s Stitchdown Shoes 
of special construction, as a side line. 
In stock proposition. Write for -——. 
lars. Address C-781, care Boot & Shoe 
Recorder, 207 South Street, f tg Mass. 


SALESMEN WANTED—To carry our 

line of high grade Baby Soft: Sole 

Shoes as side line. Commission basis. 

+ Vv. RICHEY SHOE CO., Danvers, 
ss. 








SALESMEN WANTED 


We want a real live wire for New 
York City and vicinity, also one 
for Chicago and vicinity. Here is 
a chance for big men to handle a 
well known line of boys’ and girls’ 
high grade Goodyear welts made in 
Newark. We will give a very 
liberal drawing account to right 
men. Apply by lteter only for 
appointment. BRENNAN & 
WHITE SHOE CO., 31 Wilsey St., 
Newark, N. J. 











Po GRADE experienced sales- 
wanted to represent 

standard high class advertised line 
children’s shoes, one in 
CHICAGO ONLY, and one for 
Philadelphia and vicinity. Must be 
qualified and have sales record and° 
established trade. Give details in 
letter. DR. A. ER 


le PO: 
SHOES, INC., 140 W. Broadway, 
New York City. 





WE WANT live shoe salesmen for high 
class trade to sell ornaments, bed- 
room Bie etc. Commission only. 
B. MARTINE, INC., 148 Duane St., 
New York. 


STAN WORT 


SHOEMAKERS 


SALESMEN WANTED 

3 Standardized Dress Shoes, 
Stock. Full Grain Russia Cann 
Solid Construction. In a Class by 
Themselves. 

Side line for high grade salesmen 
who travel territory close and often, 
in: Moline, m H,, Vt., Mass., mae 
Penna. Kans... Mi Mo., 


dxia., - | 
peau gar hi TH 














Ls 








HIGH GRADE SALESMEN 
WANTED 


Manufacturer of Women’s High 
a an meme A Footwear, wants 
three en for retail trade for 
the South, M Middle West and Pacific 
Coast. Must have established trade 
with better-class retail and large 
department store trade. Refer- 
ences required. Address C-775, 
care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 

















LARGE WHOLESALE HOUSE 
has exceptional opportunity for. 
aggressive salesman to cover New 


Jersey territory. Only one who 
his territory orev will 
be considered. State experience 
and references in first letter. Ad- 
dress C-774, care Boot & Shoe . 
Recorder, 127 Duane Street; New 
York City. ; ’ 
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SALESMEN WANTED 


FOR RENT 








Ta Shoe Salesman Wanted, to 
ke on a line of Children’s Turn 

Shoes. Address C-780, care Boot & Shoe 

Recorder, 207 South St., Boston, Mass. 


POSITION WANTED 





OR RENT—A Minneapolis department 
store, doing a spiendid business has 
very desirable second floor space for a 

ladies and misses’ shoe department. 
Will lease to responsible party. 
C-777, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 





TRAVELING Eastern States with 
women’s line catering wholesale trade, 
doing business with large accounts. 
Desirous of change on attractive induce- 
ment, will met with consideration 
from one producding results. Address 
C-776, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 


NEW YORK SHOE MAN seeks oppor- 

tunity with retail store in Boston or 
vicinity. Able to take charge, but willing 
to begin at bottom. Address C-782, care 
Boot & _— Recorder, 207 South St., 
Boston, 


BY FOOT and Shoe Expert, to keep 
stock moving and business going. 
Knowledge is power on the road, or in 
the store, or custom department. Ad- 
dress K-496. care Boot & Shoe Recorder, 
127 Duane St., New York. 











ARE YOU SEEKING A 
PRODUCER? 


The writer, at present employed 
by a manufacturer who enjoys 
wide distribution, desires an oppor- 
tunity to sell a women’s line in 
Pennsylvania. In addition to his 
record on the road, he has a fund 
of practical experience gained in 
retail stores. His broad acquaint- 
ance among the trade will prove | 
an asset to any interested party. 


Address C-760, care Boot & Shoe 
Recorder, 189 West Madison Street, 
Chicago, Ills. 














LINE WANTED 


[ "VE WIRE SHOEMAN wants to 
represent manufacturers as resident 
salesman, either. Pittsburgh or New York. 
Address C-778, care Boot & Shoe Re- 
corder, 207 South St., Boston, Mass. 


LINE WANTED —Ladies’ Turns McKay’s 

and Welts for Kansas or Oklahoma, 
eight years road work. Salary or com- 
mission. Address'C-773, care Boot & Shoe 
Reeorder, 207 South St., Boston, Mass. 


FOR LEASE 


TORE to lease near Fifth Ave. above 
34th St. Exceptionally good location 
for specialty shoe shop. Address K-497, 
care Boot & Shoe Recorder, 127 Duane 
8t., New York. 


FOR SALE 

















MISCELLANEOUS 


SHOE STORE 
CHAIRS 
SETTEES 













WINDOW DISPLAY FIXTURES 


The OSCAR ONKEN Co. 
1154 4th St., CINCINNATI, OHIO 














WANTED TO PURCHASE 








“ We buy quick and pay 

for retail and waebesale etes 
any other merchandise, 
no 


80 years our ity. 

Bank and me le reference. 
BROOKLYN PURCHASING SYNDICATE 
FRANK WALKER, Proprietor 
610 Broadway, Brooklyn 
Phone Stagg 1757 


Py cash 2 2% 














The NEW YORK EXPORT 


PURCHASING CORPORATION 
515-517 Broadway, 
New York City, N. Y. 


WILL Slow Sellers FOR 
BUY (armies } Caan 








DO YOU CONTEMPLATE 


or going out of business? 
y, value fore your entire or surpius 


Leases having a short term to run taken 
Bsta’ 25 years. 


I, OLENICK 








413 Broadway, New York. Tel. 9531 Canal 











OR SALE—Shoe Store. located in live 
oil and agricultural town, 3000, Central 
{ Kan. Will sell cheap, cash-only, stock 
} $4000.00. 
"Eldorado, Kansas, 2= ose os 4 


Send all replies to Boot & Shoe Recorder, 207 South’ St., Boston, tinless otherwise noted in advertisement. 








Address 113 o* Main &t., 
. - 
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Shoe Recorder is $5. _ r in 
-~ E which includes postage . S the 
ba Sta Hawatian~ Islands, 
for Canada is $6.00-a° year; inclaé@ing post- 
age. 

FOREIGN SUBSCRIPTION—The..-price- to 
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Advertising 
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OFFICES IN 
BOSTON OFFICE: 207 South Street. 
relating to all de- 





partments should be addressed to 
the Boston Office. 
hea | OFFICE: .224 Moraine St. Geo. 
R. Hill, Manager. Telephone 507. 
conan OFFICE: 189 West Madison St. 
Telephone Main 1089. B. C. Bowen, Man- 


ager. 

8T. LOUIS OFFICE: 1627 Locust St. B. C. 
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NEW YORK OFFICE: Room 101, Graham Bidg., 
127 Duane St. H. Walter Scott, Man- 
ager, Telephone 2425 seams 

PHILADELPHIA OFFICE: ite 1420, Widener 
Building. H. Walter Sout: Pg 
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W. R. Hill, Manager. 


OINCINNATI OFFICB: =e 5 Ni 
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one 
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MILWAUKED OFFICB: B. C. Bowen, Man- 
ager. 
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bard, Manager, 

LONDON OFFICE: John ©. Curtiss, Man- 
ager, 11 Hayma: rket, ‘London, 8. W. 1, Engiand. 

AUSTRALIAN OFFICB: 430 Lit. Collins S8t., 
Melbourne. G. Jervis Manton, Manager. 

CONTINENTAL OFFICE: William Sals- 
man, Manager, Wasagasse 2, Vienna, Austria. 

ARGENTINA: Buenos Aires, Rivadavia, 2721. 
PP. Sabazzini, Gerente, 

BRAZIL: Gerente, ya S. Fitch, 88 Rua 
General Camara, 88 So! 

CHILB: Santiago, Las aie 1123- 1127. Otte 
Fuhrimann, Gerente, 

CUBA: Mr, H. Gomes, Oorrales, 2A, Havana, 

‘przion:” ‘Yokohama. J. F. 
Leoncio de 

20 Puencarral, 


SPAIN: Gerente, Mignel 
‘ ‘Litbrero Editor, Mera. 


tes, 
ine Islands “and: Mexico. «Plie* price ~ 
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A ROCHEFOUCAULD WAS THE PRINCE OF CYNICS, YET HE SAID, ‘‘THERE ARE SoM 
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wish you luck as you start 
this season. 
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Gregory & Read Company 
eMakers of Womens High Grade Shoes 

















al 


- al “s B Wi . 
F =. = CSSA ve | A |) ME eS——- 
akiKxX33333° le 3 Se. || ' e ee OS a a eS 














CO — 


















September 10, 1921 





BOOT AND SHOE RECORDER 





Specify 
VODE KID 





IT IS COLOR-INSURANCE 








The even, uniform coloring that 
you want in the Kid Shoes you sell 
—the color-matching of each pair 
that is so necessary for a successful 
sale—the deep, clear coloring across 
the vamp are all certainties with you 


if you specify VODE KID. 


It is colored by an improved process 
—the result of experimentation and 
specialization. 


Specify VODE KID 





BOSTON, MASS. 


Branches in New York, Philadelphia, Cincinnati, 
Chicago, St. Louis and Montreal 


THE STANDARD KID CO. 








‘The Leather 
for Fine Shoes 
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A Thoroughbred of Style 
for Fall Wear 
elsemeele 


“OVALOID” 


Lacing Hooks 


‘100% American” 
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IN STOCK 
A toD 


ADVANCE CREATIONS STOCKED BY MARION 


Orders are pouring in daily by mail and telegraph. 


“Marion had it First,” is frequently heard when Shoemen discuss New Styles. 
Set the Styles in your community. 


Feature MARION SHOES. 


This New Fall Oxford is made of Russia Calf on our biggest selling Last— 
” The Paragon, our ’21 Saddle, Two Full Soles, Brass Eyelets and Wingfoot Rubber 
Heel. 


Branded “MARION” or Unbranded. 


MARION SHOE CO. 


MARION, IND. 


WESTERN QUALITY iF, ASTERN’ STYLE 






































SERGE VIZ 
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A BEAUTY! 


The same exultant thrill a man 
gets from the strike of a six 
pound bass follows the purchase 
of a pair of 


Lundin SHOE 










The unequalled popularity of 
these fine Men’s Dress Welts is 
due to their striking Individuality 
—which, as Specialty Manufac- 
turers, we give them by scores of 
little extra touches that count. 










ee 


The Lundin Shoe 
is right all through 








Manufacturers 


Saint Louis, U. S. A. 
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The Fad for Fall 
In Stock 


As specialists in novelty footwear for 
women we foresaw the coming popularity of 
the moccasin pattern. After careful study, 
having made many refinements including a 

. specially designed last, we take pleasure in 
presenting te you for immediate shipment 
our 





TURNS—8$7.25 
M 101—Patent 
with gray piping. 
M 103—Patent 
with Burgundy pip- 
ing, 

M 111—Patent 
with Mat piping. 


M 107—Black calf 
with patent piping. 





WELTS 
6.50 


M 110—Patent 
with Burgundy pip- 
ing. 
M 116—Patent 
with patent piping. 
M 112—Black calf 
with patent piping. 4 
s 
t 


M 114—Tony red mn 
or ing 

Oe 

Ny 

‘ 








= with orange 
piping. : . ll 
$5.50 ; Als i eX 
WYO YI" Z 
he (4 
* 


M 118—Patent with gray 4 : 






piping. 

M 120—Patent with Bur- 
gundy piping. 

M 122—(Cun meta! with 
patent piping. 





New Fall Catalog sent on request. 


-C-E-WETHEY-SHOE-CO- 
“EXCLUSIVE FOOTWEAR FOR WOMEN” 
78 READE STREET 


NEWYORK 
OPO SHE HE SHC OPT CERM, 
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An end 
ve Ss box toe. 
for Soft Toe Shoes, Golf 


Shoes, Soft Toe Brogues 
and Plain Toe Dancing 








Pumps 


Prevents the Toe From Wrinkling and Gives 
Greater Comfort to the Wearer 


Water-proof and Perspiration- proof 


The genuine “VULCO-UNIT” BOX TOE is made 
and sold by the Beckwith Manufacturing Co., only 


Apparatus, Process and Products Patented 


BECKWITH MANUFACTURING CO. 


111 Summer Street Boston, Mass. 


AGENTS 


G. W. KIRBY & CO. OSCAR F. WRIGHT CO. GEO. A. eS co. 
i St. Louis, Mo. Ci 
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GUN METAL KID 


Three Buckle Strap Sandal 
88 Last, Turn 
17/8 Heel 


There is only one Val Duttenhofer Sons 
Company, and we are the makers of one 
of the finest and most flexible welt lines 


of women’s shoes in America. 


Our product is endorsed by the most 


prominent retailers of the trade. 


We are also prepared to meet your de- 
mands for turns and McKays. 


The Val Duttenhofer Sons Company 
CINCINNATI, O. 
ESTABLISHED 1888 
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BEACON (iia 


THERE ARE NO BETTER 


SHOES 


For Fit—For Style—For Wear 
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Patent Leather Is Gaining 
In Popularity Daily! 


We specialize in making this Patent Leather oxford and carry 
thousands of pairs IN-STOCK. 


Il 





High Grade Upper Stock, Genuine 
Mooney Flexible Outersole, Genuine 
Turner Flexible Innersole and light 
welt giving the light weight with 
good wearing qualities so much de- 
sired and in addition to all this just 
note our price, as com- 
pared to the price of a 
much inferior shoe made 
especially to meet our com- 
petition. 
Our prices on all styles 
are just as impossible to 
duplicate and we are never 
surpassed in style. 
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No. B-320 

Dover Last 

Code Word “Henry” 
A B 6-11 


wri 94,65 
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F. M. HOYT SHOE CO., Manchester, N. H. 


STOCK DEPARTMENTS LOCATED AT 


18 South Wells St 
Chicago, Ill. 
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NOVELTIES 


IN STOCK SEPTEMBER 10 IN STOCK READY NOW 


THE BEST BET FOR 
A QUICK TURNOVER 

















No. 133—Black Patent kant rue 4 a with Juni 
Louis Heel. AA, 4-8; 3-8; Pree Nay = 4 Black Satin ©. S. One Strap, 18/8 Louis Heel, No. 70 


"Votes a ener Wr vey Sete eye err sree Price $5.25 


No. 134—Black Suede Sally with Junior Louis Heel. 
Same sizes as above.......... Serres Price $7.25 


IN STOCK READY NOW IN STOCK READY NOW 








EVERY SHOE 
A BUSINESS BUILDER 











No. 129—Black Kid C. S. One Strap, Perforated — 
and Quarter, Junior Louis Heel, No. 90 Last. AA, 4-8; 


A, 3-8; B, 3-8; C, 2-8, ‘ 
No. 2206—Black Kid One Strap, Fully Perforated, Junior 


BEVOET ccccccccccecvcs Pri . 
Immediate Delivery wise Gee Be es A OD Giese co cinhecccceeeses Price $5.75 


IN STOCK SEPTEMBER 10 


These styles are the most in demand. Each one 
will be found a producer of profitable trade for 
you. To omit any one of these models from 
your stock would be a mistake. We suggest 
an assorted order today. The very best mate- 
rials and workmanship are clearly revealed in 
these values. Buy what the other fellow doesn’t 
have. Order early—now. 


HopkKINS and ELLIS 


Haverhill, Massachusetts 





No. 131—Black Patent Leather Three Strap with Black 
Suede —, ey Louis Heel, aan erforation on 
Vamp. AA, 4-8; A, 3-8; B, 21-8; C, 2-8..Price $6.00 
No. 132—Black coe Three Strap with Black Patent 
Leather Saddle, Diamond Perforation on Vamp, Junior 
Louis Heel, Sizes a8 above.......eseeees Price $7.00 
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THE SIGN OF 
QUALITY 
LEATHERS 
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| Uncle Sam 


es Ze Produces th e 
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“i § Facts about 


TONY 


Take Uncle Sam’s word for it, there’s only ONE “Tony”—that is, only 
one authentic Tony. 


Here in fac-simile are the papers which give, once and for all, the 
exclusive trade rights of the word TONY, to the Creese & Cook Co., the 
originators and producers of the genuine TONT RED, TONY BROWN 


and TONY BLACK. 

So great was and is the success of this tannage that hosts of imitations 
have sprung up. 

When you specify TONY RED, for instance, insist upon the genuine 
—not a tony red; but the TONY RED. 


This is the only sure way to satisfaction. 


Creese & Cook Company 


95 South Street, BOSTON 


Factory at Danversport, Mass. 


WOLFENSTEIN & SHANAHAN P. A. HENRY & CO. 
706 BROADWAY, CINCINNATI, 
39 SPRUCE STREET LEATHER TRADES BLDG., 
NEW YORK : ST. LOUIS, MO. 
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By Growing Business 


In our new place of business 
we have every facility for 
speeding up production and 
expediting shipments. 





The attractive ornaments 
here shown are but a few of 
the 50 distinct. creations em- 
bodied by this particular 


type. 


We would like you to see 
some of our designs in 
rhinestone buttons for strap 


styles. 


Suggestions from customers 
or requests for special de- 
signs will be given every at- 
tention. We can interpret 
any idea you may submit. 


Let us send samples. 








The Parisian Beading Works 


1028 Arch Street. 
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AS USED BY AMERICAS SHOEMAKERS | 


The Natural Color of Shrewsbury Bark Tannage Shows Through Perforations 


The era which the shoe trade is now entering will 
produce a profitable volume of business if the turn- 
over is large. 


The shoe manufacturer or merchant who secures 
the turnover desired will be quick to take advantage 
of a leather and last that promises to appeal to the 
trade. 


Green and Hickey leathers as listed below are meet- 
ing present-day demands most satisfactorily. 
























GREEN & HICKEY SPECIALTIES 
Shrewsbury Grain Calf, Nat. Color...... No. 89 
ad - —— gnneree ary No. 90 
— re No. 66 
“ Dk. Mahog. ...No. 126 
* Scotch-Tan ...No. 139 
- as ...No. 116 
* Black ...No. 90 
“ “ “ “ — .No. 16 
Shendinevien Grote Calf ....Black 
eo ae BELL CO 7 -Brown 
REYNOLDS, DRAKE & GA , Gee e ny utes Scotch, Tan..... ; - 30 
NORTH EASTON, MASS. Black ...No. 90 
CUT FROM SHREWSBURY GRAIN CALF 
BEWARE OF IMITATIONS 








SCOTCH NO. 139. 


Shrewsbury Leather Sells the Shoe 





ESTABLISHED 1782 INCORPORATED 1900 


{HONEA NIA HINO A 


GREEN HICKEY LEATHERCO. | 
Maple (eather 






athears Which Qre Unegualle 
I5 COLUMBIA STREET, BOSTON 


TANNERIES~ SHREWSBURY AND WINCHENDON, MASS. : t 








Sm bektebiiiahinakre 





September 10, 1921 BOOT AND SHOE RECORDER 


15 

















Price Guarantee 
icy &; AS) of 











CosyToes Feltwear 
Extends Thruout 1921 


OS ALLY the policy of guaranteeing prices is 

wrong, but in view of the unusual market conditions 
our determination to protect the dealer to the utmost led us 
to adopt the policy of guaranteeing prices thruout 1921. 


While we anticipate no decline, it is obvious that a guar- 
antee against a decline of prices for any shorter duration 
would, in the event of a price drop following its termina- 
tion, penalize the loyal dealers who placed their orders 
early in the season—particularly those dealers receiving 
deliveries in September and October for November and 
December sales. 


Last year when readjustment was at its height most 
lines of merchandise were thrown upon the market, de- 
moralizing to an extent the felt slipper business. Our 
policy of protecting against any readjustment of CosyToes 
prices during 1921 enables the dealer to place his order 
with full confidence of a stable market. 


If one of our representatives has not called, 
wire at our expense and we will submit samples 
and prices. 

A new Catalog featuring a wide variety of In- 
Stock Styles for immediate delivery, is now being 
printed and will be ready for distribution within 











° a few days. Request a copy. 


STANDARD FELT COMPANY 


Felt Slippers of Distinction 





FOOTWEAR FELT 


General Offices and Factories: WEST ALHAMBRA, CALIF. gumaeien Gane 





DISPLAY FELT 
WIS CELLANEDUS FELT 





San Francisco Chicago New York | 
417 Market Street 404 So. Wells Street 115 East 23rd Street 
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When you think of black shoes again in volume de- 
marid you most probably think of 


Black 
GUN METAL 
CALF 


When you think of Gun Metal Calf you properly think of A. C. 
LAWRENCE LEATHER COMPANY—its originator and 
exclusive manufacturer. 













BLACK GUN METAL CALF cannot be surpassed in wear- 
ing qualities—in feel—in finish. 












“Lawrence *““Lawrence 






Leathers Leathers 





are 
Reliable 


Leathers’”’ 


are 
Reliable 
Leathers”’ 
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HAT is it? The mode or manner of design deemed 
fashionabler Yes, and more—it is the common 
denominator by which judgment of all footwear is made. 


Posner shoes have quietly but surely become the stand- 
ard of style among children’s-lines—the common de- 
nominator by which other lines are adjudged. 


They have proved their worth as successful business 
builders and profit makers. What they have done for 
other shoe merchants—they can certainly do for you. 


May we outline to you our merchandising plans cover- 
ing our in-stock styles? Over 200. 


Note: Every Posner shoe is a’ Brooklyn 
shoe—the best in the country. 


Die A POSNER SHOES Ine 


EXECUTIVE OFFICES AND DISTRIBUTING HOUSE. 
140-142 WEST BROADWAY 
NEW YORK CITY 


FACTORY-ROEBLING & HOPE STS.BROOKLYN 
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uf Buckles £. Footwear 


Sizes 34--14 Inch 
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cANNOUNCING 
Yewly Created ‘Designs In 





Season oF 1921~1922 





No. 1362 No. 1363 
Sizes 3--14 Inch Sizes 34--14 Inch 





No. 1364 No. 2136 No. 1365 
Size % Inch Size % Inch Size 34 Inch 





Buckles shown above are supplied in all 


’ desirable finishes and are sold by leading jobbers 


everywhere. 

We shall gladly send free samples upon 
request, 

Write for Bulletin 132, illustrating our 
comprehensive assortment of buckles suitable for 
use on men’s and women’s shoes. It’s yours for 
the asking. 


Nort § Judd Manufacturing Cmpany 


NEW BRITAIN, CONNECTICUT 


BRANCH SALES OFFICES NEW * 























CISCO 
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Eaton-Made 


SHOES FOR WOMEN 


(BRANDED OR UNBRANDED) 


IN STOCK 





Stock No. 100 Stock No. 102 
Tony Calf Welt Oxford—a rich red shade P & V No. 104, Tan Calf Oxf.—neatly 
with four rows close stitching thruout. - perforated and carries a fancy center 
Fancy center perforation in tip. Carries perforation in tip. Made with a 10/8 
the popular 10/8 heel. heel. 
Last Code Widths Last Code Widths 
* 135 Peach AA-D 135 Plum AA-D 


Lasts are selected with care and accepted only 
after fitting qualities have been approved. 


Send for Catalogue of Stock Styles 


in Men’s and .Women’s Shoes. 


Charles A. Eaton Company 


“The Sterling Shoemakers of New England” 
BROCKTON, MASS. 


BOSTON—207 Essex Street NEW YORK—1i127 Duane Street ATLANTA—238 Peachtree Arcade 
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“Above All’ Things 


stock up with Barry’s Aberdeen. Just what fashion 


« 


lear ee 


prescribes for a sales stimulant 


Ready To Ship—Now 


(A 





Barry’s 
No. 921 Aberdeen 
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Stock No. 921. Barry's Aberdeen. Dark Boarded 
Russia Oxford; Vamp, Tip and Stay Pinked and Per- 





forated, Center Tip Punch, Heavy Single Sole, Fibre 
Slip Sole, Stitched Heel Seat. A, 7-11; B, 6-11; C 
and D, 5-10. Price $5.75. 





And— 
“One Pair Sells Another” 














T. D. BARRY CO. 
BROCKTON, MASS. 
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Crisp autumn days ahead in which your 
customers will ask for 





“Onyx” @ Hosiery 


Reg V.S.Pat. Orrice 


of Wool 


to wear with low shoes. 


It is fatal to wait until later in the season 
when the best numbers have been with- 
drawn from sale. 


Order now and get your share of the 


“best buys.” 


Emery 6 Beers Company, inc. 


Sole Owners and Wholesale Distributors of “ONYX” Hosiery 


Broadway at 24th Street New York 
Si oS NS B's acstn oss snc, sauta stem ed esis 31 Bedford Street 
NS ihe sak. «<5, < daw RS Stead. scarp: aoe ere RD emi orc 1033 Chestnut Street 
Ns ai ick 6.4. 6:6:3:5.0. 0. da Mia ened as eR: MURR RG aeTS 0.48 basa 210 Pearl Street 
2 a re ’..North American Building, State and Monroe Streets 


EL 5 5.55.00. +5 sie spelde's «sid toed eam eaTLA OS 6 <icts gale SOR 259 Geary Street 
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The Perfected Curative Shoes kor Women 


La France ‘REST CURE” shoes are an established success with most 


E have been making 

them in _ steadily 
greater volume for over a 
dozen years. In fact, we 
have never been able to 
make enough. 


Now in our great new fac- 
tory we can make more of 


them. 
La France Flexible Welts 


are too well known to re- 
quire extended description 
here. In REST CURE 
Shoes we combine with our 
very flexible soles a particu- 
larly snug fitting arch and a 
movable stiff shank, which 
latter can be adjusted to the 


of our many agencies. 








Carried in Stock 
Boots and Oxfords 


Finest 
Black or Brown Kid 
AA to D Widths 


Chetes of Two Leste 
as illustrated below 


Further Information on Request 








position most comfortable 
to the wearer. 

No shoe we know of com- 
bines all these important 
features. 

In selling REST CURE 
Shoes you have behind you 
the nationally known LA 
FRANCE name and all it 
means to the public in 
terms of years of quality 
production. 

Meet the steadily increasing 
demand for curative com- 
fort shoes on styleful lasts 
by selling a shoe of proved 
success and_ authority. 
Write us today for samples 
and further information. 


Williams, Clark & Company 


Women’s Welt Shoes Exclusively 


183 Essex St., Boston 








La France REST ) 
CURE Shoes are 
made in boots or ox- 
fords, as illustrated 
herewith. Choice of 
either toe. Finest 
Brown or Black Kid. 
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sTANWORTH 


3 STANDARDIZED STYLES IN STOCK 


3 UNEQUALLED VALUES 


| Dress Shoes of distinctive character. Made in Quantities—Sold at a Standard- 
ized Price. 




















Stanworth shoes keep your shelves clean. Send for a case on approval. Satis- 
faction Guaranteed. You Are the Judge. 


No. 1 


Round Toe. In Stock. Widths 

A to E. Sizes, 5 to 12. 
a2 

Medium Toe. In Stock. Widths 
.!AA to E. Sizes, 5 to 12. 
No. 3 

English Last. In Stock. Widths 

“AA to D. Sizes, 5 to 12. 


sero STANWORTH 


Ner.30 SHOEMAKERS 
MARION, INDIANA 





es 

CONSTRUCTION 
urrers Full Groin Ruse Cf 
outsozr Ook Goud 
insoe Oohke- Full Gras 
courrtr Sole Leather 
vox toe shole Leather | 
mr Ruble- GadeA| - 


STANWORTH 
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“The King of Jobs”’ 
ARMY RUBBER BOOTS 


Last Call at This Price 


HIP STYLE—ALL FIRST QUALITY, PACKED 
IN ORIGINAL CASES AS PURCHASED 
FROM THE QUARTERMASTER’S CORPS 


Price, $ 1.75 


STANDARD BRANDS 
Sold in 50 Case Lots 


Sizes as Follows 





UT 


Cases 24 10 16 
Sizes 8 10 11 
Or in Smaller Quantities 


Sizes in Proportion 
Packed 12 Pr. Solid Sizes to 


Case 


First come, first served. 
Orders filled in rotation. 
We advise you to wire 
your wants if you wish to 
participate in this big sav- 





= ae ing fest. 


WONDERFUL WORK SHOES 
Price, $1.75 


Men's Tan Veal Work Shoes—Two Full Soles—Unlined—Extra Inside 
Counter Pocket—Bellows Tongue—Heavy Grain Leather Innersole—tTriple 
Stitched Uppers—Nickel Hooks and Eyelets—Outside Stay. Sizes 6-10, 
6-11. , 


Made for Export—Sold in 24 Pr. Case Lots Only 


F.O.B. BOSTON TERMS NET 30 DAYS 


S. Rosenberg &. Son 


144 ESSEX STREET BOSTON, MASS. 


SOUTUEEUUAUUUUUUTEREOOUUUOUUUOEEOOUGUOOUEOREOEOUMUUUEOUOUUUOUEEEOEUOOUEROOUOOUU2EGOOUOUUNEUOUOOOOOOURMUCQOOOOOUORNIEONSUOUOUOUOUOUNOROOUUUUUUUOUOUUORANONOUOUGGQUUOU0UNNRNOUOOCOQOOO00000000000000000000000000O00000000000000EEEENEEEE 
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$3.25 $3.25 
Men’s Men’s 
Solid Solid 
Dress Dress 
Welts Welts 
Goodyear Goodyear 
Wingfoot Wingfoot 
Rubber ‘ Rubber 
Heels ‘Heels 
ss Shoe | x= 





Popular Price Period 


-$3.25- 


LESS 5 PER CENT 10 DAYS 
Line Throughout 


IN STOCK 


12 Pr. Cases 






Sick 721 Stock 722 






Stk 721—Men's Mahogany Bal.—(See cut). 

Stk 722—Men’s Mahogany Bal.—(See cut) 

Stk 725—Men’s Mahogany Blu.—Semi-Straight Last. 
Stk 726—Men’s Mahogany Blu.—Semi-Round Last. 

Stk 728—Men’s Mahogany Blu.—Extra Round Last. 
Stk 730—Men’s Gun Metal Blu.—Semi-Round Last. 
Stk 731—Men’s Gun Metal Bal.—English Last. 


Everything equipped with Goodyear Wingfoot Rubber Heels 





We know they wear well, because they’re from our own “Time Tested” Leathers, Upper and 
Sole Leather known to the trade since 1860. 


Samples or Salesman on Request 


J.C. MOENCH SHOE COMPANY 


CENTRAL OFFICES—117-119 Beach St., BOSTON 
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The Famous 






Shoe/rMen 









Men, unlike women, seek good shoes at a given range of prices, 
select the style that appeals, and make their purchase. 









Weber Shoes, retailing from $5.00 to $9.00 offer that neces- 
sary price-range. 


And there are plenty of styles to consummate the sale. 


WEBER BROS. SHOE CO. 


NORTH ADAMS, MASS. HA 


meme 








ihe ee ee 








! THE 9 O'CLOCK SCHOOL BELL 


AND ARE YOU EQUIPPED WITH SCHOOL SHOES? 


LISTEN! 








McKAYS—FULL VAMPS 


MAHOGANY—NUT BROWN—PATENT 
BLACK KID—GUN METAL 


HAGERSTOWN LINES 


Hagerstown Shoe & Legging Co. 
Hagerstown, Maryland, U. S. A. 




















STITCHDOWNS — GOODYEAR SEWED 


CATALOG? MAHOGANY—GUN METAL—BLACK K!D , 
TAN—SMOKE—PATENT IN STOCK 


RA A 
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3S F§ | More and More Calls 7 
f: § | JAYESCO 


E 


Are Coming in Every Day 
0} 





Old customers and new, are plainly 
pleased with our new _ specialty 


JAYESCO. 


The color—a deep, rich cherry shade 
—hand boarded, makes shoes that 
have outstanding character. 


The fine silky texture has a ‘‘glovey” 
feel, that lends quality to the shoe. 








Have you sampled 
JAYESCO? 


J. S. BARNET & SONS, Inc. 


Tanneries Salesrooms, 75 South St. 


CABLE ADDRESS .. . “TENRAB” 


“Maintains a Standard Reputation’’ 


LYNN, MASS., U. S. A. BOSTON, MASS., U. S. A. 
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~The New PRISCILLA Spats 










: PATENTED 

Picture shows our new 

pee or a, ree made t t it 

o igh grade all wool A I H 

felt in Light and Dark n ns an 1 

Fawn, Light and Dark 

Taupe, Beaver, Brown, Wherever they are shown these novelty 

Black and Platinum Gray. : ‘ 

They give the appearance spats are making enthusiasm and sales. 

of a well fitted shoe on 

a It couldn’t be otherwise, for no spats ever 
had such perfect fitting’ qualities or such a 












AW/y 


AOL 


ON OYO Ne. 










graceful appearance on the feet: 


N 


Made in a variety of colors of fine Kersey 
or Satin with. one, two, three and four 
strap styles. 

Our adjustable slide fas*eners make the 
setting over of buttons unnecessary,. al- 
though we can furnish with buttons or 
harness buckles if desired. 


Act now—get samples. We are booking 
orders for them every day. Don’t get yours 
in too late for early fall selling. 


KINGMAN MFG. CO. 
STOUGHTON, MASS. 


We make a full line of quality overgaiters and spats for 
both men and women. 
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Your Finding Case, Does It Contain 
“Hubtip” “No Metal Tip” 


Trade Mark, U. S. Pat. Off. 


SHOE LACES? 


If not, an Opportunity is Lost whereby 
you can gain 


SATISFIED CUSTOMERS AND REPEAT ORDERS 


“Hubtips” are made of Fine Quality 
Fast Color Braid 
Never Pull Off or Wear Tinny 


TODAY’S PRICE LIST 


Women’s or Men’s 27 in. per gro. Laces $2.00 
“e “ “ee 30 ee oe bob 2.20 








Men’s 36 in. per gro. Laces $2.50 
eh. Sen agli a 2.70 
we... Wexeoeaees 7 2.90 


Women’s or 
“ “ “ 54 Ld o 3.30 










Women’s 63 in. per gro. Laces $3.70 
- > Bee aie ie 4.10 





DISPLAY CARTON 





SPECIAL ASSORTMENTS SUPPLIED—PACKED 72 SINGLE PAIR IN 
STOCK UP FOR THE COMING SEASON NOW 


FRANK W. WHITCHER CO., M’f’rs---Boston and Chicago, U. S. A. 
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Columbia Strap Spats 


have trimness, neatness, smartness. It is easy 
to sell them to the woman who has just bought 
oxfords or shoes and they net you an additional 
profit. ; 

A shade and a binding to match or contrast 
with any shoe or any costume. When you sell 
COLUMBIA STRAP SPATS you sell satisfac- 


tion. Their buyers come back. 


Made in following popular shades—light 
fawn, dark fawn, brown, gray and black. 


Samples Sent on Request 


Designed and Made Exclusively by 


Columbia Overgaiter & Legging Co. 


Makers of Fine Spats; Canvas, Leather and Jersey Leggings 


902 W. Lake St. 


STRAP SPATS 


Patent Pending 


THE SEASONS BEST BET 


Recognized by leading shoe retailers all over the 
country as the most popular spat style for the year. 


1 STRAP 


Made up in finest 
Kersey, Columbia 
Felts, Satins and 
Moires. 
Prices $13.50 to 
$18.00. 


3 STRAP 


Made up in finest 
Kersey, Columbia 
Felts, Satins and 
Moires. 
Prices $18.00 to 
$27.00. 


5 STRAP 


Made up in finest 
Kersey and Columbia 
Felts. 

Prices $25.50 to 
$33.00. 


CHICAGO, ILL. 
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ZEELAND ORNAMENTAL CO. ZEELAND, MICH. 


Manufacturers of Window Display Furniture —— 








TS beautiful William and Mary Suit, consisting of fifteen pieces, as shown, finished in either Ivory, 
Walnut, Mahogany or Oak. Ornamentation on Walnut finished in polychrome, if desired. At $96.00, 


Net Cash. F.O.B. Factory. 


USMC CORK INSOLES 


for men and women 














i 4 
(i 22% 


A NEW line of durable sheet-cork insoles, reason- 

ably priced. They are covered with hair or 
flannel in attractive colors, cloth-bound or lockstitch 
edges. Wrapped in packages of a dozen pair—solid 
or assorted sizes. For sale by Shoe Findings Jobbers. 
Order some today. 


United Shoe Machinery Corporation - . Poston 
J. > ee 
United Shoe Repairing Machine Co. . 
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Stock Styles 


Brogues—Dress Oxfords—Sport Shoes 


Deliveries Right Now 








Stock No. 580—Brogue Last. Gaitun’s 26 DPei Stock No. 587—Brogue Last. Gallun’s 4 Norwegian 
pee. AA, 7 to 11; A and B, 6 to 11; C and D Brogue Oxford. Rawhide Slip Sole. Price...... $7.00 
ee ee EE ES RE 


Stock No. 693—Brown Cordovan Oxford. ?. 
- Sole. Sizes and Widths: AA, 7 to 11; A, B, 6 
Se ay A ON Ey. MOOR, ccccccccccsadecses ” $7.25 





No. 372—Patent C. S. Oxford. 3 Bevel Edge. » xible 
Sole. Fenway Last. Sizes and Widths: AA, 6% to 





baa scoud .00 Stock No. 383—Smoked Elk Sport Oxford, 
11; A, B, 6 to 11; CD, Sto Ul. Price - Gallun's 4 Apron and back stay. Ribbed 
No. 467—Ivory Calf C. S. Oxford, Imt. Turn. Fenway “Duflex” Sole and Wedge Heel. oe x La 
Last. Sizes ‘ond Width: AA, 6% to 11; A, B, 6 to A and B, 7 to 11; C, 6 to 10; D, 5 10. 
Ss CC, BS BO TE PRB, ccc ccccccccccccces $6.00 cn ESS o> RB ae $6.10 net 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON : 183 Essex Street. NEW YORK: 651 Marbridge Building. CHICAGO: Room 706, Security Bldg. 
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Undoubtedly 


¥ OU are going to stock orthopedic shoes. Why not 
Modified Educators to-day? Women are buying 
footwear that is sensible—they want good-looking yet 


comfortable shoes. Modified Educators fill the bill the 
best of any. 


They are a stylish orthopedic shoe—they are the best ad- 
vertised sensible shoe in the world. They are in stock AAA 
to E, 24 to 9, at our nine distributing houses. 


Stock them, put these in your windows and you'll get re- 
sults. Modified Educators are trade-stimulators. 


Rice & Hutchins, Inc., 


10 High St., Boston, U. S. A. 


ooo 








Endorsed 
by the 
Y. W. C. A. 























